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BOARD OF REGENTS
REQUEST TO IMPLEMENT A DOCTORAL PROGRAM
IN THE COMMUNICATION OF SCIENCE, TECHNOLOGY, AND RISK
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CIP Discipline Specialty Title:
Communication, journalism and related programs

CIP Discipline Specialty Number (six digits):
09.9999 Communication, journalism and related programs,
other

Level: B M D FP

Title of Proposed Program:
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technology, and risk

Degree Abbreviation: Ph.D.
Approximate date to establish degree: Month: August Year: 2010

Contact persons: Michael Bugeja, 294-0481, bugeja@iastate.edu
Lulu Rodriguez, 294-0484, lulurod@iastate.edu
Eric Abbott, 294-0492, eabbott@iastate.edu

1. DESCRIBE THE PROPOSED NEW DEGREE PROGRAM, INCLUDING THE
FOLLOWING:

a. A brief description of the program and a statement of objectives, including the
student learning outcomes and how the learning outcomes will be assessed

Program Description

The proposed doctoral program answers the need to enhance the science, technology,
and risk communication dimension of the land-grant mission of lowa State University of
Science and Technology. The School's programmatic focus on science and agricultural
communication has existed since our pedagogy was founded more than a century ago.
Its programmatic focus on mass communications across social and global platforms in a
new media age aims to develop a cadre of (1) researchers who will examine the
communication-related aspects of today’s science- and technology-based risk debates
in mass communication across those platforms, (2) educators who will prepare students
not only to communicate effectively scientific and technological risks through the mass
media, but to analyze their cultural effects, and (3) communication practitioners who will



conceptualize and implement strategies that foster vibrant dialogues about science and
technology risk issues in mass communication among identified audience segments
and platforms.

Program Objectives

From terrorism to avian flu, from genetic engineering to the growing of a bioeconomy,
science and technology issues continue to shape modern life. Risks—whether real or
imagined—also accompany the benefits people enjoy from scientific and technological
breakthroughs. The Greenlee School doctoral program will be first in the nation to lay
claim to a specific intellectual ground: science, technology, and risk communication.

Science and technology communication addresses theoretical and pragmatic questions
central to some of today’s most vigorous debates on issues related to food safety and
security, new and emerging diseases and pests, agricultural and environmental
sustainability, and poverty alleviation, among others. It explores three broad but
interrelated topics: (1) communication between scientists and journalists or other media
practitioners, (2) communication of scientific and technical information to the public, and
(3) science and technology communications policy. Risk communication analyzes how
the public understands risk, how policy makers respond to risk, and how both of these
understandings can be compared with risk assessment. In risk communication, risk is
defined broadly, to include scientifically assessed or perceived risks related to weather-
related events, food-borne pathogens, genetically modified crops/foods and
pharmaceuticals, nuclear power and other energy issues. It also includes politically-
oriented risks such as those associated with bioterrorism.

Program Outcomes

The general objective of this program is to prepare individuals to become leading
researchers, educators, and communication strategists and practitioners in the field of
science, technology, and risk communication. Upon completion of the program,
students will be able to:

1. Conceptualize, design and complete independent and advanced research on
significant issues in science, technology, and risk communication;

2. Develop professional competence in university-level teaching based on an
articulated philosophy of education;

3. Develop knowledge and skills to plan, implement and evaluate science,
technology, and risk communication programs.

The Ph.D. program in science, technology, and risk communication is projected to train
a new cadre of communication researchers able to take charge of the research
imperatives relating to the communication of science, technology, and risk to identified
segments of the public and to the public at large. Within this area, the program is
expected to set in motion a research agenda that aims to:



1. llluminate how scientific discovery is communicated between and among
researchers and those who apply and use the results of research;

2. Ascertain public understanding and knowledge of science, scientific
procedures, scientific findings, and how to cultivate a public informed enough to make
intelligent and respectful choices about issues with critical scientific and ethical
underpinnings;

3. Ascertain the development and change of public attitudes toward science,
technology, and risk issues, and the role of such attitudes in the adoption of and
resistance to science-based products and innovations;

4. Determine how information about science and technology is communicated
and how it influences public debate on the conduct of science, the implementation of
science and technology policy and education programs;

5. Explore the role of advertising, public relations, and other persuasive
communication techniques in expanding public dialogue about science, technology, and
risk issues;

6. Explore the observed and desired role of the educational system,
communication practitioners, the media, private firms, and advocacy groups in scientific
communication and understanding.

The main thrust of research efforts will be to conduct basic and applied studies on
communication’s contribution to the public understanding of science, technology, and
risk. Some examples:

1. Values and cognitive structures that have a bearing on public understanding
and acceptance of the products of science and technology;

2. Exploration of “controversial” and “benign” scientific and technological topics
from the dual perspectives of scientific uncertainty and mass media coverage;

3. The social responsibilities of and interactions among scientists, journalists,
advocacy groups, policy makers and the public;

4. Communication strategies to support programs aimed at eliminating and
reducing the vulnerability of food systems to bio-security failures. Expertise in mass
communication must complement life science and technology programs by monitoring
and evaluating public awareness and implementation of safe food handling practices,
providing rapid access to food safety information, developing effective outreach
programs, and formulating communication protocols to help sustain public confidence in
the food safety system;

5. Public perception of genetic engineering and biotechnology, environmental



health issues, and other scientific and technological topics that might be perceived as
risky;

6. The transfer of science-based knowledge and technology across cultures and
societies;

7. Implications of new media technologies, governmental regulation and private
sector roles in shaping public policy and public perceptions of science, technology, and
risk issues.

This doctoral program is expected to produce a cadre of communication specialists
able to educate students on the foundations of science, technology, and risk
perceptions; conduct hands-on skills training; and inform students of underlying
cognitive processes, the values and concerns brought by various audiences, and the
likely responses of these audiences to science, technology, and risk issues. Within the
science, technology, and risk communication domain, these include:

1. The use of persuasive advertising and public relations techniqgues—
traditionally used to sell products and build images—to improve and protect people’s
health and to hone public education messages;

2. Reporting and writing about science and technology subjects to general
audiences through the print, broadcast and online media;

3. Developing strategies to enhance trust and minimize conflict over science,
technology, and risk issues;

4. Understanding the legal controls of information, copyright and property rights,
conflicting perspectives among component groups, ethical standards, responsibility, and
the public good; and

5. Working more effectively with the media.

The doctoral program is expected to train communication strategists and
practitioners able to apply science, technology, and risk communication principles to
develop and implement communication programs and risk management policy. This
breed of practitioners will have to the ability to, among others:

1. Craft organizational policies and messages responsive to audience risk
concerns;

2. Design and execute communication strategies and campaigns for risk or crisis
communication;

3. Understand and close the gap between lay people and experts, and help
people make more informed choices.



In its report on the status and future of doctoral education in journalism and mass
communication, a task force of leading scholars in the discipline called for the
exploration of “new ways of cultivating the notion of civic engagement in doctoral
programs with the goals of enhancing social, political, economic (and external
perception) of journalism and mass communication research” (AEJMC Task Force
Report on the Status and Future of Doctoral Education in Journalism and Mass
Communication, 2006, p. 58). Considering that the above objectives were drawn in
recognition of state and national needs, this proposal answers this call.

Program of Study

The proposed Ph.D. program in the communication of science, technology, and risk is a
research, not a writing, degree. Research requires students to engage in a systematic
and purposive search for answers to as yet unresolved questions. It culminates in the
discovery and reporting of that knowledge to others. Doctoral study provides students
with the opportunity to learn the discipline’s theoretical underpinnings, and standards of
evidence and methods.

The proposed doctoral program focuses on the communication of science, technology,
and risk and not on the policy aspects inherent in the field of risk analysis, the subject of
the interdisciplinary Risk Analysis and Decision-Making graduate minor now under
development. It is also different from a general mass communication Ph.D. program in
that the theoretical exposure encompasses all social science theories pertinent to
science, technology, and risk, not just the theoretical frameworks within the
communication disciplines.

This program will be offered in cooperation with other departments and units on
campus, such as Rhetoric and Professional Communication, Food Science and Human
Nutrition, Rural Sociology, Institute of Food Safety and Food Security, and Sustainable
Agriculture. The intention is to encourage students in science, technology, and risk
communication to choose outside classes that match their specific area of
concentration.

This doctoral program provides future academics and professionals with rigorous
training in theory and research. Students seeking the Ph.D. must successfully complete
at least 72 graduate credits of course work and research, including credits earned in a
master’s program. No fewer than 36 of these 72 credits must be completed at ISU. After
examining doctoral programs at peer institutions, the Greenlee School Graduate
Steering Committee found it is possible to complete all degree requirements in 36
months (three years) after the master’s degree with a teaching assistant commitment of
one course per semester. Doctoral students will have enough time to take a full load
each semester, complete their course work within the first two years, and write a
dissertation during the third year. Similar time frames exist for Ph.D. programs in other
research-intensive universities such as the University of Florida, Cornell University and
Syracuse University.



The student develops an area of concentration in a scientific and/or technological
domain (i.e., biotechnology, bioeconomy and biorenewable energy, food safety and
food security, natural resources management, sustainable agriculture, etc.) by taking
appropriate courses in these disciplines. For example, a student who plans to
concentrate in foreign animal and zoonotic diseases should take appropriate courses in
the College of Veterinary Medicine. Other areas may emerge in the future as new risk
factors come into play. By requiring students to take courses in the conceptual fields in
which they intend to work, students will obtain a more in-depth theoretical
understanding of their research areas. To ensure that a student has taken appropriate
courses in an area of concentration, the student’s comprehensive examination
committee must include at least one faculty member from that program or discipline.

The following minimum numbers of credit in the indicated areas are required to
complete the PhD:
9 credits of communication theory and strategy courses
6 credits of science, technology and risk communication theory and
conceptual courses
6 credits of risk analysis, science and technology policy courses
6 credits of courses related to legal and ethical issues
15 credits of research methods and statistics courses
12 credits of courses related to the student's (technical) subject matter area
of concentration
3 credits of graduate seminar
6 credits of JI MC electives
9 credits of dissertation research

The following section lists the courses under each identified area

MASS COMMUNICATION THEORY AND STRATEGY: 9 credits

JI MC 501 Theories of mass communication (Required)

JI MC 601 Advanced theories of mass communication (Required)
JI MC 510 Strategies of mass communication

JI MC 574 Communication technology and social change

SCIENCE, TECHNOLOGY, AND RISK COMMUNICATION: 6 credits
JI MC 547 Science communication

JI MC 560 Risk communication and perception (Required)
English 621 Rhetoric of science

RISK ANALYSIS, SCIENCE AND TECHNOLOGY POLICY: 6 credits

Agron/Tox/VDPAM 570 Risk assessment for food, agriculture and veterinary medicine
Agron/Econ/VDPAM 566X Science policy and food

RESEARCH METHODS AND STATISTICS: 15 credits
STAT 401 Statistical methods for research (or equivalent) (Required)
JI MC 502 Communication research methods (or equivalent) (Required)



JI MC 602 Advanced communication research methods (A. Survey research; B. Experimental
design; C. Content analysis; D. Qualitative methods)

STAT 402 Statistical design and analysis of experiments

STAT 404 Regression for social and behavioral research

LEGAL AND ETHICAL CONSIDERATIONS: 6 credits

Phil 537X Bioethics and public policy

PolS 580 Ethics and public policy

PolS 586 Science, technology, and public policy

JI MC 598H. Graduate seminar: Law and ethics in communicating science, technology, and risk

SCIENTIFIC/TECHNICAL SUBJECT MATTER CONCENTRATION: 12 credits
Note: This is a preliminary list as suggested by discipline representatives. Courses for other
areas of concentration (e.g., engineering, sustainable agriculture) are being identified.

Area of concentration: Biotechnology

GDCB/Gen 508. Biotechnology in agriculture, food, and human health (Prereq: Biol
211 and 212, Principles of biology, or equivalent)

Gen 411. Molecular genetics

Gen 520. Genetic engineering (Prereq: 411 or B B 405)

C E 326. Principles of environmental engineering (Prereq: Chem 167 or 178 or
enrollment in E M 378)

Area of concentration: Food safety and food security

FS HN 403. Food laws, regulations, and the regulatory process (Prereq: 3 credits

in food science and technology coursework at 200 level or above)

FS HN 412. Food product development (Prereq: 311 or 411)

FS HN 565. Malnutrition in low-income countries (Prereq: Graduate student status)

FS HN 566. Nutrition counseling and education methods (Prereq: Graduate student
status)

Area of concentration: Natural resource ecology and management

NREM 460 Controversies in renewable resource management (Prereq: 120 and A Ecl
312 or NREM 301, and junior classification)

NREM 571. Agroforestry systems: Local and global perspectives (Prereq: 6 credits in
biological science at 300 level or above)

NREM 532. Human dimensions of natural resource management (Prereq: A Ecl 312 or
equivalent plus 6 credits of biological sciences; permission of instructor)

Area of concentration: Sociology

Soc 541. Technological innovation, social change and development (Prereq: 6 credits in
the social sciences)

Soc 544. Sociology of food and agricultural systems (Prereq: 6 credits in sociology)

Soc 547. Sociology of adoption and diffusion (Prereq: 6 credits in sociology)

Soc 640. Comparative social change (Prereq: 6 graduate credits in sociology)

Area of concentration: Bioeconomy
BRT 501 Fundamentals of biorenewable resources (Prereq: Undergraduate training in
an engineering, physical or biological discipline or degrees in agriculture or



economics)

SUSAG 509. Agroecosystem analysis (Prereq: 6 credits in social sciences, 6 credits in
natural, biological or engineering sciences and senior or above classification)

SusAg 610. Society and technology in sustainable food systems (Prereq: Graduate
classification)

BRT 590. Special topics in biorenewable resources (Prereq: Permission of instructor)

Area of concentration: Global climate change

Agron/EnSci/Mteor 404. Global change (Prereq: Four courses in physical or biological
sciences or engineering; junior standing)

Agron/EnSci/Mteor 406 World climates (Prereq: Agron/Mteor 206)

EnSci/ la LL/L A 461l. Introduction to GIS

EnSci/NREN 507. Watershed Management (Prereq: A course in general biology)

Area of concentration: Statistics

Stat 401. Statistical methods for research workers. Prereq: 101 or 104 or 105 or 226.

Stat 432. Applied probability models. Prereq: 231 or 341 or 447.

Stat 332X. Visual communication of quantitative information

BCB 567. Bioinformatics | (Fundamentals of genome informatics). (Cross-listed with
COM S, CPR E.) Prereq: Com S 208; Com S 330; Stat 341; credit or enrollment
in Biol 315, Stat 401, and Stat 432.

PRELIMINARY ORAL EXAMINATION

DISSERTATION: 9 credits
JI MC 699 Doctoral dissertation (9 credits)

FINAL ORAL EXAMINATION

We expect to attract to the program students who may belong under any three of the
following categories:

1. Students with master’s degrees in journalism and mass communication;

2. Students with master’s degrees in fields other than journalism and mass
communication;

3. Students with bachelor’'s degrees (in communication or other fields). This
track is intended for outstanding students who can be admitted directly from a
bachelor’s program. These students would pursue a five-year program of study leading
to the Ph.D. without the master’s degree. Students in this category who perform poorly
on prelims will be given an opportunity to earn a terminal master’'s degree.
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Illustrative example of course workflow for students in Category 1: Those with master’s
degrees in journalism and mass communication

Entering students in this category are expected to be able to transfer 26 credits of course work
from their master’s program. We expect students in this category to have completed the
following course requirements:

JI MC 501, Communication theory or equivalent (3 credits)

JI MC 502, Communication research methods or equivalent (4 credits)

JI MC 510, Communication strategies or equivalent (3 credits)

Stat 401, Statistical methods for research workers or equivalent (4 credits)

JI MC 598, graduate seminar or equivalent (3 credits)

Elective journalism and mass communication or technical area courses (9 credits)

Term Courses Credits
First semester JIMC 601 3
Agron 570 3
Technical area 3
Semester total 9
Second semester JI MC 547 3
JI MC 602 4
Technical area 3
Semester total 10
Third semester JI MC 560 3
Stat 402 or Stat 404 3
Technical area 3
Semester total 9
Fourth semester Agron 566 3
Law and ethics (Phil 537X) 3
Technical area 3
Semester total 9
Summer Preliminary oral exam
Fifth semester JI MC 699 Dissertation 4
Sixth semester JI MC 699 Dissertation 5
Total 46
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Illustrative example of course workflow for students in Category 2: Those with master’s
degrees in fields other than journalism and mass communication

Entering students in this category are expected to be able to transfer 26 credits of course work
from their master’s program. We expect students in this category to have completed the
following course requirements:

Stat 401 or equivalent course in statistics available for non-major graduate credit (4 credits)
Another 400-level statistics course (3 credits)

Research methods course (4 credits)

Social science and technology elective (3 credits)

Courses in technical areas of concentration (12 credits)

Term Courses Credits
First semester JIMC 501 3
JI MC 510 3
Agron 566X 3
Semester total 9
Second semester JI MC 602 4
JI MC 598 (seminar) 3
JI MC 547 3
Semester total 10
Third semester JI MC 601 3
Agron 570 3
JI MC elective 3
Semester total 9
Fourth semester Phil 537X 3
JI MC 560 3
Pol Sci 586 3
Semester total 9
Summer Preliminary oral exam
Fifth semester JI MC 699 Dissertation 4
Sixth semester JI MC 699 Dissertation 5
Total 46
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Illustrative example of course workflow for students in Category 3: Those with bachelor’s

degrees

Term Courses Credits

First semester JI MC 501 3
JIMC 510 3
JI MC 547 3
Semester total 9

Second semester JI MC 502 4
Stat 401 4
Semester total 8

Third semester JIMC 601 3
Agron 570 3
Technical area 3
Semester total 9

Fourth semester JI MC 602 4
JI MC 560 3
Technical area 3
Semester total 10
Qualifying exam

Fifth semester Stat 402 or 404 3
Agron 566X 3
Technical area 3
Semester total 9

Sixth semester Phil 537X 3
JI MC 598 (seminar) 3
JI MC elective 3
Semester total 9

Seventh semester | PolS 586 3
JI MC 598 (seminar) 3
Technical area 3
Semester total 9
Preliminary oral exam

Eighth semester JI MC 699 Dissertation 3

Ninth semester JI MC 699 Dissertation 3

Tenth semester JI MC 699 Dissertation 3
Total 72
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Learning Outcomes and Assessment Standards
The extent to which doctoral students have met program goals will be assessed based
on their

1. Ability to independently conceptualize, design, implement, and evaluate research
and other scholarly projects that contribute to the building of theory and help to improve
journalism and communication performance especially as it relates to the
communication of science, technology, and risk;

2. Commitment to interdisciplinary scholarship that is critically developed,
innovative and conceptually rigorous;

3. Ability to conceptualize, design, implement, and evaluate information campaigns
and other outreach projects for government agencies, private corporations, media
entities, strategic communication firms and other organizations by applying theoretical
and conceptual foundations while being cognizant of social responsibility;

4. Professional competence in teaching and articulating a philosophy of
communication education;

5. Reflective awareness of the social, economic, political, ethical and cultural
dimensions of science, technology, and risk communication raised by the global
information order;

6. Demonstrated commitment to an academic environment, scholarly work and
professional practice that are gender inclusive, culturally diverse, and international in
scope.

The mechanisms for assessing whether graduates of the program meet the
program’s learning objectives include: external reviews of experts from peer institutions;
program-based written course examinations; required preliminary (qualifying) and final
oral examinations; publication of results of original research in books, scientific journals,
professional and trade publications, and pertinent media outlets; presentation of
research results to the broadcast and online press, and the leading conventions,
conferences and symposia in the field; regular meetings with the Program of Study
(POS) committee; exit interviews with the School Director or Director of Graduate
Education; regular survey of graduates; and formal teaching evaluations.

b. The relationship of the proposed new program to the institutional mission and
how the program fits into the institution’s, college’s, and department/program’s
strategic plan

Today, more than ever, science and technology are among the major forces that

transform the human experience. Consequently, there is a need to understand how
science and the products of the scientific enterprise shape—and are in turn shaped
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by—the societal contexts in which they are generated and introduced.

Communication is an integral factor in disseminating, sharing, and keeping the public
aware of the benefits and risks engendered by scientific and technological
breakthroughs. More importantly, it offers the most potent mechanism by which a
multiplicity of voices can be heard in the process of shaping policy decisions about the
trajectories the scientific and technological communities should take. In effect, strategic
and tactical communication approaches can foster a marketplace ideal Hornig-Priest
(1995) calls “information equity.”

In the science, technology, and risk domains, there are compelling reasons why
communication should play a major, rather than merely a supporting, role. In many
instances, unanticipated public reactions to the products of research have made them
social issues as opposed to purely scientific ones. That is, “future research funding,
regulation, and public acceptance of research and its products can get out of the hands
of scientists, and into the hands of those who can influence mass media coverage and
subsequent policy and funding initiatives” (Abbott & Lucht, 2000). Biotechnology,
genetic modification, stem cell research, and the threat of foreign animal and zoonotic
diseases of which the avian flu is just the most recent example, have spawned new
opportunities as well as new ethical challenges and debates that often have foundations
as strongly built on personal opinions and belief systems as on a grasp of their scientific
basis.

Current geopolitical realities demand that communication strategists address the most
pressing threats to US national interests and security, analyzing the forces shaping
these problems and identifying opportunities for effective intervention into the policy
process. Communication experts perform the crucial role of serving the needs of
citizens, farmers, producers, and consumers to control serious food-borne infectious
diseases, to prevent contamination of food and water by toxins, and to protect plants
and animals from the threat of well known as well as emerging diseases. Information
gained from current and future research efforts on production management systems
that prevent pre-harvest contamination, improved diagnostic reagents, vaccines,
antimicrobial drugs, toxicology, clean water, computer modeling with risk analysis, and
the socio-economic aspects of food issues will have to be communicated to a vast array
of audiences and stakeholders in order to effect responsive national programs for food
safety and disease control.

A cursory study of agenda-setting in the mass media reveals that scientific issues
receive sporadic attention, and that media interest in them can spike only after
“triggering events” that possess news value (Murdock et al., 2003). More often,
however, what limited coverage a scientific issue can muster can become sensationalist
(Hartz and Chappell, 1997). Such a profession-driven tendency can instill uncertainty
and doubt in the general public. It can drive the amplification or attenuation of risk
perceptions. Moreover, science and technology are, to some extent, influenced
disproportionately by those with access to the mass media. Improved communication is
critical, therefore, in facilitating science-based policies and the “democratization” of
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scientific and technological information. A premier land grant university such as lowa
State must face up to this challenge by recognizing and accepting responsibility in the
communication of science and technology and their attendant risks.

The Greenlee School Ph.D. program will provide leadership in understanding the role of
communication in advancing policy-relevant knowledge about the most important social,
cultural and economic challenges attendant to scientific growth and other critical issues
where science, technology, and society intersect. Programs of study will be related to
specific scientific and technological interests and will be arranged to draw freely from
appropriate departments and research centers within the University.

The first named school on the ISU campus (1997), the Greenlee School of Journalism
and Communication was established as the Department of Agricultural Journalism in
1905 and became the Department of Technical Journalism in 1925. Over more than a
century, it has maintained roots in agricultural communication even as it expanded to
other areas of mass communication in tandem with the University’s land grant mission.
This proposed Ph.D. program re-connects the School to its foundational objectives, re-
asserts the value of maintaining a consistent dialogue among the different segments of
society lowa State serves, and acknowledges that the goals of a premiere land grant
institution are incomplete unless it takes charge of communicating the merits and value
of its scientific and technological endeavors.

Within the campus, this doctoral program answers the need to provide a science,
technology, and risk communication dimension to the mission of a land grant institution.
This doctoral program can engender School collaboration across campus. Within the
College of Liberal Arts and Sciences, it can lead the conduct of cutting-edge
communication research in support of its Science and Society initiative. The College of
Agriculture and College of Engineering have broad areas of concern with attendant
communication issues and responsibility. Within the College of Business it can provide
support to the examination of organizational communication needs required by the
logistics management and transportation of food. Doctoral students can also re-
invigorate our historical research and learning ties with family and consumer sciences
within the College of Human Sciences.

In its 2005-2010 strategic plan, the Greenlee School faculty strongly endorsed the
doctoral program in science, technology, and risk communication to solidify the School’s
national and international reputation as a research force in this area of concentration
(Appendix A). An LAS-commissioned External Review Team, composed of four of the
most distinguished journalism and mass communication scholars, educators and
administrators in the country, has unanimously endorsed this proposal and its new
approach to doctoral education, after undertaking a close examination of the Greenlee
School graduate program in March 2007.

The Doctoral Program’s Relationship with Undergraduate Studies

The School’s undergraduate programs in journalism/mass communication and
advertising are the largest and longest continuously accredited in these disciplines in
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lowa. This, in addition to the School’s strong ties with the state media and its vigilant
alumni base, require that we specifically take stock of the impact of any initiative on
undergraduate learning. The following benefits to the undergraduate program are cited
not because they undergird the proposal’s objectives, but because this topic is critical to
our large body of students, alumni and benefactors.

The doctoral program is expected to contribute to strengthening the School’s
undergraduate programs in a number of ways:

1. It will encourage the integration of research into the undergraduate curriculum,
with the goal of reducing the gap between undergraduate professional education and
graduate-level research training. The presence of doctoral students expands not only
the scope of research topics and designs, but also the participation of undergraduate
students in the research enterprise’

2. The program offers a cadre of graduate students with strong professional
backgrounds to expand our pool of teachers who can handle skills-oriented
undergraduate courses in high demand. Because we can secure contracts for a
maximum of five years for graduate teaching assistants, this move will reduce the
School’'s dependence on the hiring of short-term lecturers’

3. Doctoral students with strong professional experience can help in advising
undergraduate media organizations and clubs.

c. The relationship of the proposed new program to other existing programs at
the institution; describe how the proposed program will enhance other programs
at the university.

There are a number of factors that augur well for the role this doctoral program will play
on campus and beyond:

1. In 2003, LAS launched the Institute of Science and Society, “a research and
education initiative to increase knowledge in the social, behavioral, and economic
sciences, as well as in the humanities, that will enable us to put science and to our
nation’s best advantage” (ISU-ISS, 2005). Communication is at the core of this
Institute’s objectives, cognizant of the fact that “the understanding and perception of
science and technology has an impact on the integration of new scientific and
technological developments into modern society” (ISU-ISS, 2005). The Greenlee School
doctoral program can contribute substantially in fulfilling the Institute’s communication
objectives.

2. As one of the selected Presidential Initiatives, the groundwork was laid in 2003
for the creation of the Institute for Food Safety and Security, a University-wide effort to
“develop research and training programs that engage in human health risks and issues
that arise from globalization, intensification of agricultural production, food processing,
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global warming, environmental changes and the prevention of agricultural bioterrorism”
(ISU-IFSS, 2005). One of the Institute’s major missions is the launching of outreach and
communication programs that will address identified sources of food safety risks. The
Greenlee School doctoral program will be pivotal in undertaking these communication-
related research and outreach tasks.

3. lowa State has established a world-class Plant Sciences Institute that focuses
resources on a collaborative program of academic, government, and private sector
research and technology transfer. Building on the University’s leadership in agronomy,
seed science, molecular biology, biochemistry, chemical engineering, and statistics, this
initiative continues to promote advances in genetics, genomics, plant transformation,
and bioinformatics. Developments in the plant sciences and their successful deployment
as industrial and consumer products will challenge the communication processes and
the media. The Greenlee School doctoral program is expected to be the Institute’s first
call when it needs to understand the opportunities and risks inherent in the latest
advances it scores.

4. A Connect Life Sciences Bio Summit on “Public Communication Strategies for
Controversial Life Science and Topics” sponsored by the University of California in 2001
highlighted the media’s perceived inability to convey scientific topics in an accurate and
unbiased manner. In response, private and public institutions involved in research and
development formed a nationwide Consortium for Science and Society (CSAS). The
Consortium aims to provide a venue in which scientists, educators and journalists can
interact; launch a web-based compendium of information about complex scientific
issues with links to the best available sources of scientifically derived information about
science, technology, and risk-related topics; and promote partnerships. The Consortium
also plans to attract resources to offer science and technology education programs for
journalists, and build a directory of scientists who will engage and work with reporters
on timely issues. The Greenlee School became an integral part of this Consortium in
2005. The School intends to contribute significantly to the Consortium’s efforts to train
scientists and media practitioners on how to constructively engage the public in national
discussions of science, technology, and risk issues.

5. Currently on the drawing boards is a proposal for an interdisciplinary graduate
minor in risk analysis and risk decision-making. A winner of the Higher Education
Challenge Grants of the US Department of Agriculture (2006), this proposed minor
requires 15 hours of coursework related to risk. Students can choose courses in
agronomy, toxicology, zoology, simulation modeling and analysis, statistics, bioethics,
political science, veterinary diagnostic and production animal medicine, veterinary
microbiology and preventive medicine, and risk perception and risk communication. The
School’'s graduate program intends to participate actively in this minor by fulfilling the
communication dimension of risk assessment and risk analysis.

6. The Biosafety Institute for Genetically Modified Agricultural Products

(BIGMAP) aims to provide science-based analysis of the risks and benefits of
genetically modified plant and animal products. Its mandate also includes providing
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guidance and education to help safeguard consumers and the environment. The School
has collaborated with BIGMAP by taking on the science, technology, and risk
communication component of their mission. BIGMAP and its interdisciplinary network of
scientists now share with the Greenlee School a faculty line dedicated to the
communication of risk.

d. The relationship of the proposed program to existing programs at other
colleges and universities, including how the proposed program is different or has
a different emphasis than the existing programs

While there are more than 462 journalism and communication programs in the United
States today, only 42 institutions—comprising 9.1% of the total—offer preparation at the
doctoral level (Appendix B). In AY 2003-2004, the doctoral output was 211 from 38
reporting institutions. Degrees granted are projected to increase slightly at the doctoral
level through 2013. This annual output, however, will still be insufficient to compensate
for the forthcoming shortage of mass communication Ph.D.s predicted over the next
decade (AEJMC Task Force, 2006).

The Task Force on the Status and Future of Ph.D. Education in Journalism and Mass
Communication (2006), charged with identifying and analyzing issues that will influence
future generations of mass communication scholars and educators, suggests that the
shortage is already in place, but that the discipline needs more than just numbers:

A fairly cogent argument can be made that the doctoral students of tomorrow will
need to be: stronger researchers, particularly in terms of securing external
grants; theoretical pioneers rather than settlers; more versatile teachers, equally
adept in in-person, online and virtual environments; more entrepreneurial in
terms of their ability and proclivity to generate new revenue streams; highly
interdisciplinary and more expansive in their intellectual perspective; and better
trained to meet the challenge of competitors from such programs as cognitive
science, business, engineering, and human-computer interaction. Further, the
field of communication itself needs to do a better job of explaining itself and its
potential in the greater university community, recruiting students with stronger
research skills from outside the discipline, and achieving more success with
funded research.

Of the 38 Ph.D.-granting institutions, only seven reported some expertise in the
communication of science and technology and related fields (Table 1). Four of these
programs are not administered through the journalism or communication departments or
colleges. The agriculture and environmental communication and education program at
the University of lllinois at Urbana-Champaign, for example, is being administered
through the Department of Human and Community Development. The earth and
environmental science and journalism program of Columbia University is being offered
through its Department of Earth and Environmental Sciences and its Lamont-Doherty
Earth Observatory. Ohio State offers its environmental communications, education and
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interpretation program through its School of Natural Resources. These suggest that
traditional journalism schools are not the prominent home of strong science and
technology communication programs and that such a program should have solid
linkages with reputable hard science and technology research centers on campus to
advance its mission. The proposal, therefore, is among the first to anchor the science,
technology, and risk communication function within the mass communication domain.

Table 1. Current Ph.D.-granting institutions with strong science communication emphasis
(Directory of science communication courses and programs in the United States, 2007)

University

Unit offering science and/or
risk communication
emphasis

Ph.D. specialization within
sciencel/risk communication

University of lllinois at
Urbana-Champaign

Department of Human and
Community Development

Agriculture and environmental
communication and education

University of Missouri at
Columbia

Science Journalism Center at
the School of Journalism and
the School of Natural
Resources

Science writing; environmental
and biomedical reporting

Cornell University

Department of Communication

Science, the environment and
agriculture

University of Tennessee at
Knoxville

School of Journalism and the
Department of Speech
Communication

Science and technology

University of Wisconsin at
Madison

Department of Life Sciences
Communication and the
School of Journalism and
Mass Communication

Health and nutrition agriculture
and natural resources

University of Maryland

Department of
Communication’s

Center for Risk
Communication Research

Food safety, environmental
harm, security, and health
risks

University of South
Carolina

School of Journalism and
Mass Communications

Public health, environment,
hazards, nanotechnology

Of the seven programs professing strength in science communication, the two most
competitive in terms of faculty contingent, research record, and facilities strength are
Wisconsin-Madison and Missouri-Columbia. Over the past five years, Wisconsin’s Life
Sciences Communication program has been shearing off its agriculture and natural
resources emphasis in favor of health communication. In Missouri, where only two
faculty members are doing work on science and risk, the field has been consistently
losing ground to the point where it is no longer an advertised area of strength. That
science, technology, and risk communication has been de-emphasized somewhat in the
Wisconsin and Missouri programs is a result more of organizational restructuring and
faculty retirements than a decline in student interest. Missouri’s restructuring came in
the wake of the Donald W. Reynolds endowment. Madison experienced a number of
faculty retirements over the last seven years and is now in search of replacements to

the vacated faculty lines.
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As our 2007 External Review Team emphasized, science, technology, and risk
communication is a legitimate discipline, not merely a “specialty area.” Continued
interest and growth in this field are demonstrated by the emerging programs at Florida,
Michigan State, Colorado State (which begins its doctoral program in Public
Communication and Technology in 2008), Utah and South Carolina. The lesser
emphasis in science, technology, and risk at Wisconsin and Missouri offers lowa State
the opportunity to dominate the discipline in the Midwest.

In lowa, the Greenlee graduate program is the only one that emphasizes science,
technology, and risk. At the University of lowa, few faculty members have a published
record on general science and technology topics. Because of the School of Journalism
and Mass Communication’s proximity to the College of Medicine and the College of
Public Health, health communication is a potential area of collaboration and advantage.

e. Special features or conditions that make the institution a desirable, unique, or
appropriate place to initiate such a degree program.

The Greenlee School has a long history rooted in the communication of science and
technology. Aside from this undeniable tradition, the School offers the following
advantages:

1. Greenlee School faculty members were part of a task force that drafted the
proposal that launched the Institute for Science and Society. Since the Institute’s
inception, the School’s faculty members have been active players as collaborating
investigators in interdisciplinary research projects at the core of the Institute’s
objectives;

2. The School’s established relationship with technology-generating units across
campus (such as the Institute for Food Safety and Security, the Biosafety Institute for
Genetically Modified Agricultural Products, the Bioeconomy Institute) and University
outreach-oriented entities (such as Extension Communications and Marketing, the
Center for Agricultural and Rural Development, the College of Business, the Leopold
Center for Sustainable Agriculture), gives us the breadth of potential areas of
concentration and areas of research collaboration for doctoral students;

3. The learning and discovery goals related to the proposed doctoral program
are already integral parts of the Greenlee School strategic plan. The plan has identified
a number of programs, institutes, centers, and units on campus with which the proposed
doctoral program can establish strong research and other working relationships. These
programs and units are listed in Table 2.

21



Table 2. Potential collaborating centers, institutes and programs on campus

Ames Labs, US Department of Energy

Bioethics Program

The Bioeconomy Institute

Biosafety Institute for Genetically Modified Agricultural Products (BIGMAP)
Center for Agricultural and Rural Development (CARD)

Center for Crops Utilization Research

Center for Transportation Research and Education (CTRE)

Office of Environmental Health and Safety

Human-Computer Interaction (HCI) Program/ Virtual Reality Applications Center
Institute for Food Safety and Food Security (IFSS)

Institute for the Study of Science and Society (ISS)
Interdisciplinary Graduate Studies Program (IGS)

lowa Beef Center

lowa Center for Agricultural Safety and Health

lowa Pork Industry Center

Leopold Center for Sustainable Agriculture

North Central Regional Center for Rural Development (NCRCRD)
Office of Risk Management

Rhetoric and Professional Communication, Department of English
Seed Science Center

Technology and Social Change Program

Veterinary Diagnostic Laboratory

Women'’s Studies Program

f. Does the proposing institution have personnel, facilities, and equipment
adequate to establish and maintain a high quality program?

Faculty

In terms of faculty strength, the School is now primed and well positioned to offer the
doctoral degree. In 2003-2008, ten assistant professors were hired, including one with a
joint appointment in Human-Computer Interaction (HCI). In addition, two assistant
professors with expertise in public relations and journalism are expected to be part of
the faculty in 2009. All of these hires have expertise in the application of their field’s
theoretical and conceptual frameworks in the communication of science, technology,
and risk. This will bring the total graduate faculty contingent to 21 by AY 2009-2010.

A new University policy that has allowed lecturers to be hired for up to three years or on
a course-by-course basis provided the leeway to hire highly qualified professionals to
teach critical skills courses, and enabled the graduate faculty to conduct more scholarly
activities.

Specifically for the doctoral program, the Greenlee School capitalizes on existing faculty
strengths in the communication of science, technology, and risk, the design and
deployment of communication strategies related to scientific and technological issues,
the impact of science and technology on peoples and societies, international technology
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transfer, and strategic communication (i.e., branding, consumer perception, affective
aspects of risk), and law and ethics. Table 3 lists the School’'s 2008-2009 graduate
faculty contingent. Representative examples of their work within the science,

technology, and risk domain are listed in Appendix C.

Table 3. Greenlee School graduate faculty and areas of specialization, 2008-2009

Name

Rank

Degree

Specialization

Abbott, Eric

Professor

Ph.D.

Science and risk communication,
technology and social change,
international and development
communication

Beell, Thomas

Professor

A.B.D.

Media management, electronic
media studies

Blevins, Jeffrey

Assistant professor

Ph.D.

Communication technology policy,
law and ethics

Bugeja, Michael

Professor

Ph.D.

Science and risk communication,
interpersonal and computer-
mediated communication,
communication technologies,
ethics

Bulla, David

Assistant professor

Ph.D.

Communication/Media history,
media performance, journalism

Chamberlin, Dennis

Assistant professor

M.F.A

Visual communication,
communication sociology

Dahlstrom, Michael

Assistant professor

Ph.D.

Science and risk communication,
journalism

Dimitrova, Daniela

Assistant professor

Ph.D.

Impacts of electronic and new
media technologies, public and
media framing of risk-filled and
controversial events

Geske, Joel

Associate professor

Ph.D.

Impacts of communication
technologies on the
psychophysiological processing of
information

10

Groshek, Jacob

Assistant professor

Ph.D.

Visual communication,
international impacts of
communication technologies

11

Harms, Chad

Assistant professor

Ph.D.

Human-computer interaction,
preventing risks associated with
Internet predators, interpersonal
communication

12

Lee, Suman

Assistant professor

Ph.D.

Public relations, crisis
communication, international and
intercultural communication

13

Mack, Barbara

Associate professor

J.D.

Science and risk communication,
law and ethics

14

Newell, Jay

Assistant professor

Ph.D.

Impacts of media saturation on
individuals and society,
advertising, strategic
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communication

15 | Peterson, Jane Professor Ph.D. Science and risk communication,
media coverage of risk-filled
science issues, public relations

16 | Prior-Miller, Marcia | Associate professor | A.B.D. Magazine journalism, media
sociology

17 | Rodriguez, Lulu Associate professor | Ph.D. Science and risk communication,
visual communication

18 | Sar, Sela Assistant professor | Ph.D. Effects of mood on public

response to science and risk
communication messages,
advertising, strategic
communication, social marketing

19 | Smith, Kim Professor Ph.D. Political communication, mass
media effects

Note: Members of the graduate faculty without the Ph.D. or its equivalent may serve as
members of doctoral program of study committees, but will not chair those committees.

The Greenlee School faculty is already heavily involved in both teaching and scholarly
activities relating to science, technology, and risk communication. Scholarly involvement
in various aspects of science, technology, and risk communication can be divided into
five main areas:

1. Research concerning the communication of science, technology, and risk
about agriculture, including bioterrorism, genetically engineered foods, food irradiation,
and other food safety and health concerns. Professors actively doing research in this
area include Lulu Rodriguez (who has a half-time appointment with BIGMAP), Eric
Abbott (who coordinates the University’s Technology and Social Change Program),
Suman Lee (who examines the public relations aspect of science technology and risk),
and Sela Sar (who investigates risk communication in international health advertising
campaigns);

2. Research concerning science, technology, and risks associated with new
communication technologies such as iPods, cell phones, computers and the Internet,
etc. Michael Bugeja and Jay Newell are investigating the cumulative adverse effects of
a media-saturated society to such an extent that face-to-face personal communication
has become a rarity. Chad Harms is exploring a specific risk-filled use of the Internet for
children—exposure to predators who are using the Internet to make contact;

3. Research concerning mass media performance in the coverage of science,
technology, and risk communication topics. David Bulla has looked at linkages between
mass media coverage and societal violence toward women. Daniela Dimitrova is now a
leading name in the examination of mass media coverage of risks associated with war
in Europe and the United States. Dennis Chamberlin is studying the portrayals of risk
and technological confrontation embedded in photographic coverage of the Soviet
Union. Jeff Blevins studies the regulatory issues surrounding the broadcast industry’s
portrayal of risk topics;
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4. Research concerning the science, technology, and physiology of how the
human brain processes information received from different mediated sources such as
TV, print, and the Internet. This basic scientific research focus will contribute directly
toward understanding the relationships among media technologies, brain functioning,
and public attention to and understanding of mediated content. Joel Geske is leading
the research efforts in this area;

5. Research concerning ethical practices associated with businesses,
governments, mass media and others relating to communication about science,
technology, and risk issues. Michael Bugeja, David Saldana, and Barbara Mack have
taught graduate seminars focusing on these ethical issues. Bugeja has published widely
on ethical issues relating to the mass media’s portrayal of science and technology
issues.

About our faculty’s scholarship productivity, the 2007 External Review Team reports:

The School has progressively strengthened its research activity over the past five
years, as evidenced by faculty vita and documented self-study reports of
refereed publications, academic conference papers and the like. The scholarly
output of the School over this period surpasses that of some larger journalism
units across the country that include Ph.D. programs. Also impressive is the
number of graduate student manuscript authors, both as senior and secondary
authors. The scholarly records of the most recently hired assistant professors
bode well. The scope of research indicates a strategic clarity of expertise and
focus on such cutting-edge areas as new media technologies and science,
technology, and risk communication.

This record of scholarly activity is well in keeping with the mission of a Carnegie
Research-Intensive university. It is on a par with many of the most recognized
research-oriented journalism programs nationally. The record of extramural
funding is equally impressive. Much but not all of this funding appears to result
from entrepreneurial efforts of key faculty to maximize interdisciplinary linkages
with other strong units on campus, especially in such areas as biosafety,
genetically modified crops, agronomy, and international agricultural and natural
resources development. Leaders of such programs highly praised the
contributions of School faculty to their research efforts. Equal praise came from
colleagues in such allied social science fields as sociology.

As the External Review Team noted, the growth in science, technology, and risk
scholarship in the Greenlee School was accompanied by a corresponding rise in grants
secured. Since 1992, the School received over $3.1 million from 73 external and
internal grants. Except for dips experienced in 2000 and 2005, this growth has been
steady over time. On average, the Greenlee faculty scores five grants (about $210,000)
per year. Some examples:

1. Enabling graduate learning in risk analysis with emphasis on food, agriculture
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and veterinary medicine. $150,000 from the USDA Higher Education Challenge Grants
Program. Principal Investigators: Jeff Wolt (Agronomy), Lulu Rodriguez, Scott Hurd
(Veterinary Medicine), Annette O’Connor (Veterinary Medicine), Helen Jensen
(Agricultural Economics);

2. A content analysis comparing the coverage of genetically modified organisms
in Europe and the United States. $5,500 from the ISU Institute of Science and Society.
Principal investigator: Eric Abbott;

3. Graduate assistantship support for science communication. $20,000 from the
Consortium of Science and Society. Principal investigator: Michael Bugeja;

4. Characterization and prediction of public attitudes toward bioterrorism.
$30,000 from the ISU Institute of Science and Society. Principal investigators: Douglas
Gentile (Psychology), Suman Lee, Lulu Rodriguez; Co-investigators: Jane Peterson and
Peter Sherman (Aerospace Engineering);

5. “This is a product from GMOs”: The impact of risk communication on the
public’s perception of food products labeled as containing genetically enhanced
ingredients. $5,000 from the Institute of Science and Society’s Fall 2003 Small Grant
Competition. Principal investigators: Lulu Rodriguez and Joo Young Kim;

6. A market test of irradiated meat. $119,000 for two years (1999-2000) from the
USDA Cooperative State Research, Education, and Extension Service. Principal
investigators: Eric Abbott, Lulu Rodriguez, Stephen Sapp (Rural Sociology);

7. An evaluation program for the Partnership for a Drug-Free lowa. $15,000 for
one year (November 1999-November 2000) from the Partnership for a Drug-Free lowa.
Principal investigator: Lulu Rodriguez;

8. Communicating highway safety: What works. $10,000 for one year (June
2001-June 2002) from the lowa Highway Safety Management System and the Center
for Transportation Research and Education. Principal investigator: Lulu Rodriguez;

9. Safety, quality and sustainability of small-farm production of apples and cider.
$16,000 in research assistant support from the USDA. Principal investigators: Bonita
Glatz, Cheryl Reitmeir and Lester Wilson (Food Science and Human Nutrition).
Collaborators: Jane Peterson, Lulu Rodriguez, Andy Zehr;

Our visibility in the field is also enhanced by the active participation of our graduate
students in the leading conventions and conferences of the discipline. Appendix D lists
the most recent examples of their science, technology, and risk communication
research productivity.

Effects of New Courses on the Work Load of Present Staff
The Greenlee School is in the process of streamlining its curriculum for the two
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undergraduate majors it offers as part of LAS’s New Horizon’s Initiative. This
streamlining operationally involves an intensive review of the syllabi of existing courses
to reflect the professional practices of the converging media, the elimination of
redundant courses, and the building of flexibility to keep pace with industry demands for
specialized expertise. This streamlining process aims to free at least two FTEs to teach
in the graduate program.

The School director has initiated steps to balance the number of graduate research
assistants (now made up exclusively of master’s students) with more teaching
assistants to reduce general faculty teaching assignments from 3-2 to 2-2.

The doctoral program is expected to attract teaching and research assistants on a
sustained basis. The continuous supply of trained graduate assistants will considerably
reduce the faculty’s heavy undergraduate teaching load, encourage new initiatives in
undergraduate teaching and learning, and boost the quality of research and other
scholarly projects even at the undergraduate level.

The program also proposes only two new course offerings at the outset, in addition to
modifications to already existing courses.

Doctoral students will require close mentoring. However, this close collaboration often
results in joint-authored convention papers and journal articles, a factor that is highly
advantageous for students searching for their first academic job.

Research Facilities

The School has facilities and equipment in sufficient quantity and quality to carry out the
educational objectives of the proposed doctoral program. Major and significant changes
in equipment and facilities have taken place over the past five years. For one, Hamilton
Hall has undergone a $2 million renovation. This renovation plan included re-designed
space for graduate students, research and other scholarly activities.

Building renovation. The first floor now houses the Reading Room, student
interaction area, seminar space, the student services office and a newly renovated
lecture room with a 95-student capacity. All faculty offices were also remodeled. Three
conference areas are now ready for use, and two state-of-the-art classrooms were built
on the ground floor.

Graduate and research space. Part of this renovation included the creation of a
Graduate Hub, constructed in Room 04 Hamilton Hall, equipped with computer
workstations with word processing, spreadsheet analysis, data presentation, graphic
design, data storage and retrieval, and statistical analysis capabilities. The Grad Hub
has printing facilities exclusive for graduate students’ use.

The Graduate Hub is also the School’s focal research area. Today, it has (1) two focus

group rooms, one that seats ten and another that can accommodate smaller group
sizes (about four to six participants); (2) a physiometric testing laboratory with the ability
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to measure brain wave reactions, heart rate, and galvanic skin responses to
communication stimuli; (3) two private offices for grant development, writing and
administration; (4) a survey research space; and (5) a reception area.

Computer support. The School has three computer labs for general teaching
purposes and another for “drop-in” use. Each of the teaching labs has 18 computers
and an instructor station; the third lab has dual processing capability to handle more
intense graphic needs. The School’s computing software array follows industry and
discipline standards: Microsoft Office (Word, Excel, PowerPoint), Adobe Creative Suite
(Photoshop, In-Design, lllustrator), video editing suites (Final Cut Pro, Adobe Premiere),
statistical packages (SPSS and JMP). The School has fared well through the years in
maintaining these equipment at high levels.

Monitoring and maintaining the computer labs are accomplished by Jason Dekangga,
chief systems support specialist, who oversees a team of assistants who monitor these
labs from 8:00 am to 9:00 pm during the weekdays (8:00 am-10:00 pm during dead
week and finals week) and 1:00 to 6:00 pm on Saturdays and Sundays. The School's
students and faculty members have continuously enjoyed first-rate computer services
from this team.

Library facilities. The School is well positioned to offer a Ph.D. program in
science, technology, and risk communication because of its available library expertise
and resources. In addition to the communication-related resources at Parks Library, the
Greenlee School supports its own Reading Room and information support specialist.

The Library employs subject specialists who are prepared to acquire and manage
resources, and train and guide graduate students in their research. Jane Fryer is the
Parks Library bibliographer for journalism and communications. The Library already
provides monographs, journals and databases supporting a program in science,
technology, and risk communication. For example, it owns: 96 titles with the subject
classification “communication in science,” 117 titles in “communication of technical
information,” 15 titles in “risk communication,” 118 in “health risk assessment,” 23 titles
in “communication in medicine,” and 140 titles in “risk assessment.”

Parks Library subscribes to such journals as the Journal of Communication, Science
and Communication, Journal of Science Communication, Progress in the
Communication Sciences (1979-2001), Public Understanding of Science and
Technology, Public Opinion Research, and Journalism and Mass Communication
Quarterly. The School also has access to such periodicals as Health Communication
(Parks Library has 1995-1999) and the Journal of Health Communication.

The School has access to the following widely used databases for communication
research: ABI Inform, Communication Abstracts, Current Contents, EBSCO Host
Academic Search Elite, Expanded Academic ASAP, Information Science and and
Technology Abstracts, LexisNexis Academic, Medline, Psychinfo, Science Citation
Index, Scirus, Social Science Index, and Sociological Abstracts. The School intends to
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pursue access to such databases as Comindex, Communication and Mass Media
Complete, and Health and Safety Science Abstracts.

One of the goals of Hamilton Hall's remodeling was to make the Reading Room the
heart of the building. It is a 1,800-square-foot facility, featuring 11 public computers,
wireless Internet access, an audio-visual viewing room and group study room. It is
staffed by a full time information support specialist, Sheng Ly, and two graduate
assistants. To maintain and expand its collection, the Reading Room has an annual
budget of $15,000.

The Greenlee School is one of 15 journalism and mass communication programs
accredited by the Accrediting Council on Education in Journalism and Mass
Communications (ACEJMC) with its own in-house library (Reakes and Semonche,
2006). This select group includes programs at the Universities of Florida, lowa, lllinois,
Indiana, Minnesota, Missouri and North Carolina. In fact, six of the top 15 journalism
schools ranked by US News & World Report in 1996, and eight of the top 20 programs
ranked by the Gourman Report in 1998, have specialized on-site libraries.

g. How does student demand for the proposed program justify its development?

The impetus behind this proposal originated from multi-party stakeholder inputs, which
led to the School’'s Strategic Plan. Ongoing discussions by interested faculty,
administrators, students, and external advisors at ISU were facilitated through the
School's Advisory Council, a consultative group of alumni and benefactors. These
discussions identified science, technology, and risk communication as a key need for
addressing public questions regarding the safety of our nation’s food supply, national
and community responses to and preparedness for terrorist attacks, state leadership in
the creation of a bioeconomy, and maintaining the state’s prominence as an agriculture
powerhouse.

The inclusion of the program in our Strategic Plan has generated inquiries from across
the country and across the globe. Faculty reputation as established by their expertise in
the field, and the quality of our master’s graduates are our best recruitment devices. We
intend to seek the support of the Graduate College in recruiting students, especially
those from minority and under-represented groups.

The numbers of students this program will attract are estimated in Number 4. This
includes students who have already received master’s degrees in journalism and mass
communication and in the scientific and technical fields for whom communication is
expected to be an important responsibility. Graduate students from diverse fields
(including those majoring in chemistry, food science and human nutrition, sustainable
agriculture, urban and regional planning, textiles and clothing, accounting and finance,
among others) are already present in our master’s program. We also elaborate on
student demand for a more focused doctoral program in Number 2.

Our proposal is now known to the network of research and academic institutions that
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attend the discipline’s premiere conventions and conferences, and inquiries concerning
this proposal are already coming in. Our science, technology, and risk communication
capability at the master’s level is already recognized especially by our peer institutions.
This is evidenced by the fact that the faculty of other journalism and mass
communication units nationwide often refer graduate students who have science,
technology, and risk communication inclinations to our program.

2. DESCRIBE THE STATE AND/OR NATIONAL WORKFORCE NEED AND/OR
DEMAND FOR GRADUATES OF THE PROPOSED PROGRAM CURRENTLY AND IN
THE NEAR FUTURE.

Today, the United States faces challenges that have strong scientific and technological
underpinnings. This is perhaps why the current demand for specialists in science,
technology, and risk communication with doctoral training far outstrips the supply.
Based on specialized employment opportunity websites and databases (i.e., the job
boards of the premiere scholarly and professional organizations in the communication
field, USAJobs, and Communication Initiatives), these opportunities can be categorized
into four major areas: academic, government (federal, state, local), international and
non-governmental, and private. Table 4 lists a frequency count of these employment
opportunities over the last two years.

Appendix E lists the academic job opportunities for doctoral graduates with science,
technology, and risk communication training across the nation. Appendix F catalogs the
government job opportunities for doctoral graduates with this specialization at the
federal and state levels (2007). The job opportunities for doctoral program graduates in
this field within the private sector (2007) are detailed in Appendix G. Appendix H
outlines the job opportunities of doctoral graduates with this specialization within
international, non-governmental and mostly non-profit organizations (2007).

Table 4. Employment opportunities for graduates with doctoral training in the communication of
science, technology, and risk

Job category Examples of positions available Count
Academic Assistant, associate, full professors; post-doctoral 2006: 18
fellows; science and technology communication 2007: 40

chair holders, heads of communication research
centers, professional/scientific staff members with
science, technology, and risk communication
responsibilities

Government (federal, Chief information officers, science and technology | 18
state, local) communication advisors, strategic communication
managers, risk communication coordinators,
communication and training supervisors and
specialists, public affairs directors, supervisors and
specialists, research analysts

International and non- Regional reporting and information officers, 10
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governmental strategic communication directors, communication
directors, coordinators and specialists, policy
advisers, media liaison specialists, senior science
and technology writers/editors

Private Senior communication analysts, researchers, 8
scientific communication managers,
communication specialists, account directors,
senior science and technology communication
managers, senior science and technology
editors/writers

3. LIST ALL OTHER PUBLIC AND PRIVATE INSTITUTIONS OF HIGHER
EDUCATION IN IOWA CURRENTLY OPERATING PROGRAMS SIMILAR TO THE
PROPOSED NEW DEGREE PROGRAM. IF THE SAME OR SIMILAR PROGRAM
EXISTS AT ANOTHER PUBLIC OR PRIVATE INSTITUTION OF HIGHER
EDUCATION IN IOWA, RESPOND TO THE FOLLOWING QUESTIONS:

a. Could the other institution reasonably accommodate the need for the new
program through expansion? Through collaboration?

Among the lowa Regents universities, the University of Northern lowa does not have a
graduate program in any field of communication. The University of lowa offers a general
doctoral program in mass communication. lowa State University has a doctoral program
in rhetoric and professional communication.

Rhetoric and professional communication, Department of English, ISU. The
Ph.D. in rhetoric and professional communication focuses on “the theory and practice of
rhetoric and written communication in professional communities such as worksites,
disciplines such as science, and social groups” (ISU Department of English website,
2007). To fulfill the degree requirements for the RPC doctorate, students “take courses
in rhetorical theory, writing and analyzing professional documents, the history of
rhetoric, research methodologies, and pedagogy...The degree qualifies graduates for
academic positions in rhetoric and in business and technical communication as well as
for work in the private sector as professional writing specialists, editors, and
communications production managers” (ISU Department of English, 2007).

Under the current National Research Council (NRC) taxonomy, this [the RPC Ph.D.]
program falls under the broad category of “Arts and Humanities,” under the field
“English Language and Literature,” and the subfield “Rhetoric, Composition, and
Technical Writing.” The RPC Ph.D. currently falls under the IPEDS CIP code of 23.1001
Speech and Rhetorical Studies

RPC is rooted in the study of business and technical communication, which began in
the 1920s. It focuses on the rhetoric of professional communities and addresses the
need for communication expertise within and business, technical, and scientific
communities (ISU Department of English, 2007). It uses a mix of humanistic and social
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scientific methods, both qualitative and quantitative.

This program is considerably different from the primarily quantitative social science-
based doctoral proposal of the Greenlee School in terms of theoretical origins,
pedagogical goals, approach to inquiry, and the outcomes sought for program
graduates. The Greenlee School research agenda looks at communication in the mass
media, an approach to scientific inquiry that traces its roots to the study of media
effects—specifically those of propaganda technigues—that began during the world
wars. While the RPC program does include risk communication as a component, the
Greenlee School doctoral proposal sees science, technology, and risk communication
as the pivotal thrust of its proposed doctoral program.

The proposed doctoral program envisions career paths for its graduates different from
those of RPC graduates (though the titles of the career paths may be similar or
identical: e.g., communication and training supervisors, specialists, directors,
coordinators, officers or strategists). RPC graduates are preparing for careers in
academic, commercial, governmental, and non-profit sectors that focus on business and
technical communication within and among organizations and communities. In contrast,
graduates in the proposed doctoral program are preparing for careers in all these
sectors that focus on mass communication and the mass media.

As the job announcements assembled in Appendices E to H indicate, there are four
major areas where our graduates are likely to land: (1) academic (as faculty members,
heads of communication research centers, post-doctoral fellows, or
professional/scientific staff members with science, technology, and risk communication
responsibilities); (2) state and federal government (as chief information officers, science
and technology communication advisors, strategic communication managers, risk
communication coordinators, communication and training supervisors and specialists,
public affairs directors, supervisors and specialists, research analysts); professional-
media (as managers, news directors and reporters for TV, newspapers, magazines, the
Web); (3) international and non-governmental (as strategic communication directors,
coordinators and specialists, policy advisers, media liaison specialists, communication
officers and strategists for the United Nations network of agencies, etc.); and (4) the
private sector (as senior communication analysts, researchers, scientific communication
managers, communication specialists, account directors, senior science, technology,
and risk communication managers). Although these positions may entail writing and
reporting about science, technology, and risk (including crisis communications), writing
is but one component of a list of their potential responsibilities.

Using the NRC taxonomy, our proposed program falls under the broad category of
“Social and Behavioral Sciences” under the “Communication” field. The program will
have the IPEDS CIP code of 09.0102 Mass Communication/Media Studies.

In a meeting on October 16, 2006, the School’'s Graduate Steering Committee and the

RPC faculty have identified that English 621 (Rhetoric of Science) may be included as a
theory-oriented course our doctoral students can take as part of the core curriculum.
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Previous and ongoing communications between the School director and the chair of the
English Department have also identified potential areas of research collaboration. We
expect that RPC graduate students may also select courses from the Greenlee School
program.

The mass communication doctoral program, School of Journalism and Mass
Communication, University of lowa. The University of lowa’s program is one that can be
considered a “generic” doctoral program. It has “a long-standing tradition of qualitative
inquiry in which students explore historical, legal, new media, and international aspects
of media communication from cultural and critical perspectives” (Ul School of
Journalism and Mass Communication, 2005). This emphasis is evidenced by the
dissertation and research output of its students and faculty, an overwhelming proportion
of which deals with feminist and critical-cultural studies. lowa State’s proposed program
is different because it will be more quantitative compared to lowa’s more qualitative
bent. lowa and lowa State’s programs may intersect, however, in the area of health
communication, which has been identified by the Graduate Steering Committees of both
Schools as a potential area of research and teaching collaboration.

b. With what representatives of these programs has there been consultation in
developing the program proposal? Provide a summary of the response of each
institution consulted.

The director of the Greenlee School first consulted with Pam Creedon, former director of
the School of Journalism and Mass Communication at the University of lowa regarding
this proposal. Julie Andsager, current director of graduate programs, thinks there are
open areas of collaboration between the two units, including media framing of health
information, effects of message construction, and audience interpretation of health-
related messages. Marc Armstrong, the School’s interim director, has invited the
Greenlee School for a dialogue with the graduate faculty. An informal research summit
held February 23, 2008 on campus began this series of dialogues with the University of
lowa regarding how we can collaborate on graduate-level programs. The journalism and
mass communication faculty, meeting last fall, found the proposal to be distinct from
their own, and will attract a different group of students. The University of lowa has found
no overlap in the two programs and has indicated support for the ISU proposal.

The dean of LAS and director of the School have also consulted with the University of
Northern lowa communication programs. Reinhold Bubser, UNI dean of Liberal Arts and
Sciences, in consultation with interim provost James Lubker and department head of
communication studies John Fritch, has written a letter posing no objections and raising
no concerns to any part of the program proposal. UNI has also expressed its support of
the proposed ISU program.

c. Has the possibility of an inter-institutional program or other cooperative effort
been explored? What are the results of this study?
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We aim to explore with the University of lowa’s School of Journalism and Mass
Communication the possibility of expanding the role of health communication research
in support of the research and public service functions of their College of Medicine and
College of Public Health. Collaborating with the University of lowa can enlarge the
application of science, technology, and risk communication theories to the health
sciences.

4. ESTIMATE THE NUMBER OF STUDENTS PROJECTED TO BE ENROLLED
DURING THE FIRST SEVEN YEARS OF THE PROGRAM.

a. Undergraduate. None
b. Graduate

The numbers of students projected to be enrolled in this program during the first seven
years are estimated below. These figures were arrived at based on the interests
demonstrated by current master’s students in journalism and mass communication, as
well as doctoral students from the physical and biological sciences interested in the
communication dimension of what they do. These conservative estimates were also
based on doctoral enroliment levels in existing Ph.D.-granting institutions nationwide.

Graduate Yrl Yr2 Yr 3 Yr 4 Yr5 Yr 6 Yr7
Those with 3 6 9 6 9 12 12
master’s degrees

Those without 1 2 3 4 5 5 5
master’s degrees

c. What are the anticipated sources of these students?

Students for this doctoral program are expected to come from those currently enrolled in
ISU’s journalism and mass communication master’s program, students with master’s
degrees in the natural, physical and biological sciences who wish to sharpen the
communication focus of their careers, students from states whose populations derive
their livelihood substantially from agriculture and the environment, students from states
that have identified the biosciences as a foundation for economic development, and
students across the country who intend to participate actively in the shaping of science,
technology, and risk policy. Historically, the Greenlee School has also attracted
international applicants to our master’s program who have expressed their desire to
pursue a communication doctorate without having to move to a different institution. The
Ph.D. program, therefore, will capitalize on the momentum and the reputation we have
already established as the source of first-rate doctoral graduate students.

About student demand and placement, the School’'s 2007 External Review team
analyzed the following questions:
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1. Can the program recruit students? Given the tightly focused intellectual
content of the program proposal and the demand in both the academy and the
professional and corporate world for employees intellectually equipped to do
research, plus lowa State’s almost unique advantages in this area, team
members believe recruiting high-caliber doctoral students could be successful.
Some of the master’s students the team spoke with indicated a willingness to
pursue the doctorate, should lowa State develop a program. Successful
recruiting at the doctoral level (team members point out that this is a national
concern in many disciplines) will depend to some extent on stipends, etc. These
guestions are addressed later in the report.

2. Can graduates be placed? Perhaps the fastest growing academic field in
journalism and mass communication is health communication—a post someone
with academic training in science, technology, and risk communication would be
well qualified for. In addition, many government agencies and non-governmental
organizations (NGOs) seek help with evaluation research—usually done by
Ph.D.s. The continuing and growing demand in these two placement areas
suggests that graduates of an lowa State science, technology, and risk
communication doctorate could find employment.

5. IF THERE ARE PLANS TO OFFER THE PROGRAM AWAY FROM THE CAMPUS,
BRIEFLY DESCRIBE THESE PLANS, INCLUDING POTENTIAL SITES AND
POSSIBLE METHODS OF DELIVERY INSTRUCTION.

There are no plans to offer the program away from campus.

6. HAS THE PROPOSED PROGRAM BEEN REVIEWED AND APPROVED BY THE
APPROPRIATE CAMPUS COMMITTEES AND AUTHORITIES? LIST THEM.

This official application for a doctoral program was unanimously approved by the
Greenlee School faculty in a special session on February 17, 2006, and by the
Greenlee School Advisory Council on April 12, 2006. Letters of endorsement by the
School’s director and the director of the Biosafety Institute for Genetically Modified
Agricultural Products (a partner program) accompany this proposal.

The LAS Curriculum Committee approved this proposal on March 7, 2008.

7. LIST THE DATE THE PROGRAM PROPOSAL WAS SUBMITTED TO THE IOWA
COORDINATING COUNCIL FOR POST HIGH SCHOOL EDUCATION (ICCPHSE)
AND THE RESULTS OF LISTSERV REVIEW.

Reactions from the ICCPHSE will be solicited after University review of this proposal.
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8. WILL THE PROPOSED PROGRAM APPLY FOR ACCREDITATION? WHEN?

There are no existing accreditation bodies for research-oriented graduate programs in
journalism and mass communication. Therefore, the program will not apply for
accreditation.

9. WILL ARTICULATION AGREEMENTS BE DEVELOPED FOR THE PROPOSED
PROGRAM? WITH WHOM?

No articulation agreement will be developed for this proposed program.

10. DESCRIBE THE FACULTY, FACILITIES, AND EQUIPMENT THAT WILL BE
REQUIRED FOR THE PROPOSED PROGRAM.

There are no identified minimal national standards, but the resources for the proposed
doctoral program compare favorably with the requirements of the existing 42 Ph.D.-
granting institutions in mass communication (Appendix B). The specified requirements
also satisfy the Carnegie Foundation (2000) standards for Doctoral/Research
University-Intensive Institutes. These educational institutions typically offer a wide range
of baccalaureate programs and committed to graduate education through the doctorate.
Such universities confer 50 or more doctoral degrees per year across at least 15
disciplines.

As described in Number 1F, the faculty, facilities and equipment requirements for this
program are already in place.

11. FROM WHERE WILL THE FINANCIAL RESOURCES FOR THE PROPOSED
PROGRAM COME? (LIST ALL THAT APPLY)

The financial resources for the program will be derived from the sources outlined in
Table 5. Our budget reflects the philosophy and commitment that the School will not
build the doctoral program on the back of our nationally recognized undergraduate
programs.

The faculty position exclusive to science, technology, and risk communication has a
joint appointment with BIGMAP. This partnership is already in place, with BIGMAP
buying out one-half of a Greenlee professorship for a full FTE. As the table indicates,
the School is able to fund another faculty line based on a cost-sharing agreement with
BIGMAP and already existing LAS allocations.

Today, the School has only three secretaries who support 21 faculty members and five
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lecturers. Because of this and the minimum administrative support requirements
enunciated by the Graduate College, there is a need for a secretary dedicated to the
graduate program and in assisting graduate faculty in grant-writing efforts. Our External
Review Team also identified this need.

Two doctoral fellowships per year will be assigned to teach an undergraduate course
every semester. They are expected to replace short-term lecturers hired on an ad hoc
basis especially for skills-intensive courses. Two graduate fellowships per year will be
assigned research duties. Graduate fellowship positions will be funded by re-allocating
lecturer funds and through the Greenlee School Excellence Fund, which, at $150,000,
represents 7.5 percent of a $2 million endowment in perpetuity.

Course development efforts will be funded from the USDA Higher Education Challenge
grant which we have already secured. Greenlee School Excellence Funds will
supplement this grant award.

The Graduate Hub has already been expanded to accommodate research needs and to
provide space for graduate student offices. The costs of remodeling the Hamilton Hall
basement where the research facilities are located included office furniture and supplies
for doctoral students’ offices.

Included in equipment and software are the survey, experimental, and focus group
research hardware as well as other instructional and research software needs of
students.

An allocation is also specified for travel to attend national and international conferences,
and to serve as seed money for start-up research that can be leveraged in the
development of external grants.

The School is also in the process of streamlining its undergraduate curriculum. Savings
from this effort will be used to help defray doctoral program costs.

All evidence suggests we are ready to implement this program at the target date: Fall
2009. Our External Review Team concurs:

During conversations with faculty in the College of Agriculture and the
Department of Sociology, team members learned that four three-hour courses—
one in the sociology of science and three in the area of risk assessment and risk
analysis—are currently being taught at the graduate level at lowa State. These
courses, with perhaps some addition from lowa State’s well-known bioethics
program and statistics (taught across several disciplines), would make
appropriate tools classes and outside cognate areas for a science, technology,
and risk communication doctorate...The institution would be required to invest no
new resources in this portion of a doctoral curriculum. In addition, the Greenlee
School currently teaches both mass communication theory and methods at the
graduate level. Any doctoral program would require such work; again, no new
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resources would be needed. Of course, a new curriculum would have to be
developed and balanced against the demands of the current master’s and
undergraduate programs. However, the School’s successful attempts to
streamline its undergraduate curriculum suggest that the process is freeing up
some faculty resources, particularly among junior faculty who are eager to teach
in any doctoral program. The team concludes, based on everything it can
discover, that essential pieces of a doctoral program already exist at lowa State
and within the Greenlee School. Developing the remainder is certainly possible,
particularly with the level of faculty enthusiasm both inside and outside the

School for this attempt.

Table 5. Amount and sources of financial resources for the proposed program

Item

Amount ($)

Source

1. One-half of a current
associate professor position
dedicated to science and
technologyand technologyand
risk

37,000 per year

Biosafety Institute for Genetically
Modified Agricultural Products
(BIGMAP). This arrangement is
already in place. This amount will
be repositioned for a potential
graduate faculty line (Item 2
below)

2. An assistant professor line

26,000 per year

This ¥2 FTE allocation from LAS is
already in place.

3. Stipend, benefits, and tuition
cost for two graduate teaching
fellowships and one graduate
research fellowship. (Teaching
vs. research designation will
depend on need.)

70,000 per year

Greenlee School supplemental
funds for instruction. Currently, the
School has $70,000 slated for two
lecturers on short-term contracts;
this will be re-allocated to
graduate teaching fellowships.

4. Secretarial support to the
graduate program and grant-
writing efforts

30,000 per year

To be requested from LAS and/or
Provost’'s Office

3. Stipend, benefits, and tuition
cost for one graduate research
fellowship

24,000 per year

Greenlee School Excellence Fund
($150,000 of a $2 million
endowment) in perpetuity.

5. Course development

50,000 one-time cost

External funding through already
approved USDA Higher Education
Challenge Grant; Greenlee School
Excellence Fund

5. Building remodeling for
research, including furniture
and supplies for master’'s and
doctoral students’ use

70,000 one-time cost

Greenlee School building
remodeling grant. This aspect has
already been completed.

6. General expenses, including
travel

5,500 per year

Greenlee School Excellence Fund

7. Computer use, equipment
and software

2,000 per year

LASCAC computer support grants

38




12. ESTIMATE THE TOTAL COSTS/TOTAL NEW COSTS (INCREMENTAL
INCREASES EACH YEAR IN EXPENDITURES) THAT WILL BE NECESSARY FOR
THE NEXT SEVEN YEARS AS A RESULT OF THE NEW PROGRAM.

The estimated total costs/total new costs necessary to support the doctoral program for
the next seven years are shown below:

Year Total costs ($) Total new costs (3$)

Year 1 $203,000 -

Year 2 $134,100 $32,000
Year 3 $187,163 $2,000
Year 4 $141,278 $2,000
Year 5 $143,335 $2,000
Year 6 $145,575 $2,000
Year 7 $149,882 $2,000

SUPPLEMENTAL MATERIALS
13. Program requirements, including:

a. Prerequisites for prospective students

The program requires a minimum of 72 graduate credits, or 42 graduate credits beyond
a master’s degree substantially equivalent to an M.A. or M.Sc. program in journalism
and communication. Students who have majored in a technical field during their
master’s programs will also be considered but will be required to take course work in
communication theory, communication research methods, and communication
strategies. Experience with computer applications, including statistics, is desirable.

b. Language requirements

International students must submit a score of at least 550 on the paper-based TOEFL
examination or a score of 230 on the electronic- or computer-based TOEFL, and a
score of 80 on the Internet-based TOEFL.

c. Courses and seminars presently available for credit toward the program
JI MC 501, Theories of mass communication
JI MC 502, Communication research methods

1.

2.

3. JI MC 510, Strategies of communication

4. JI MC 520, Public relations theory and methods
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5. JI MC 521, Theories of visual communication

6. JI MC 524, Public relations campaigns

7. JI MC 541, Contemporary magazine publishing

8. JI MC 547, Science and communication

9. JI MC 561, Media and society: Interrelationships

10. JI MC 560X Risk perception and communication

11. JI MC 574, Communication technologies and social change

12. JI MC 576, World communication systems

13. JI MC 598, Seminars in mass communication whose topics change every
semester based on identified need and student demand.

d. Proposed new courses or modifications of existing courses

Two new courses will be developed to meet the program requirements stated above.
These are:

1. JI MC 601. Advanced communication theory. 3 cr. Prereq: JI MC 501 or its
equivalent. Theory and research on the use of mass communication and effects of
mass communication. Topics include choice, selection and functions of mass media
use, attention and cognitive processing, information effects, persuasion and
emotion/involvement, and social and behavioral effects. In addition, the course will
emphasize the broader issues of assumptions and methods in the construction and
evaluation of communication theory. Students will gain an idea of the issues and
sources in each area, along with tools for further papers and research. The emphasis
will always be on the search for explanation, as opposed to simply description.

2. JI MC 602: Advanced communication research methods. 3 cr. Prereq: J| MC
501 and 502 or their equivalents, Stat 401. Course in research methodology designed
to assist students to design research, analyze and interpret evidence, and develop a
deeper appreciation of research strategies.

The following existing courses also will be modified to serve the doctoral requirements:

1. JI MC 547: Science communication. 3 cr. This course is currently dual-listed
as JI MC 347/547. An exclusive graduate-level offering of this course will focus on
theoretical viewpoints and empirical studies of communicating scientific and technical
information to various audiences. It also covers issues that journalists and other
information officers and practitioners face when communicating about science, health,
and the environment. The course will also explore the function and role of the mass
media in the coverage of science and technology, with attention to communication
theory and constraints placed on coverage by the media. In addition, students will
discuss how the press covers significant science and technology policy issues and how
that coverage affects subsequent public policy.
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2. JI MC 598H: Law and ethics in communicating science, technology, and risk. 3
cr. Freedom of speech and press with particular emphasis on major legal issues
confronting media practitioners as they handle science, technology, and risk-related
stories; introduction to such areas of law as censorship, libel, invasion of privacy,
access to information, regulation of electronic media and commercial speech.

e. Thesis and non-thesis options in master's programs

Not applicable for this proposal.

f. Implications for related areas within the university

Please see Number 1 (b and c).

g. Admissions standards for graduate programs

We expect to attract to the program students who may belong under any three of the
following categories:

1. Students with master’s degrees in journalism and mass communication;

4. Students with master’s degrees in fields other than journalism and mass
communication;

5. Students with bachelor’'s degrees (in communication or other fields). This
track is intended for outstanding students who can be admitted directly from a
bachelor’s program. These students would pursue a five-year program of study leading
to the Ph.D. without the master’s degree. Students in this category who perform poorly
on prelims will be given an opportunity to earn a terminal master’'s degree.

All applicants must meet the following admission standards:
1. A 3.0 graduate grade-point average;

2. An official GRE score on the verbal, quantitative and analytical sections of the
exam. (No minimum score is required on the GRE).

In addition, applicants must provide:

1. A statement in which the applicant describes his/her objectives in pursuing the
doctoral degree, career goals, and research interests;
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2. A resume that provides a summary of the applicant’'s academic and
employment history, honors and publications;

3. Three letters of recommendation that attest to the applicant’s aptitude for study
at the graduate level;

4. Examples of scholarly work.

Those with limited backgrounds in journalism and mass communication but with
good academic records will be admitted on a provisional basis.

14. Attach to the program proposal memos from the department chair(s), the
college dean(s), and other appropriate persons, agreeing to the allocation of new
resources and/or the reallocation of resources as described in the Regents
guestions.

Our proposal received unanimous support from our Advisory Council, whose members
represent some of the most accomplished media practitioners and most generous
benefactors at ISU. We received additional encouragement from agricultural
associations in lowa and from different units and departments at ISU. External review
teams as well as College- and Provost-level administrators affirmed the focus of our
doctoral proposal, seeing it as complementing the institution’s land-grant mission and
strategic plan as well as enhancing our motto of “science with practice.” We are adding
“communication” to that motto so that constituents can better understand the scientific
and technological issues of the day.

To fund this, the faculty worked closely with the School director and Dean Michael
Whiteford in streamlining the curriculum. Specifically, the School eliminated
intermediate courses and made its beginning and advanced ones more rigorous. It also
only required a few core courses and allowed majors to pursue advising tracks in two
degree programs, establishing an advising culture that helped retain students as faculty
worked with them on plans of study across media platforms.

The tighter curricula allowed the faculty to amass research credentials while still
maintaining the School’s professional culture, serving the state. Its research productivity
elevated our School to the top 15 programs out of 400-plus programs in its accrediting
association. The School, with select others, already was the longest continuously
accredited journalism program in the country; now its master’s students are performing
at Ph.D. level in refereed research competitions.

The School proposes a small cohort of five teaching fellows in the doctoral program who
will teach three classes. Each will be on a fellowship (about $20,000 per fellowship).
Administrators plan to use $70,000 from two temporary lectureships and add to that
$14,000-$16,000 from the Greenlee Excellence Fund (an endowment that generates
about $90,000 a year in cash) with additional money from a benefactor in the form of
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the Hsu fellowship to reach our $100,000 total. We also will be able to deduct tuition
scholarships on our cohort at the Ph.D. level. It should be noted that we are proposing a
cohort of fellows that will remain stable. We will replace a fellow only when one
graduates or leaves the program. They will teach a total of 15 courses each year. We
may have more in our Ph.D. program than five at any one time, but they will not be
fellows, and their appointments are contingent upon funding from other sources, such
as external gifts or grants.

Finally, we feel we have justified this program because the School has brought in more

than $3 million in gifts in the past five years while streamlining curriculum, enhancing
research and maintaining professional focus and land-grant traditions of service.
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FTEs vacated b ratired professors whe mught wndersradnate ¢lasses, for the most parl, Leter Ghis
sernester Twill usk the faculty of the Greenlss Schoul to hire replacements for these retirees with
anfficicot research Lo merit lenurs at 156 apd with signifivant media experience and interess in teaching
nndergradusic skilfs ecourses, O course hisse new hirgs also would be uble w participan in the sreduate
program. Bul the objeetive herz is to free up select rescareh-orientad professors already on staff from
teaching skille conrses so thel they can congribure more ol the mroduare leve),

Inclasing T weould like ko disewss nietly the provess that led w approvai of this application by the faculty
of the Greenlas Sehool Professors were given thres weeks o review and revise the PLID. applization.
Only mzinor revisions were made, At our Mareh fuenbty mesting, the applivation was approved
unanimayaly, There s excilement abou the program.

Finally, o Ph.D}. program in scierce and eisk communicadion opens up new venues and oppestunities 1o
fund-raisc."The (reenlze School is in the ton echelon of LAS in his respect, raising mars than $i.2
million since 203, with mare individual donovs than all ut teo ofher units in this comprahengive
erllege. We alse recerve bencfactor support fiom such corperations as Monsaio, Meredith, Scripps
Huward, Lee Enterprises and affters, IL is our imention to broaden our benefactor hase by touting seience
andd risk commnunication and dedicaring dowations, when appropriata, to the graduaie program, sspesially
mn the arca of fellowships,

o0t Dt Mliclwel Whiteford. feeniny and stalf of the Greenloe Sahodl
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15.

ATTACH TO THE PROGRAM PROPOSAL, LETTERS OF SUPPORT,
RECOMMENDATIONS, AND STATEMENTS WHEN APPROPRIATE

LETTER OF SUPPORT FROM THE UNIVERSITY OF IOWA

L COLLEGE OFR .
LIBEEAT. ARTS & SCIENCES
The
CHfce of the Dean
UN[\-’EIES’I"IY 220 Schankar Fall
OF 1OWWA I Elry, |nmr5:2r-z :u:l?
S s ura sct. seasclos sl oo

Al 4, 2008

Michael B, Whiteford, Dean
Collage of Liberal Arls & Sciences
202 Catt Hall

leywva Btate University

Aoamcs, LA BO011-1301

jeteii =, ey

Dear Iylika:

T have consalted with myr faculby in the School of Journalism & bass Communication and
it turns eut carly [ast fall at the tirst TMC faculty meeting (sometme sround Sepl 1), the
faculty discussed this proposal. The peneral drift was that the programs were relatively
distirct and that the kinds of students wwho would e sttractad o one wouldn' be to the
nther. S, there was no substantial overlap in our programs and we are supportive of the
proposal of your folks in the Greenlee School of Jourpalism and Communication. Tlope
this helps.

Sincercly,

Fondh.

Linda MMaxson, Dean
L1 Alupnt Association Dean’s Chair
in the Liberal Arts & Scicnces
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Casttege of Humanilles s Foae Srils

Qe of He Doan nriinermbawss

LETTER OF SUPPORT FROM THE UNIVERSITY OF NORTHERN IOWA

TR

P
Vlmelwassity of 830

April 17, 2004

Michacl B, Whiteferd, Dean
Collnge of Liheral Arts S Sciences
202 Catt Hall

Irmea State Lnversity

Aries, 1A S0 1-130]

KE:  Fholao m Seicnoe. Technology, And Riak Comrman-cation

Diear Witke:

Regarding the proprses new Pl program in Svience, Technology, and Risk
Comnrnumication, | hawve consulted with Interirn Prowosr dames Lzblker aod Jokn
Fricch, Department Head of Commmanicacon Studies.

There were no ehicezons o any part of he proposes propram and 850 00 concers
were ralsed. Tram the consoleation and fecdbock T received | have to conciade tdal we
support the proposec Ph . program,

ki regards,
T e

L ,I'._.-" -;"'_,‘ v o i
f AL o Dt e

Reirhbold K. Bubscr
Do

L Conmunizzlivn Arts Coe ber o= Soalis Focli, Dowan ST 0GSE @ Flinms L0 2750000 - o Ban 0007300 00 v woew i ssdae thia

e iy ikl B e R

-

PR
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LETTER OF SUPPORT FROM ALUMNI AND BENEFACTORS

NEATNH & BONR GIREENILME
150 BIUITCANY LANE

LAFAYETTE, GO0 AT BWEG
(0AY 4011037 7 (303 554-1928 Fa X

Wlareh 27 2008

1ulu Hodriguez

Azsrociate Professor

214 Hamilton Hall

TOAWA STATE TINIVERSITY
Ames, lawn 50011

Traar lalu:

Dianc and I are thrilled to lesyn that the School is moving forward
with itz efforts 40 establish a Phi) program.,

We have been enthusiastic supporters of this Imporkant new program.
It i= cntircly comsistent with our lang-ferm desire to see positive and fevrward-
thinking flourish. As we understand it, this current effort is entirely
con=igtent with dows Stato'a BIORMAT goals,

We are willing to asaist with this importent sifort in any way wo ean.
Pleaee keep us posted on the progresa of your on-guing gqueet.

We ulso offer vou our sincere thanks for taking & leadership zole in this
imnporlanl effort.

DVeat personal regarda,

> P -
{—w{) C)u&LuL e ju

Bolk Greenles Dinne Greenlae
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LETTER OF SUPPORT FROM THE IOWA COMMUNICATION INDUSTRY

IOWA
NEWSPAPER
ASSOCINION

Tl Redrignez

Assiciale Professor, Divecler ol Graduate Bducation

214 Hanmlboo Hab

Lovwara State University

Aanes, fowa 50071 March 22, 2006

[ewr Tala:

A5 chair of the Greenles Advisory Counetl, Twonlt Tike to express the councll's wholehearied
support Tor the Greenlee School's application for & Ph.D. program m sckence ard risk commumdceLion. T
approciate The way vou and Michae] Bupesia have lept the commeil enernbers iofarmed about this
initiative, Asd T fmd it notewortly that our couneil mambers, professivnals o all disciplines
repeesented b fhe sehool, are unanimousiy in favor of taking this ipertant step in Lhe developrment of
the school as one of the premiers schools of jourmalism in the nation.

The past several yoars have seen remarkable growth o the school. Enrellment, scholarship,
student and focalsy accomplishments are all on the upswmg, The tining of adding a Ph D program =
botl logical and justified.

The need for muss communication has neves been greater than @ is foday. TEwill be even more
impartant in the future that citbens of this country nlersland how seienos and technology impoct their
lives. They teed o lkaow the bepelits and risks associaied with new developments, Your propasal would
place the Greenlee School in a position to make a significant contrihution 1 Towa Stace Liversily. w
the people of Fows and the rest of the nation.

Best of luck m opoeur endesvors,

Smeerely.

r.-"”_\- _2 5 I|I

R v "
Ml -Mlonroe

Erxecotive Dirocior

o hlichael Bugeja

219 E. Blk Strect + Des Meines, 14 50303-1931 « Bill Monroe, Execulive Directer
Phone {515) 244-21£5 = FAX (5151 244-1855 = brnonrde 2 inansews.com
ey, | NANEWs o » W CNARCS.cam
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LETTERS OF SUPPORT FROM AGRICULTURAL INDUSTRY GROUPS

5 IOWA
W/ CORN

PROMOTION
B O ARD

March 31, 2006

Tadu Redriguez. Associale Frofessor

Greenlee School of Jonmalism and Communication
Town State Universily

Hamilton Hall

Ames, 1A 50011

Dear D, Redriguee:

Om behalf of the Towa Corn Growers Associution and lowa Corn Promotion Board, ]
would Jike @ endorse the ostablishment ol a dectoral program in suieoce and cisk
commuaication within the Creenlee School of Journalism and Comumunication,

Operating in the world of agriculture, we are neutely aware of the practicsl need for such
a program. From long-zstablished issues like pesticide use or naturally aceurring toxins
to new challenpes like biotechnology, BSE, and avian flu, we see repeated instances n
which the gap between seience and lmman understanding ereates alarm and even
dangerously nrationy choices,

We need imore professionals cupuble of operating in this bigh-stalces arena. We beliove a
progtam at Greenlee to train those individuals would benefit many constitucneies, from
the students in the program and lova State ifselFLo the broader interests of Towa and U8,
agriculture, and ultimatedy the worll's consumers. Further, we believe 1817 is uniquely
qualified to develop such a program.

Again, we strongly endorse such a program and hepe that lowa State Universily wil] see
fit to implement it as promptly as possible,

Sincga?]y:
o
Craigéh, Tloss

CEO

Ce: Dr Bugeja

S NAWY B3th Btreet, # 100 Fhane (B0 22E-2212
Jehmesar, 14 U8A Fow [5E) 2260000
BOr31-2528  Emav commdodivaycuin ng

Frsmm e et s i A AL
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MISSOURI DAIRY ASSOCIATION

1954 semter Ridge Courl = Chesterfield, Missourd G2aty » [1:36) 518-9300
=ax (59R) 519-1402 » e-mail Darvstl@ad] cons

A =1 4 " e
AP =, a1

Lulus Rodriquer

Assocgates Profossar

Greenlee School of Journalism and Commenication
[owa Slate University

Flarilton Hali

Ames, Towa 5001 |

Dear Professar Rodriquesz:

I an delighted 1o hear of the effort to establish a Pl 12 in seience and risk communicaton witkin
the Greenlee School of Tounslism s Cotanunication al 1y akina mater, After reading the
propesal, | fully suppors it and encaurage its rapid edaption.

The agriculture industcy has been a vistiim ol bad public renctings to the products of research

whick hirve made them sneinl issues as opposed to purely scientific ones, 1he contirnng dubarc
over biotechnolagy is the higges example thus cones 1o mied

Biteshrology producec BST for the dairy industry buf yet even iy, some emitics confise the
public with misinformation and unpreven claims just 1o marker their dairy produtts. Saciety can
not advanee without proven science based technology.

L view this proposal as an opporsunity for futere lowa Stafe shidanls to be the Jeaders in changing
public pereeplicn un seence based resentch

Thank you lor veur consideration of nry support.
Sincesely yoirs,

Vil £ Jranma,

Pavid R, Drennan
BExcoutive Dicector

¢e! Michazl Bugeja
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LETTERS OF SUPPORT FROM PROGRAMS AND DEPARTMENTS AT ISU

IO?\"ZEL S*l AVF UI\‘IMRS ITY Blasatsiy Tnstitute for Ceoetically Wodfed

Aprleulnaral Trislusts (BIGRAES
DF SCITNGE AND TECHNOLOGY

Coliwge o7 dgranleas
1324 Soad Sevence Center
ames, lows goneicaaaf
Phere 515 3307

=AY 5ie ngaanig

Ta. hiichael Bugeia
Cirectar, Greenlee School of Jourmalism and Communication

From: Manjit Misra (Iy{ i{’:-—imwf&-'
Director, Biosafety Institute for Genetically [Modified Agricultural Products
{BIGMAP}

Or: benall of BIGMAP, | am writing to veice our s1zong endorsement and support for the
Science ane Risk doetoral program. Follewing is the rationale for my endorssmant:

BIGEAP's missian is to develop tools and methodologies for the indaecandent and
science-based riskicensfit assessment of genetcally modified agriculivral preducts. The
way research results are presented and dizcussed can affect public sttitudes, consumer
markets, govarnment policy, and group action: tus, BIGMAP must fermulate stratagies
that will help mitigate thesa ideniifiad nsks and communicaie the resuits of these
sctivities o wey regulatory agencies. policymakers and the public. How scientific findings
related to genefically madifizg products are communicated between ahd among
researchers and those who apply and use rasearch results is sart of the Greenles
School's thrust in strengilening science and risk communisation. | am, therefore.
delighted that the School nas proposed a Ph.D. program dedicated ta the
communication of scienca and rigk, the firet of i kind in the country,

Corsidering the complementary cblectives of BIGMAP and the Greenlee Schaal, the
Institute strongly endorses this doctoral program, Through it, we envisicn a partnership
that will strengthen both ubits” ability to make use of scientifiz information that wil
cuitivate a public informed ancugh lo make wise and respectiu’ choicss about issues
with critical scieniific underpinnings. In fact, in the coming annual BIGMAP symposium
the Greenlee School of Journalism has previded a leacersnip in putfing together a half-
day program exclusively devoted ta risk communication,

To develop and strengthan our collakorative les further, we have procesed the creation
cf a facuity posttion ded:cated to science ard rigk communication. With joint appaintmant
at BIGMAF and ths Greenles School, this faculty member wili ba n chame of;

1. Developing and teaching science and risk communigation {ncluging writing, visual
gcraseniatlon, thaory, campaigns and sirsfegies) courses at the undsrgradugte and
graduate levels;

2. Examining ¢ritical commun:cation ssues invelved in the developmant of public
attitudes towards topics {such as genstic englnesring) with scientiic underpinnings; ard
the rale of such attiiudes in the adoption of and resistance to sclence based procucts
and innovations, 1the rele of the educational system, communication practitioners. the
media. private irms, ard advocacy groups in ecientific communicaticn and
undarstanding; scientist-media preciitioner linkages. among others;
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3. Grant-writing efforts to strengthen sclerce and risk communication research:
4. Cenducting eutreach activities to a dverse group of patential audences.

In shart this person wilt act as the conduit batwaan the BIGMAP and the Greenlee
Schoal.

Because maintaining public confidence in the guality and safety of the ked supply is of
paramount imporance to the state and the ration, this partnership ensures the creation
of scientific safequards and the educational respense needed te form the basis for that
public: confidence with the advenl of gensticaliy enginaeres crops.

Thus, we reiterate our sirong endorsement and support of this docioral program. We sa2
thie proposal ag @ glrategic move to make lowa State University the naticnal and
international hub of science and risk assessment, management, and cemmunication.
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Nefl £. Had

N TE Y EREITY Sharles = ares Lk nguid ied Procgzant
TowaA STA YERSITY S S
OF SCIEMCE A4S Y ECHNOT OGY :E{'ﬁgj? i
At lmse S5011-1040
W s 2TED

Fay b A avid
C-#aIL harlfl asaiz.edy

March 27, 2006

Dr. Lulu Rodripuez

Associgie Professor, Divector of Graduate Tducation
~ 214 Harmlton Hall

Towa State University

Ames, Iowa 5001]

Dear Rr. Rodripuez:

tt is my undecstanding that the Groentee School of Jourmulism and Mass Communicatiom is
considering proposing the establishnent of a graduate program which would award the degree doctor
of philosephy in science and risk communication. I am plessed 10 respond in supporl. of the proposal
and do so most enthusigsticatly.

Permit me first to explain why I have an interest in the proposal. First, although T did net major
in journaiism at lowa State College. T did take a courso (then Joum. 225) in the Depattment of
Journalism. More irmportantly, my first employment atter mifitary service was as a journalist (fiald
editor) with a farm publication, Wallages Farmer. Second, 1 have had a longstanding inkerest. in how
we commuynicate, at all levels, in our society. 1 was one of the firs! 10 make use of video in exlension
programs beginning in 1968 and later received an award from the American Agricultural Economics
Association in reworkmy my initial program series with graphics and visualization techniques that
increased the educational elfectivencss of the programs. | authored five different programs over a
peried uf about a dozen years {hat were widely used in adult education. Finiafly, T have publiched some
450 iechnical bulleting sand jowrnal articles, more than 850 in farm and financial publications and 27
books (plus two more it process). In shorl, my enlire fife bas boen devoted to communicating — to
attorneys, accountants, bankers, farmers, poficy makers, legislators and others. Over my career, s [
procested through varions technologies — transparencies, colored slides, video, film and Powerfoint, I
have heen impressed by how liltle we know {and, just. ax importantly, how litile we ns educators use of
what is known) about ¢ffective communication.

There ia a ereat and pressing need for a research-based degree (albett I would urge that a
comsiderable port of the research be applied research) in {he areas of science and risk commmuinication
which would fit well within journalism and mass communication on an interdisciplinary area with
other disciplincs and aseas of smudy. . Such a depree, it offered on this camgpus, would enrich
immensely the poof of available insights and knowledge about how we communicale with respect to
risk (which peivades almost cvery area of communication today) and how we can improve the
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March 27, 2006
Fage

effectiveness of such communication with studens, exrension groups, policy makers and othees, 1n my
seven years on the Office of Technology Assessment Advisory Comumittee, which advised Congress
from 1972 to 1995 on technology matters, risk and risk xssessment were the averarching femiures of
concern to the Congress. The media need to be much more kmowledgeable about risk and risk
managemeont than they bave been in the past,

The same need exists in atl media areas. In my work as a journalist, in 1957-58, we were
fortunate 10 have Don Murphy on the seaff who, with & statistician, conducted research on readership of
the publication, T learned a great deal about leyouts, “white space,” the ¢ffectiveness of photographs
and charss and other facets of communication including the level at which we were most effective in
communicating with our subscriber group. Risk and risk management would have been a great
addition then ami would be even more 5o now that risk has come o pervade almost every issne in the
public downain. A research-hased doctoral pragram, emphasizing apphied rescarch, in risk and risk
management could be of iminense nsetilness o print, broadcast and other media. As the home of
several ereas that need jounalists trained technically in areas of scicnce and risk management (such
as engineering, agricutiure and the biological sciences, as exampies), Towa State University is uniquely
positioned 1o add another useful dimensios 1o the longstanding leadership in communication by
offoring o research-based doctlorate.

L sho world of the Twendy-lirst Century, eutamunication 18 one of the great frontiers of human
endcavor, We can meet the educational chalbenges In that ares unly if we arc at1he leading edge of
thought and that can best be achieved by establishing & b, T, program and funding it adequatcly to
atiraci the best and the brightest minds interested in doctored-level work,

Finglly. a doctoral program can enhance undergraduate education by bridging leading-edge
thought into the classroom, While, occasionally, elite graduate proprams can develop a modicum of’
isulation from undereradnate education, properly managed Ph. D. programs uniformly enrich
underpraduate education.

For all of these ressons, 1 see a greet and pressing need for a graduate progsam in the Greenbee
Schoo), offering the degree doctor of philosophy,

T would be pleawed to respond in greater detail if desired.

A )

Neil E. Harl s

Charles T, Cirdss Digtingzished Profiessor in Apricuttute
Ernzrilos Profiessor of Ecomonrics
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. FACY L P | U : rinriione] Thvaiclogy Grows
IOWA STATE UNIVERSITY
A S el A T S . 313 Kilces Hall
OF STIENCL AND TIECANOLOG Y Attes, Towa SOGL13150
515 703-5626
Faw 515 2815044 %

April 1, 206

Lulu Rodrigucz

Threclir of Cratoale Fducybion
214 Harmmalion Tall

Iowiz Btags University

Adnes, 1A 500117

Diesr Dir, Fooadrigues,

I enthpaiastically support the propasal of the Greorles Schoel of Journalizm and
Comeaanication w establish o "0 degree progrer: with amajor in seienes and risk
communication. That major seems mast appropriate for lowa State Tiniversly in fhat strong
programs in scicnee and jeurnalism already exist. 'Uhe (reenlee School atrecdy allers husic
coursss in journalizng to suppert the major. Sweh courses as [IMC 514 (Stradeaies of
Commuurication, WG 347 ([oienees Commamication), and IWC 561 (Meadis and Societr ar
availuhie ab this Gme. O ithe bagiz ol obseryaiions i odher deparlments, cstablislunent of the
s Mg will stirenlate drl:iiE]{rmeIﬁ o slher perlinenl cowrses Lo supnorl che major aod more
imporiantly, the recroitieent of highly qualified facully wilh reseanch inlerests perlinant, o 1he
TICW TILE 0T,

Mlireover, numenees cpporlunilivs gre availahle already Tor students with 8 mzjor in
arienas and rigk communication W gein g thoroagh: understanding of the seienee of their choice,

‘The science may be a fundamental science of chemistry, prasics, or biochemisly, an sgriculiural

ACIENCE SUCh A AEronony, vaterinary medicine, or animal science, andior statsties ora
mathemazfical basis for rizk ssseesment, Heguirng & faculiy member from one of the physical,
bivlogical, or mathematical scicnees to be on the studont’s Program of Study shouid entoree the
mashing ot science with commundcaticn.

Clearly, scizotist: can do a better job of comumunicating o science ti the puklic i a
caneise, precize. upbiased, and understandable mancer. For example, o ar attemprt o
camieslie seience o e pobbo, the Tournal of Dairy Science requires auchors of ezch
pablished meause-pl b submel an Tnlepreive Simmnary hat glao 3z published in the Journal,
Aga biclogical scientis, [ aopaort 6 technique of commuonicalion and bear thal resders withog
inirhe applizd interest appreciate the Surmmarizs,

Lir =y current poesition of president of the Counci! of Agricultural Science and
Technology (CART S, T ean see another minjor outeome of developing tha ssiznce and risk
comeenicaton major, The Misaion of CAST 15 “lr agsemble, interpred, and coimmunicste
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scicnce-haged informaricen regicnally, nationally, and inernatiooudly on faod, fiber, agricudowal,
naiural rasgurces, and relaled socicial and enviroarental issues @ owe stukeholders—Ilegislaloeg,
regulabors, polivy makess, the media, the privaie sector, and the public™ CGraduaies of the new
major cotld be recruited 1o asalst with the writing of our mary types of publications and perhaps
evel be hired b CAST ag stalf members. Carretlly, CAST i considering & greater than
£100,000 per vear and multi-year project to commnpizate scienes t 1% public by way of an
clzomonic Journad, Ezch of the 38 professional sccietizs who ere members of CAST would be
eoninbulors of the seiznee of the joutnal, The betiom Line is that the Aomedcan society deserves
better comrmasmicaion of nbizsed and undarstandable seieniific information than s now being
dalivarad. Without doubt, the development of iz new major in selcnee and risk manzgement oy
the {rreenlze Schaol of Joursalism and Corsmumieation 2 very ieely and needad. Moreower, its
developumant will place Lenas State Loiversity in a leadersbip posilion in the TLE, for training
highly competent science conunanicars.

Slacerely,
Ml BT

Lonsld . Beirz
Distinguwizhed Professor
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IOWA STATE UNIVERSITY )

OF SCIENCE AND TECHNOLOGY icol i i
F SCIENCE AND TECHNOLOC Eeology, Evolubion, ard Orgemsmal Biokgy

Date:  November 26, 2007

To:  Michael Bugeja, Director
Greenlee School of Joumalizm

From: Jonathan Wendel, Chair MM

Re:  Letter of Suppor for Proposed Science and Risk Ph.D.

I arn writing in supporn of your proposed Ph.I). program in Scfence and Risk Communicarion. The
proposed doctoral program would appear to fill or perhaps even help create a niche in enhancing
science communication, and thereby will serve the interests of the public at large. [ envision that this
program could stimulate new teaching and research collaborations across the disciplines. A Science
and Risk Conmunicarion doctoral program is wholly consistent with the land-grant mission, so it
should be central to the institution’s pricrties.

With respect 1o the proposed curriculum, 1 do not see any cenflicts with cur present graduate
offerings, and instead project that this might slightly increase enrollments in some of our graduate
courses, 1do offer that the Areas of Specializarion, while substantive and significant, omit the
important dimension of evolutionary biclogy. It seems to me that communicating about issues such as
GMOs and risk assessment requires a firm scientific foundation in genetics and evelutionary biology.
These are relevant and perhaps central 1o the two currently listed areas of specialization of
Bigtechnology and of Naneral Resowrce Erology and Managemeni. | offer this cbservation for vour
consideration, and 1 am able w suggest a set of relevant courses for inclusion in your document should
wou wish to expand in this fashion.
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Department of
loWA STATE UNIVERSITY Geological and
OF SCIENCE ANDTECHNOLOGY AtmosphericSciences

253 Science and
technologyand technologyl
Ames, Ilowa 50011-3212
515 294-4477

FAX 515 294-6049

Interoffice Communication

DATE: November 26, 2007

TO: Lulu Rodriguez, Associate Professor
BIGMAP/Greenlee School
101A Hamilton Hall

| \ =
£ VAN | /PRy
I N

~U ALY

02
.Il\‘/a,'

FROM: Carl Jacobson, Professor and Chair
Geological and Atmospheric Sciences

RE: Doctoral Program in the Communication of Science and Risk

In response to a request from Greenlee Director Dr. Michael Bugeja, | am writing to
express my strong support for your proposed Ph.D. program in the communication of
science, technology, and risk. | see this as a very important societal need and a land-
grant institution such as ISU is the perfect place for a school or department of
communications to develop such a program. | see absolutely no duplication between
the proposed program and any offerings in our department. On the other hand, | see at
least one course offered by our department (Mteor/En Sci 504 — Global Change) which
you listed as an elective in the proposed program, and | can also see future courses in
our department related to climate, environment, energy, natural hazards, etc. that could
also be relevant to the program. | also foresee opportunities for research collaboration
between our department and the Greenlee school in this area. Several members of our
department were involved with the report of the United Nations Intergovernmental Panel
on Climate Change, which | think is a perfect example of the ties between science,
technology, and risk, and the importance of communication with the public. We also
have faculty members who have been involved with studying the impacts of hog
lagoons on water quality. This is another case where communication of scientific results
to the public is critical. In summary, | think this is a great idea, you have our full support,
and we look forward to collaborating with you in this endeavor.
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IOWA STATE UN_:[VERSITY College of :.I:T\-'.'rI:J Ars J..11|; Soienoes

.'l.r.l.--" enl oOf L perrmsiey
OF SCIENCEANDTECHNOLOGY

Lailmen Flall
Ames, lowa SO011-3111
oe: 515 2304-6342

ax:: 515 1940105

2 December 2007

Michael Bugeja, Director

Greenlee School of Journalism and Communication
Hamilton Hall 1014

lowa State University

Ames, lowa 50011

Dear Michael:

I am delighted to hear of your proposal to inaugurate a Ph.D. program in Science and
Risk Communication. As a chemist and a citizen, | firmly believe that it is essential to
the health and prosperity of our country (and our planet) that there be a population of
students equipped with skills not only to communicate but also to assess the complex
technical issues that are increasingly becoming a matier of public debate.

It is crucial that a voting pubic has access to a coherent, well-informed, technically
critical press. Your program is a good step in this direction.

I applaud the scientific training that it requires and hope that this will be one of ils
hallmarks.

You have my support for this project.
Yours sincerely,

%

L] -

Fal

Jacob W. Petrich
Professor and Chair
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IOWA STATE UNIVERSITY Bioethics

OF SCIENCE AND TECHNOLOGY ISU Bioethics Program
Clark Wolt, Director
435 Catt Hall
Ames. lowa 30011-1204
515 294-3008 | 5135 294-2566
515294-0780 (Fax)

Bioeth | diustate.edu

January 2008

To Whom it May Concern:

I writing to give my strongest support for the proposed Ph.D. Program in science and risk communication.
During the past thirty years, risk evaluation and communication has become an enormously important field
of scholarship. This field is especially important because of its relationship with recent work in the sciences,
and especially in areas of scientific research that have been traditional strengths of lowa State University.
An accurate understanding of risks associated with biotechnology, agricultural technology, and food science
is crucial for an institution like lowa State, but the study of risk analysis is radically incomplete where
information about risk cannot be effectively communicated.

Because the field of risk communication is intrinsically interdisciplinary, it is uniquely appropriate that the
proposed doctoral program will coordinate the work of faculty in different departments and different
colleges.

As a field, risk communication is relatively new, since much of the seminal work has been done in the last
thirty or forty years. But the field is here to stay, with new journals arriving regularly, and important work
on risk communication is currently being pursued at all major research institutions in the United States. The
proposed program would help to coordinate research already underway by many ISU faculty members.
Students in this program will be well positioned to succeed in this important field.

Sincerely yours,

P

\

L

Clark Wolf

Director of Bioethics
435 Catt Hall

lowa State University
jwewolfi@iastate.edu
515-294-3068
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From popserve Sat Feb 16 11:18:39 2008

Date: Sat, 16 Feb 2008 11:18:15 -0600

To: lulurod@iastate.edu

From: Gene Takle <gstakle@iastate.edu>

Subject: Science and Risk Communication

Cc: bugeja@iastate.edu, gstakle@iastate.edu, gutowski@iastate.edu,
rwarritt@bruce.agron.iastate.edu

X-PMX-Version: 5.3.2.304607, Antispam-Engine: 2.5.1.298604, Antispam-Data:

2008.2.16.90206

X-ISUMailhub-test: Gauge=llllliI, Probability=7%, Report="__C230066_P1 5 O,

__C230066_P50,  CP_URI_IN_BODY O, CTO,_ _CT_TEXT_PLAINO,

__HAS MSGID 0, _ MIME_TEXT_ONLY 0, _ MIME_VERSION 0,

__SANE_MSGID 0, __ pbl.spamhaus.org_ TIMEOUT '

Lulu,

| am pleased to see the new PhD program being launched in Science and Risk
Assessment. | view this as an important emerging area in need of scholarly work.
With interest in climate change now being seriously viewed as a societal risk there
is urgent need for attention to this interface. We in the climate science community
are being drawn into this whether we like it or not, so it is nice to know we have
partners on campus as attention to this area grows.

gene

Eugene S. Takle

Interim Faculty Director, University Honors Program
Professor of Atmospheric Science

Professor of Agricultural Meteorology

lowa State University

Ames, lowa USA 50011

Voice: 515-294-9871

Fax: 515-294-2619

Home Page: http://www.meteor.iastate.edu/faculty/takle
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From popserve Wed Oct 1 15:35:01 2008

Date: Wed, 01 Oct 2008 15:34:56 -0500

From: Charlie Kostelnick <chkostel@iastate.edu>
Reply-To: chkostel@iastate.edu

User-Agent: Thunderbird 2.0.0.17 (Macintosh/20080914)
To: Robert S Wallace <rwallace@iastate.edu>

Subject: Re: Letter for Greenlee

Memorandum

DATE: October 1, 2008
TO: Rob Wallace, Chair, LAS Curriculum Committee
FROM: Charlie Kostelnick, Chair, English Department

SUBJECT: Proposed Ph.D. in Science, Technology, and Risk Communication

| support the Greenlee School's proposal for a Ph.D. in Science, Technology, and Risk
Communication. In a world of increasingly sophisticated science and technology, all of
us in contemporary society depend on effective risk communication for our safety and
well-being, and the proposed program will certainly meet this urgent need. Risk
communication is also an important area of scholarship that dovetails well with the
mission lowa State University.

The Rhetoric and Professional Communication (RPC) faculty have raised some
programmatic concerns about the proposed Ph.D., and the Greenlee School has
addressed those concerns. Given that some of our RPC faculty teach and do
scholarship in risk communication in the context of RPC, | am hopeful that they can play
a supporting role in the proposed Ph.D.

Although we were also concerned about the financial implications of initiating a new
Ph.D. in a communication field, Dean Mike Whiteford has assured me that our existing
doctoral programs in Rhetoric and Professional Communication and in Applied
Linguistics and Technology would not necessarily be competing with the proposed
Ph.D. for LAS resources, partly because of the Greenlee School's potential for
additional fundraising.

| wish the Greenlee School success with this timely and innovative program and urge

the LAS Representative Assembly, Faculty Senate, and Board of Regents to approve it
as quickly as possible.
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LETTERS OF SUPPORT FROM PROGRAMS AND DEPARTMENTS OUTSIDE
ISU

UNIVERSITY OF ILLINOIS
AT URBANA-CHAMPALIGN

Afice oF Reacaich

ericalbael oz
eatal Seleneas

vzl Enprecner 1 boaling
231 tunfeod Holl %00 10

TN Wik Gragoiy Ueve

Likana. 11500

March 30, 2006

Lulu Rodripuez

Asgsnciate |'rofessor, Dircetor of Gradume Education
214 Hamilton Hall

lowa State Lmversity

Ames, dowa 50011

Drear Professor Raxdrigues:

T huve read the proposal written by you mud Professor Bupeja to esiablish a now
doctoral program in the commupicaiion of seience und disk. 1 have to say that [ am
excited, You have identified an urgent need for a new kind of scholars, mmd have
designad cxactly (he pragram necessary to wain those new professionals. T ar nol aware
of ther programs like the one you are proposing. Tn purlicular, T applaod your intention
i izain researchers in the science concomitantly by providing docteral-Tevel instuction
on risk communication and journalism. 1 will in fact offer my covperation und assisiunce
on the science gide if the program is approved. Let me explain why Tmuke this ofler.

1T could stare over again, | would enroll in this new curticulum, § strongly believe
that ignorance of scicnee, and in particular ignorance of risk science, will ullimately
undermine and <rode the contributions of science and technology (o socicty, Tt has
already happened. [ devote a great deal of time doing risk communication about food and
in pwrticular. GMOs. 16 i3 an example where spovial inlerests, aided and abetted by a
willing media. have distorted seienee and impeded the dissemination of a benefivial
technology. But GMOs are not alone. ‘There is an endiess list from global warming to
ruclear pewer ol examples in which the scicntific ignerance ¢f consurrers has been
exploiled wing deliberate sk miscommpication . the melin

In 1%97 relevision journalist Firn Tarix and former Astronaut sud Professor of
Astronomy Rivk Chappel] wreute in " Worlds Apart: How the distince between journalism
and scienece threutens America’s futuare:"

Public insecurity, gatekeeper Bias, reportorial wcertainty and sciengific tnsulgrity have
combined to produce a ywaggering natlional populution proud to lead the world In
science and lechnolowy ft woetidly unable to wmdersiand ar appreclaie much more than
Flash and padgers... There's @ growing gap between Mo Separate and wmequal sovieries —

Lhgphong V- RER IS0 . frc 27555 FELE
w7 il p )t Sesnam e sdedianthames enl



bedween thaose who ore selenfionfly llevate ford reasonally well-informed) omed thuse
Who v Rod

1t is as Carl Sapan said "a recipe fir divevies.” ['d rather not see that dissster
happen. The propram you propose is 3 erecial slep in averting disaster. Just tell me o
1 e help.

Rest Regards ond Cood Luck

Fz .
'.':‘Ee,.-l-‘l"lal.-l-ﬂ-‘..._ :'.'1.-’1_ {—L‘U"%d" ")___
¢/

Bruwe. M. Chassy, Ph.D.
Professor of NMarilional Sclences
Frofessor of Food Microbiology
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Aprit 3, 2006

Drr. Lk Rodrignes

DHrsctor of Gradeate BEducation

Gresnles School of Jovrnaliam aond Communication
[owen State Tlniversiby

CAmies, lowa 500171

Tar Irofesser Rodrigues:

The praliminary outlines and supporling materials | have read show that you have
proposed 4 significant cwrriculum for doctoral smdies in Seience Communication. They
are similar, but not the same, to the course of research and siudy offered at the College of
Commusnicarien and Information o, the University of Tenneasse, Enoaville,

Tour proposal foceses on sheoretical examination of the processes of science
commnumication i American government and industrics. Specifically it includes innniny
in health commipzcation, nsk comemunicadion wd e social implications of credible
information flow, A wide variety of seompars and reseacch atlies can be included under
these deseriptive labels: National privritics i the problems of sciencs and society are an
obvious dicection for s2minas and research sroposals.

Like the University of Tennessee, lewa Slate University cherishes its priotitiss in science
i Lechnulogy. Here in Knoxville, we study anl 1each in proximity to the Oals Ridge
Mativeal Lahorslory cperated for the LS. Department of Encray, A similar relationship
exists in lowa with itz Aroes Eaboratory, Forthes, we have tes with colleges of
eug:luaerjj.]g: vetesinoey ensdicine, nursime and human medicine. The Eﬁ!ﬂticngh]l_j ol
COmEicaon theories to Lhe exlension and practical application of invantion and
discovery damanatrates the legitimpcy of doctoral stedies in science comnuaieation.

As a 1973 doctoral graduste of the former Coflege of Bdicatien ar fowa State, Tam
pleased f s the Greenles School tacully direct some of ks resources oward this
irnperlant course of stady. The propossl is aolid, rigorons snid appropriate to e dscades
apead. The corriculur is enlirely dppropriate for o major Jand grant universicy, and it
remingds me of similar work al Michigsn State University, Cocnell Vniversity and Ohio
State University o nams sorme peer programs,

[ salule your faculty for its initial propesals, and Tencourags you and your administeative
leacdership e move forward with the initadve and paciocrships (o support it

Sincerzhy,

James AL Crook, Ph. T

Profossor Enieritus

Collepe of Communicarion and Enlisrimation
University of Tennesste, Enoxvills



"t-'}'r"’_f‘":”m Tepariment of Commenication
=

& !’ﬁ 2, Cornell Universily 136 Keuedy Hall
Lo b - . Ithacs, Mo Yotk 14635-0005
- College of Agriculture 1.’51?.‘25?;.211?”“ e
and Tife Saences IR

Aprid 6, 2006

Br. Luly Rodriguer

Associste Professor, Director of Gradaate Education
124 Hamilton Hall

Fows State [miversity

Ames, fovra 50011

Please nocept this as my support for the development of a PhI» program in setence and
risk conmunication at the Greenlee School at Fowa State University, The rinyiny amd
ciccumstances Tor alleriag an advanced degree in seienee and visk commumication are
perfect. | bave heen involved in tzaching and rescarching risk communication and
scisnes conmunication since [ left lowa State nearly 20 vears ago to join the foculty at
Cornell Univorsiy, While there was discussion that nsk communication would be a shorl
lived interest aren 20 years ago. it is now clear thal seicnes and risk communication are
bere to slay and are continuing 1o grow as a fiebd and as an area of social newd. The nead
has never been oreater fur educaled prafessionals snd teachers who can help improve the
commiunication of complex science to policy mahers and citizens.

Ln a recert repoft 10 fhe WOAA National Ocean Service. Nationa] Ceaters for Coastal
Ogean Science [ wrote the fellowing: A srowing and mujor chaltenge agencies facs
today is the communicaiion of increasingly comples saehee 10 publics wlw may e
Jisinterested unti] they are negatively impacted, o perceive that they me negatively
impacted. Ih o technolopically advanced democracy, citizens rish becoring
disenfranchised on an increasing nurmber of issues that entai) comnplex actentfic snd
techmical information. The fact is. there is a general lack of understanding in the public
seclor tegarding the mathematical probabiiitics thai are inherent in sezenbific and
techinical information. Consequently, as the information revolution contibues to
accelerate, it hegomes increasingly clear that more information does not vesult i betier
informen vilizets. There is alse & realizaton that providing the public with too much
mfbrmaiion can lead fo “Inltmmalion averboad™ sod thal foo mizch information cin b as
ineffective as noi providing enough.

Risk commumication as a fietd of social scignce focuses on 8 mngs of processes which
are enitical 10 (he effectivencss of vrginizations charged wilh protecting public health and
the efivitonment, Eisk communication is. in this contexi, seeu a5 a broad, cross-culking
isgue which has implications across multiple ureas, Toth intemal and extemat audiences
need appropriate, imely and clear information aboot actual and probable hasards. and
appropoiste responses. Ovgamizations need detailed information ahou Tuww their
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interested audiences understand, perccive, reac 1o, behave and ase information related to
the science, warnings, forcasts, of harards, Inelfective conmnicadon about sk
situations ean inctedss atm to citizens, increase concern of far needlessly, lead 1o
inappraprinte behavicers, and decreass st in agencics which can further decrease the
effectiveness of the agency.

Rescenroh in this sreq it privaety desigoed to help apencics betior understand how
stubeeholdens and other avdiences wnderstand, perocive and behagve towand specific Tealth
ot envirenmental hazards. Infonmation from these studies is particalary uselil in
organizational decision-making abomt how fo beller address concerns of affected
audiences. Tn some cases podicnces may wisondersiand complex selentific snd fochnics]
inFormnastiom, 1 elber cases siakeholders neay need additional information ot difterend
information in helping them make rtional choice deasions, Thas, inlomation of Uis
type can help apencies determine audicne: necds for inlvnmation, apgencies neads for
ressarch, and appropeiate methods of deliveting complas infolrmation to meet target
audience needs.

More often thap nol, bowever, governments are being callugd upon # inform and reassure
individuals about risks that are unkmowablc, unpredictable and abwut which the experts
may disagree. Therc are those who suggest thal seigntitic uscertainty has a tendency to
politicize ruk.

Thiunesli poveenrsents are faced with other pressueres, through the evolulion ol the
“information society”. People are better cducated snd bave grepter pocess o information
througl vehicles such as the Internet and 24-hour ngws, lor example. A better infoned
andd edneated public is G less Shkely o pecepl divection from authority withour question
when 1t afFects thejr day-lo-day lives, The public is becoming inereasinely awsan of fogd,
nubritian and the possibility of sk wthe food srpply, and iy demunding tmone
intormation.

Wihile | originally prepared the sbove Fos o federal apeney. the context and relevanes s
elaar: The linkas between cominunication and agrieulsure is sirong and yrowing, The
proposed PhDL, progrom shonld have no problem aitracting cxeellant ghuderis who want
Lo hecoma teachers and rescachers in this growing and imeortene feld

Cmgr@t&mhﬂﬂim ui, excallent proposal,

NN =
L',hﬂ“nrd W Ec]:n.,n,r

Aussociate Professar

Social avd Boehavioral Reseqrch Tha

Depariment of Cormndrication

Collepe of Apricullere and Life Sciences
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Greenlee School strategic plan,

2005-2010

APPROVED BY THE SCHOOL
FACULTY, 13 OCT. 2006

MISSION

The Greenlee School of Journal-
ism and Communication is com-
mitted to a philosophy that draws
its goals from the larger purposes
of a land grant university as

well as its accrediting organiza-
tion, the Accrediting Council

on Education in Journalism and
Communication (ACEJMC). The
School strives to serve students,
the university, professional
communicators and the general
public of lowa, the nation and the
world through teaching, scholar-
ship, service and professional
outreach activities that:

B Educate students for careers in
journalism and communication.

B Promote an understanding and
appreciation of the First Amend-
ment and the role of journalism
and communication in all societ-
ies.

B Foster scholarship that con-
tributes to the building of theory
and helps to improve journalism
and communication performance.

B Emphasize communication
in an increasingly diverse and
multicultural world.

M Increase accountability and
ethical performance.

M Contribute to increased com-
munication effectiveness in a
fast-changing technological
society.

The activities of the School
reflect the University’s commit-
ment to excellence in teaching,
research, creativity, professional
practice and extension, and the
University’s recognition of the
importance of service.

HISTORY

The School culture is grounded
in a history of agricultural and
technical writing and reporting
that over 100 years has evolved
and grown into a School of Jour-
nalism and Communication with
nearly 850 students taught by 23
full-time faculty members. The
curriculum, steeped in an
environment of science commu-
nication, has expanded with the
mass communication industry
over the years to include master’s
and undergraduate programs with
courses including advertising,
electronic media, print journal-
ism (newspaper and magazine),
public relations, and visual com-
munication.

The undergraduate curriculum, in
accordance with ACEIMC, leads

to a bachelor’s degree in journal-
ism and communication within a
liberal arts context. Skills courses
to prepare students for careers in
the mass communication industry
remain the focus of the curricu-
lum supported by theory, man-
agement, problem solving and in-
creasingly important preparation
for a fast-changing multicultural
and global work environment.

The graduate curriculum with
research and professional tracks
leads to a master of science
degree in journalism and mass
communication. Graduates are
prepared for entry into Ph. D.
programs and the professoriate,
advanced research programs, and
for leadership and management
roles in communication organiza-
tions.

One of the largest programs and
the only named School at ISU,
the Greenlee School is part of
the College of Liberal Arts and
Sciences (LAS) and enrolls about
one of every seven students in
the College in one of its pre-ma-
jor, undergraduate and/or gradu-
ate degree programs. (Of the
1,500 institutions nationwide of-
fering programs or training in the
discipline, only 105 are
accredited.) The School is one of
the longest continuously accred-
ited journalism and mass
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communication programs in the
country (first accredited in 1948).
The Gourman Report places

the School 26th out of 450 pro-
grams in the discipline. The Mur-
ray Foundation, which grants
scholarships to top journalism
programs, lists the School in the
top 25. The Scripps Howard
Foundation has named the
School the only Central Mid-
western Partner School. Greenlee
students have won national
awards in broadcast and print
journalism, advertising and
visual communication, and have
interned in top communication
organizations locally, regionally,
nationally and internationally.

CORE VALUES

Iowa State University’s land-
grant values, which include
learning, discovery and engage-
ment, are the foundation for

the core values of the Greenlee
School. Learning includes pro-
fessional skills and liberal educa-
tion; discovery includes scholar-
ship in the areas of science and
risk communication, commu-
nication technology and policy,

journalism education, journalism
history, law and ethics, public
relations and advertising, and
visual communication; and
engagement includes local, re-
gional, national and international
service, especially those that deal
with the professional develop-
ment of journalists and commu-
nication practitioners in
communities across the country
and the world.

VISION

The Greenlee School celebrated
its Centennial in 2005, has been
accredited by the ACEIMC
since 1948, and counts among
its many distinguished graduates
four Pulitzer Prize winners and a
recipient of the Presidential
Medal of Freedom.

The present and future of the
School will continue to build on
a tradition of excellence while
preparing students to be profes-
sionals and scholars in culturally
diverse communication environ-
ments. The School shares ISU
land-grant ideals and is commit-
ted to graduating students who

“will become broadly educated,
global citizens who are culturally
informed, technologically adept,
and ready to lead.”

The faculty and staff will con-
tinue to be committed to fa-
cilitating, creating, sharing, and
applying knowledge to improve
journalism and mass communi-
cation worldwide. Collaborations
within and among partners inside
and outside of the University
will continue and will increase as
communication scholarship and
practice become more integrated
with the sciences, engineering
and the humanities. Science and
risk communication will continue
to be nurtured at the undergradu-
ate and graduate levels of educa-
tion, and will be the focus of the
developing Ph.D. program.

The specific goals of the School
intended to promote excellence
in executing its mission are
placed into the categories of
learning, discovery and engage-
ment as outlined below.

LEARNING GOAL I: Keep the undergraduate curriculum responsive to the needs of stu-
dents and potential employers, enhance the quality of teaching and teaching environment,
and develop and coordinate courses and other methods of curriculum delivery to maximize

available resources.

Strategy: How to achieve the goal

Indicators: Measures of success

A. Reshape the curriculum to encourage collabo-
ration between and among majors and emphases
areas with the view toward maximizing School

resources.

1. A curriculum that shows more rigor, eliminates
redundancies in content, allows flexibility in
course offerings.

2. Actual savings in teaching resources resulting
from a streamlined curriculum.
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B. Incorporate specific learning outcomes devel-
oped by the faculty into courses and other methods
of curriculum delivery.

1. Positive student course evaluations and respons-
es in exit interviews.

2.Positive assessment of student/graduate perfor-
mance by internship supervisors and employers.

C. Provide technology and technology training for
instruction and administration responsive to and
driven by curriculum requirements.

1. Well-maintained and up-to-date computer
laboratories monitored by knowledgeable student
assistants.

2. Computer systems compatible with the Univer-
sity and the industry’s existing software suites,
networks, and operating standards.

3. A documented software licensing management
system.

4. Additional external funding for equipment and
operating expenses.

5. Establishment and maintenance of a secure stor-
age mechanism for records effectively interfaced
with the College and University systems.

D. Improve teaching and academic advising.

1. Number of faculty members who attended
training sessions sponsored by the Center for
Excellence in Learning and Teaching (CELT) and
Information Technology Services (ITS).

2. Positive student course evaluations.
3. Identification, development and implementation

of other means of evaluating teaching and academ-
ic advising.

E. Develop alternative means of course delivery,
including continuing education courses for commu-
nication practitioners and non-traditional students.

1. Identification, development and implementation
of training programs to be offered during the sum-
mer and semester intercession periods.

2. Financial resources generated by these initia-
tives.

F. Encourage faculty and student collaboration
among the undergraduate, master’s and the pro-
posed Ph.D. program.

1. Number of research and learning activities
involving faculty and undergraduate and graduate
students.

G. Document the School’s impact on the field of
journalism and mass communication and on soci-

ety.

1. Collection of media and other reports
regarding the accomplishments of faculty,
students and alumni.
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LEARNING GOAL II: To strengthen the School’s national and international reputation

specific to the existing master’s program.

A. Develop students’ understanding of the central
issues and current research areas important to the
field of journalism and mass communication.

1. Participation in the design, planning, writing and
implementation of grantsupported research proj-
ects.

B. Make students familiar with the breadth and
depth of the journalism and mass communication
profession.

1. Publication and presentation of reports to the
print, broadcast and online press.

C. Enable students to communicate acquired
knowledge in the field.
* Enhance students’ ability to design and
present independent and meaningful
research and/or creative projects.

1. The presentation of research articles and
creative projects in the leading conferences of
the field.

2. Teaching, research and/or professional practice
after graduation.

D. Hone students’ essential thinking skills such
as problem solving, critical analysis and
creativity.
* Develop students’ awareness of ethical
issues that pertain to the field.

1. Application of acquired teaching skills in the
classroom, laboratory and other educational ven-
ues.

E. Participate in the University’s
interdisciplinary graduate minor in risk
analysis and decision-making.

1. Creation of a risk perception and communication
course for the interdisciplinary graduate minor.

F. Attract more students into the program and
recruit a high quality and more diverse student
body.

1. The attainment of optimum enrollment based on
graduate faculty-graduate student ratio.

2. Diversity of students

3. Appropriate application scores.

LEARNING GOAL III: Launch a doctoral program in the communication of science and
risk to solidify national and international reputation as a research force.

A. See the doctoral program through the approval
process.

1. Gain support from the approving authorities,
alumni, other constituents to launch the doctoral
program in 2010.

B. Secure funding for the Ph.D. program.

1. Financial and other resources secured to support
the program.

C. Offer a continuous five-year program for those
who begin their master’s training in the School.

1. Finalize a 42-credit doctoral curriculum.
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D. Target recruitment of students, especially pro-
spective TAs and RAs who will be on fiveyear
contracts.

E. Offer two new doctoral-level courses, one per
semester.

F. Continue hiring faculty with appropriate exper-
tise to contribute to the proposed Ph.D. program.

1. Recruitment of at least three teaching assistants
and three research assistants to be supported by
external grants, School development funds, and
other sources.

1. Implementation of these courses.

1. Number of faculty members hired.

DISCOVERY GOAL: Increase the School’s scholarly output to enhance its national

reputation as part of a Research I institution.

A. Support the launching of a doctoral program to
enhance scholarship strength and national reputa-
tion in science and risk communication.

1. Scholarly activity in science and risk communi-
cation.

2. Strengthen the undergraduate and graduate
curriculum in science and risk

communication.

3. Ph.D. program approved.

B. Increase scholarly output by the faculty, lectur-
ers and students, especially in the form of articles
published in refereed and/or leading journals in the
field. (Included under scholarship are other projects
and activities that can generate national acclaim
and positive evaluations, such as national juried ex-
hibits of creative work, books that receive positive
reviews, award-winning plans and proposals,
etc.)
* Target resources toward individuals who
show the greatest potential to enhance
scholarship.

1. Increased publication output in refereed journals.

2. Increased paper output in the leading confer-
ences, meetings and symposia in the field.

3. Increased number of juried creative activities.

4. Awards received in conferences, meetings,
symposia and other scholarly venues.

C. Encourage and support grant-writing efforts
within the School.
* Provide internal “development funds” to
support grant-writing and scholarly
activities.

* Assign a staff member to assist in the
search and identification of potential
external funding agencies.

* Provide incentives (i.e., summer support,
course releases, graduate assistants, atten-

1. Number of grants submitted to internal and ex-
ternal organizations.

2. Number of grants funded by internal and exter-
nal organizations.
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dance in conferences, improvement leaves)
to those who work on developing major
external grants.

D. Improve and enhance the use of technology and
available research facilities.
* Integrate scholarly activities in class
projects and course syllabi.

1. Frequency of research facility use.

2. Scholarship components in course syllabi.

E. Encourage collaborative research work between
and among faculty members, lecturers, students,
other academic units on campus, colleagues in
other universities and organizations, communica-
tion researchers and practitioners in other states and
parts of the world.

1. Number of collaborative projects proposed,
funded and completed.

2. Publicity generated and acknowledged
contributions of collaborative work.

F. Advance a curriculum that will result in an
average teaching load of two courses with advis-
ing each semester for faculty members with active
scholarly programs.

1. A 2-2 graduate faculty teaching load.

G. Bring leading scholars the field to the School.

1. Number of scholars and professionals who
visit the School.

ENGAGEMENT GOAL I: Continue the School’s active role in addressing communication
problems and opportunities on campus and at the community, state, national and

international levels.

A. Implement a visitors or professionals-in-res-
dence program. Professionals, academics and other
experts will be guests of the School to share exper-
tise and experience with faculty and students.

1. A record of visiting professionals and reports on
their contributions to the School.

B. Seek support to implement a Greenlee School
Chairs program. Strategically target key individu-
als who can make a significant contribution to the
program’s goals and bring them to campus for
short, medium or longterm periods.

1. Placement of individuals in a mixture of short,
medium and long-term Chair opportunities that ad-
dress specific program needs.

C. Cooperate when appropriate with the University
Lectures Committee and similar units at the Col-
lege level to invite speakers to campus to address
vital communication issues.

1. The hosting or co-hosting of at university- or
college-level event address communication issues.

D. Seek funding and other support for professionals
as clinicians to meet the needs of the School.

1. Placement of a clinician, or clinicians, using the
Meredith Professional in Residence model, in pro-
grams identified and agreed to by the faculty.
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ENGAGEMENT GOAL II: Work with the lowa media, organizations and groups in
identifying and implementing activities that will enhance their communication perfor-

mance.

A. Participate in workshops, activities, meetings
with key constituency groups in lowa such as high
school students associations, community college
communication/journalism instructors, corporate
groups, professional associations such as the [owa
Newspaper Association (INA) and the lowa Broad-
casters Association (IBA).

1. Quantity and quality of trainings, workshops and
other activities that address the key strategic needs
of these groups.

B. Link engagement activities to discovery and
learning priorities.

1. Number of initiatives that demonstrate discovery
and learning components.

ENGAGEMENT GOAL III: Participate in or provide leadership, research and strategic
planning skills to state, national and international communication efforts.

A. Develop and participate in projects designed
to enhance theoretical and methodological under-
standing of communication issues as well as serve
state, national and international communication
needs.

1. Participation in projects that demonstrate the
importance of effective and strategic use of com-
munication.

2. Project reports and reports of policy and other
implications of projects in the popular press and
that of relevant professional organizations.

ENGAGEMENT GOAL 1V: Continue to be involved in state, national and international
professional and scholarly communication associations and groups.

A. Participate and provide leadership in appropriate
state, national and international professional and
scholarly communication organizations, such as the
American Advertising Federation (AAF), the As-
sociation for Communication Excellence (ACE) in
Agriculture, Natural Resources, Life and Human
Sciences, the Association for Education in Jour-
nalism and Mass Communication (AEJMC), the
Broadcast Education Association (BEA), the Col-
lege Media Association (CMA), the International
Communication Association (ICA), the Interna-
tional Radio and Television Society foundation, the
National Communication Association (NCA), the
Public Relations Society of America (PRSA), the
Radio Television News Directors Association
(RTNDA), the Society of Professional Journalists
(SPJ).

1. Faculty, lecturer and student memberships in
these associations.

2. Frequency of faculty, lecturer and student par-
ticipation in professional and scholarly activities
sponsored by these associations.

3. Number of times faculty and lecturers served as
reviewers or judges of convention and conference
papers and articles.

4. Faculty membership in the editorial boards of
these associations’ journals and other publications.

5. Number of elected positions held by faculty,
lecturers and students in the governing and imple-
menting bodies of these associations.
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Relationship of the program to
existing programs at other
colleges and universities

While there are more than 462
journalism and communication
programs in the United States
today, only 42 institutions—
comprising a meager 9.1% of the
total—offer preparation at the
doctoral level (Table 1).

While enrollments represent
student interests and
administrative responsibility

of the journalism and mass
communication programs (Table
2), degrees granted represent

the output (Table 3). In AY
2003-2004, the doctoral output
was 211 from 38 reporting
institutions. Degrees granted are
projected to slightly increase at
the doctoral level through 2013.
This annual output, however, will
still be insufficient to compensate
for the forthcoming shortage of
communication Ph.Ds. predicted
over the next decade (DeFleur,
1993).

As Table 3 shows, Regent
University and Howard
University were tied in the
number of degrees granted in
2003-2004, each granting 14
doctoral degrees. Other programs
with large numbers of degrees
granted were the University
of North Carolina, with 13;
Michigan State University and
the University of Wisconsin at

Madison School of Journalism
and Mass Communication,
with 11; the University of
South Carolina, the University
of Texas at Austin School of
Journalism, and the University
of Oregon, with eight each;
and the University of Florida
and the University of Southern
Mississippi, with seven each.

In its second reputational
study of doctoral programs in
communication, the Doctoral
Education Committee of the
National Communication
Association (2004) ranked

67 doctoral programs that
identified nine specialty

areas (communication and
technology, critical-cultural
studies of communication and
media, health communication,
intercultural/international
communication, interpersonal
and small group communication,
mass communication research,
organizational communication,
political communication, and
rhetorical studies). Because
science and risk communication
is not being offered by at least

15 doctoral prog-rams, it was not

included in this specialization

list. However, it may be useful to

examine NCA'’s ranking criteria

for mass communication research

to provide a basis for general
doctoral program standards. For
each specialty area, reviewers
were asked to rate a doctoral
program based on

1. scholarship quality of the
program faculty;

2. program effectiveness in
educating researchers; and

3. quality change within the last
five years.

Although the study provoked
controversy because of its
method-ology, based on the
above three standards, the
University of Pennsylvania,
Stanford University, Michigan
State University, the University
of Southern California, and

the University of Wisconsin-
Madison emerged as the top
five doctoral programs in mass
communication research (Table
4).
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Table 1. Ph.D. programs nationwide by enrollment, Fall 2004, and doctoral degrees granted
July 1, 2003 to June 30, 2004

University

Number of
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Michigan State University

Howard University

Regent University

Duquesne University

University of Texas at Austin
University of Utah

Pennsylvania State University
University of Washington

University of Florida

University of lllinois at Urbana-Champaign
University of Alabama

University of North Carolina at Chapel Hill
University of Wisconsin at Madison
Georgia State University

University of Southern Mississippi
University of Tennessee at Knoxville
University of Missouri at Columbia
Ohio State University

Syracuse University

University of Minnesota at Twin Cities
Columbia University

University of New Mexico

Stanford University

North Dakota State University
University of Michigan

University of Colorado at Boulder
University of Georgia

University of Oregon

University of Maryland

University of lowa

Indiana University at Bloomington
Louisiana State University

Cornell University

Washington State University

Wayne State University

University of South Carolina
University of North Dakota

Ohio University

Purdue University

University of Wisconsin at Madison

Life Sciences Communications
University of Miami

89
83
78
70
63
60
56
54
53
51
47
45
45
43
40
39
38
34
33
32
30
30
29
29
27
26
24
22
21
20
20
19
19
16
16
15
14
10
10
10

9

2004 degree

11
14
14

o

R
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Total units reporting nationally, including Puerto Rico = 462

Total Ph.D. granting institutions = 42
% Ph.D. granting institutions = 9.1%
Units in boldface offer expertise in science and/or risk communication

Source: Becker, L., Vlad., T., Coffey, A. J., & Tucker, M. (2005). Enroliment growth rate slows; Field’s
focus on undergraduate education at odds with university setting, Journalism and Mass Communication
Educator, 60, 3, 286-314. (The findings of this study are based on the annual survey of journalism and
mass communication enrollments. Schools included in this survey are listed in either the Journalism and
Mass Communication Directory, published by the Association for Education in Journalism and Mass
Communication, or The Journalist’s Road to Success: A Career Guide.)

Table 2. Largest doctoral programs in terms of enroliment, Fall 2004

University Number of students
1 Michigan State University 89
2 Howard University 83
3 Regent University (VA) 78
4 Duquesne University 70
5 University of Texas at Austin 63
6 University of Utah 60
7 Pennsylvania State University 56
8 University of Washington 54
9 University of Florida 53
10  Wayne State University (MI) 51
10  University of lllinois 51

Table 3. Largest doctoral programs in terms of number of degrees granted,

2003-2004
University Number
of degrees
granted
1 Howard University 14
1 Regent University (VA) 14
2 University of North Carolina at Chapel Hill 13
3 University of Wisconsin at Madison Vilas School 11
of Journalism and Mass Communication
3 Michigan State University 11
4 Pennsylvania State University 9
5 University of Oregon 8
5 University of Texas at Austin 8
5 University of South Carolina 8
6 University of Florida 7
6 University of Southern Mississippi 7
7 University of lowa 6
7 University of New Mexico 6
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Table 4. University rankings in mass communication research, National Communication Association

doctoral reputational study, 2004 (N=67 doctoral programs)

Universit School/L

University of Pennsylvania
Stanford University

Michigan State University

University of Southern
California

University of Wisconsin at
Madison

University of Texas at Austin

University of Alabama

Pennsylvania State
University

University of lllinois at
Urbana-Champaign

Ohio State University
Indiana University
University of Arizona
University of North Carolina

University of Minnesota

Indiana University School of
Journalism

University of Massachusetts
at Amherst

University of California at
Santa Barbara

University of Washington

University of Maryland at
College Park

Annenberg School for
Communication

Department of
Communication

College of Communication
Arts and Sciences

Annenberg School for
Communication

School of Journalism and
Mass Communication

School of Journalism

College of Communication
and Information Sciences

College of
Communications

Department of Speech
Communication

School of Journalism and
Communication

Department of
Telecommunications

Department of
Communication

Department of
Communication Studies

Mass Communication
Department

School of Journalism

Department of
Communication

Department of
Communication

Department of
Communication

Department of
Communication

Scholarly
quality of

1.42

1.78

1.80

2.11

2.19

2.23

2.37

2.46

2.48

2.49

2.50

2.67

2.75

2.79

2.85

2.87

2.94

2.99

2.99

Program Quality
effectiveness change,
in educating last 5
years
1.53 1.65
1.78 1.97
1.60 1.79
1.87 1.66
1.76 2.19
1.96 1.92
2.00 1.72
2.01 1.59
2.06 1.61
2.11 1.70
2.03 1.76
2.24 1.52
2.12 1.90
2.08 1.90
2.19 2.01
2.32 1.84
2.20 2.25
2.37 1.81
2.35 1.81
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Table 4. NCA university rankings, continued

Scholarly
quality of

Program
effectiveness
in educating

Quality
change,

last 5

Universit School/D tment facult I

University of Texas at Austin
Cornell University

Purdue University

Kent State University
University of Oklahoma
University of Colorado
Florida State University
Washington State University
Ohio University

University of Kentucky

University of Connecticut

Howard University

University of Miami

University of Missouri at
Columbia

Southern lllinois University

Georgia State University

State University of New
York, at Buffalo

Bowling Green State
University

University of New Mexico

Department of Radio-TV-
Film

Department of
Communication

Department of
Communication

School of Communication
Studies

Department of
Communication

School of Journalism and
Mass Communication

Department of
Communication

Edward R. Murrow School
of Communication

School of
Telecommunications

College of Communication
and Info Studies

Communication Sciences

Department
Department of

Communication and
Culture

School of Communication

Department of

Communication
College of Mass

Communication and
Media Arts

Department of
Communication

Department of
Communication

School of Communication

Studies
Department of

Communication and
Journalism

3.02

3.08

3.13

3.27

3.28

3.31

3.39

3.42

3.48

3.55

3.63

3.64

3.73

3.82

3.82

3.84

4.01

4.05

4.13

2.30

2.26

2.41

2.56

2.55

2.51

2.55

2.53

2.61

2.67

2.74

2.74

2.87

2.71

2.80

2.88

2.95

2.91

2.96

210

1.85

2.01

1.99

1.81

1.94

1.82

2.00

1.88

2.06

1.94

1.92

1.98

2.06

1.97

1.83

2.00

2.02

2.06

University of North [ S Lof I 76 3.30 > 12
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*Means were derived based on responses to a scale from 1 to 7, where 1=
distinguished, 2=strong, 3=good, 4=adequate,5=marginal, 6=not sufficient for
doctoral education, 7= don’t know. **Means were computed based on responses
to a scale from 1 to 4, where 1= extremely effective and 4=not effective.

*** Means were computed based on a scale from 1 to 3, where 1= better than

5 years ago, 2= little or no change in the last 5 years, 3= poorer than five years
ago.
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Faculty scholarship productivity
in science, technology and risk
communication, 2005-2008

B ERIC ABBOTT

Abbott, E. A. (2007). Knowl-
edge, attitudes and practices of
farm workers and farmers con-
cerning land use rights and farm-
land restructuring in Tajikistan:
Baseline survey and qualitative
study findings. Washington D.C.:
The World Bank.

Abbott, E. A. (2006). Presenting
and applying a model for under-
standing the impacts of agricul-
tural communication campaigns.
Paper presented to the Research
Special Interest Group, annual
conference of the Association
for Communication Excellence
(ACE) in Agriculture, Natural
Resources, and Life and Human
Sciences, Quebec, Canada.

Abbott, E. A. (2005). Changes in
forest fire knowledge, attitudes
and behaviors in Khabarovsk
and Komsomolsk, Russia. In
Proceedings: International
scientific technical conference on
social, economic, and ecological
problems of the forest complex.
Ekaterinburg, Russia: Federal
Education Agency, Ural State
Forest Engineering University.

Abbott, E. A. (2005). Presenting
and applying a model for under-
standing the impacts of agricul-
tural communication campaigns.
Paper presented at the ACE
international meeting, Quebec
City, Canada.

Anton, F., Rey, R., Abbott, E. A.,
& Bugeja, M. (2006). Facebook
me! The social divide between
student and main line newspa-
pers. Paper presented to Mass
Communication and Society
Division special session on social
divides, AEJMC annual conven-
tion, San Francisco, CA.

Abbott, E. A., & Rodriguez, L.
(2008). Genetically modified
crops in developing countries:

A meta-analysis of mass media
coverage, public knowledge and
attitudes. Paper submitted to the
Research Special Interest Group,
ACE international meeting, Tra-
verse City, MI.

B JEFFREY BLEVINS
Blevins, J. L. (2007). The po-
litical economy of US broadcast
ownership regulation and free
speech after the Telecommunica-
tions Act of 1996. Democratic
Communiqué, 21(2), 1-22.

Blevins, J. L. (2007). The role of
public comments and research in
the US media ownership de-
bate: What is the FCC missing?
Presented to the Communication
Law and Policy Division, annual
conference of the International
Communication Association
(ICA) San Francisco, CA.

Blevins, J. L. (2005). Internet
pornography and the communi-
cations policy-making process:
Lessons learned and enduring
questions. Paper presented to

the Law and Policy Division,
Broadcast Education Association
(BEA) annual conference, Las
Vegas, NV.

Blevins, J. L., & Anton, F.
(2007). Muted voices in the leg-
islative process: The role

of scholarship in US Congres-
sional efforts to protect children
from online pornography. New
Media & Society, 10(1), 121-143.

Blevins, J. L., & Anton, F.
(2005). Congressional efforts to
protect children from Internet
pornography: Muted voices in
the legislative process. Paper
presented to the Communication
Technology and Policy Division,

83



AEJMC annual convention, San
Antonio, TX.

Blevins, J. L., & Brown, D. H.
(2006). Political issue or policy
matter? The US Federal Com-
munications Commission’s third
biennial review of broadcast
ownership rules. Journal of Com-
munication Inquiry, 30(1), 21-41.

Brown, D. H., & Blevins, J. L.
(2008). Can the FCC still ignore
the public? Interviews with two
commissioners who listened.
Television & New Media. http://
tvn.sagepub.com/pap.dtl.

Brown, D. H., & Blevins, J. L.
(2005). The role of the public in
the FCC’s broadcast policy-mak-
ing process: Have we entered

a new era? Presented to the
Communication Law and Policy
Division, annual ICA conference,
New York, NY.

B MICHAEL BUGEJA
Bugeja, M. (forthcoming). The
interpersonal divide. In J. Olson
and M. Clough (Eds.), The na-
ture of technology: Implications
for learning and teaching. Sense
Publishers.

Bugeja, M. (forthcoming). Liv-
ing without fear: Understanding
cancer and the new therapies.
Whitston Publishing Company.

Bugeja, M. (2008). Lip-synching
at the lectern: The interpersonal
divide. In Controversies in sci-
ence and technology. Madison,
WI: University of Wisconsin
Press.

Bugeja, M. (2007). Digital ethics
in autonomous systems. In C.

Christians & L. Wilkins (Eds).
Handbook of media ethics.

Bugeja, M. (2007). To post or not
to post—The question for writers
in the digital age. In P. Paterson
& L. Wilkins (Eds). Media eth-
ics, McGraw-Hill.

Bugeja, M. (2005). Interpersonal
divide: The search for commu-
nity in a technological age. New
York, NY: Oxford University
Press.

Bugeja, M., & Dimitrova, D. V.
(2008). Editorial attitudes about
online citations in top mass
communication journals. Paper
presented to the Communication
Technology Division, AEJMC
convention, Chicago, IL.

Bugeja, M., & Dimitrova, D. V.
(2007). Reconsider the source:
Implications of vanishing online
citations in communication
journals. Journalism & Mass
Communication Educator, 62(2),
212-218.

Bugeja, M., & Dimitrova, D.
V. (2005). The half-life phe-
nomenon: Eroding citations in

journals. The Serials Librarian,
49(3), 115-123.

Bugeja, M., & Dimitrova, D. V.
(2005). Exploring the half-life
of Internet footnotes. The lowa

Journal of Communication,
37(1), 77-86.

Bugeja, M., Dimitrova, D., &
Hong, H. H. (2007). Online cita-
tions in history journals: Current
practice and views from journal
editors. Paper presented to the
History Division, AEJMC annual

convention, Washington, DC.

Peterson, J., Bugeja, M., &
Scharpe, J. (2008). Source selec-
tion: A case study on agenda
setting in newspaper reports
following an FDA announcement
on meat cloning. Paper presented
to the Science Communication
Interest Group, AEJMC annual
convention, Chicago, IL.

H DAVID BULLA

Bulla, D. W. (2005). Journalism
in Civil War Indiana: Technol-
ogy, the party press, and sup-
pression. Paper presented at the
symposium on the 19th century
press, the Civil War, and freedom
of expression, Chattanooga, TN.

Bulla, D. W., & Borah, P. (2006).
The visual framing of the In-
dian Ocean tsunami and hur-
ricane Katrina: A comparison

of newspaper coverage in three
countries. Paper presented to the
Visual Communication Studies
Division, ICA annual conference,
Dresden, Germany.

B DENNIS CHAMBERLIN
Chamberlin, D. (2007). Screen
culture. Creative project featured
in the journal Visual Communi-
cation Quarterly.

Chamberlin, D. (2007). Screen
culture II. Screens in histori-

cal and contemporary context.
Invited exhibit, Kirkwood Com-
munity College.

Chamberlin, D. (2007). Screen
culture. Juried solo exhibit, Blue
Sky Gallery, Portland, OR.

Richardson-Bruna, K., & Cham-
berlin, D. (2007). Teaching
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science to students from rural
Mexico. The Science Teacher.

B MICHAEL DAHLSTROM
Dahlstrom, M. F. (2007). Human
intention as a means to activate
narrative over paradigmatic pro-
cessing. Media Psychology.

Dahlstrom, M. F. (2007). Prime
time risks: A cultivation look into
channel diversity and exposure
purpose on environmental risk
perceptions. Paper presented to
the ICA annual conference, San
Francisco, CA.

Dahlstrom, M. F. (2006). Great
ape donations: The effect of
narrative persuasion on a typical
environmental campaign. Poster
presented to the Narrative
Matters Conference, Wolfville,
Nova Scotia, Canada.

Dahlstrom, M. F., Dudo, A. D.,
& Brossard, D. (2007). Precision
of information, sensationalism,
and self efficacy as message-
level variables affecting
perceptions of science and health
issues. Communication Research.

Dahlstrom, M. F., & Scheufele,
D.A. (2007). Prime time risks:
A cultivation look at effects of
channel diversity and exposure
purpose on environmental risk
perceptions. Environmental
Communication.

Dudo, A.D., Dahlstrom, M.F., &
Brossard, D. (2007). Reporting a
potential pandemic: A risk-relat-
ed assessment of avian flu cover-
age in US newspapers. Science
Communication, 28(4) 429-454.

Bl DANIELA DIMITROVA
Chen, Y. C., & Dimitrova, D. V.
(2008). Civic engagement via e-
government portals: Information,
transaction and policymaking.

In Advances in e-government
research. 1dead Publishing, IGI
Global.

Chen, Y. C., & Dimitrova, D. V.
(2006). Electronic government
and civic engagement: Citizen
interaction with government via
Web portals. International Jour-
nal of Electronic Government
Research, 2(1), 54-76.

Dimitrova, D. V. (2008). New
media technologies. In L. L.
Kaid & C. Holtz-Bacha (Eds.),
The encyclopedia of political
communication. Thousand Oaks,
CA: Sage Publications.

Dimitrova, D.V. (2006). Explor-
ing inequalities in Internet access
between East and West European
countries. Paper presented at the
ICA preconference workshop on
Internet governance: New politi-
cal and regulatory frameworks
for global network communica-
tion, Dresden, Germany.

Dimitrova, D. V. (2005). Novi
tehnologii, novi komunikacia

i novi problemi prez XXI vek
(New technologies, new com-
munications, and new problems
in the 21st century). In Minka
Zlateva (Ed.), John Atanasov i
novata civiliacia (John Atanasoff
and the new civilization) (pp.
142-146). Sofia, Bulgaria: Sofia
University Press, St. Climent
Ochridsky.

Dimitrova, D. V., & Beilock, R.
(2005). Where freedom mat-

ters: Internet adoption among
the formerly socialist countries.
Gazette: The International Jour-
nal for Communication Studies,

67(2), 173-187.

Dimitrova, D. V., & Bugeja, M.
(2007). The half-life of Internet
references cited in communica-

tion journals. New Media &
Society, 9(5), 811-826.

Dimitrova, D. V., & Bugeja, M.
(2007). Raising the dead: Recov-
ery of decayed on-line citations.
American Communication Jour-
nal, 9(2). http://acjournal.org/
holdings/vol9/summer/articles/
citations.html.

Dimitrova, D. V., & Bugeja, M.
(2006). Consider the source:
Predictors of online citation
permanence in communication
journals. Portal: Libraries and
the Academy, 6(3), 269-283.

Dimitrova, D. V., & Chen Y. C.
(2006). Profiling the adopters of
e-government information and
services: The influence of psy-
chological characteristics, civic
mindedness, and information
channels, Social Science Com-
puter Review, 24(2), 172-188.

Kaid, L. L., & Dimitrova, D. V.
(2005). The television battle-
ground in the 2004 presidential
election. Journalism Studies,
6(2), 165-175.

B JOEL GESKE

Geske, J. (2007). A measurement
of electroencephalogram (EEG)
response differences between
media used for stimuli presen-
tation. Paper presented to the
Society for Psychophysiologi-
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cal Research annual conference,
Savannah, GA.

Geske, J. (2007). Differences
in brain information process-
ing between print and computer
screens: Bottom-up and top-
down attention factors. Paper
presented to the ICA annual
conference, San Francisco, CA.

Geske, J. (2006). Krugman re-
visited: Brain wave measures of
media involvement for print and
television. Paper presented to
the Advertising Division, annual
AEJMC convention, San Fran-
cisco, CA.

Geske, J. (2006). Measuring at-
tention differences of color and
black-and-white photography
using electroencephalograms
(EEG). Paper presented to the
Visual Communication Division,
AEJMC midwinter conference,
Bowling Green, OH.

Geske, J. (2006). Measuring me-
dia attention through EEG. Paper
presented to the Communication
Theory and Methodology Divi-
sion, AEJMC midwinter confer-
ence, Bowling Green, OH.

Geske, J. (2005). Measuring
attention differences in reading
print and online texts using EEG.
Paper presented to the Commu-
nication Technology and Policy
Division, AEJMC annual con-
vention, San Antonio, TX.

Geske, J. (2003). ESCAN: The
Environment, Science Com-
munication Activities and News,
an extensive website on Iowa’s
natural habitats.

H JACOB GROSHEK
Groshek, J. (2007). The demo-
cratic effects of the Internet,
1994-2003: A cross-national
inquiry of 152 countries. Manu-
script submitted to The Interna-
tional Communication Gazette.

Groshek, J. (2007). Dependency,
democracy and the Internet: A
cross-national study over time.
Paper presented to the AEIMC
annual convention, Washington,
DC.

Groshek, J. (2007). The demo-
cratic and economic agency of
the Internet, 1994-2003.

Paper presented to the AEIMC
annual convention, Washington,
DC.

Groshek, J. (2007). The demo-
cratic and economic effects of
the Internet, 1994-2003. Paper
presented to the Colloquium on
Political Communication Re-
search, Indiana University.

Ogan, C., Ozakca, M., &
Groshek, J. (2007). Embedding
the Internet in the lives of college
students: Online and offline be-
havior. Social Science Computer
Review.

Ogan, C., Ozakca, M., &
Groshek, J. (2006). Embedding
the Internet: College students’
online and offline behaviors in
the 21st century. Paper presented
to the ICA annual conference,
Dresden, Germany.

B CHAD HARMS

Biocca, F. & Harms, C. (2003).
Defining and measuring social
presence: Contribution to the
networked minds theory and

measure. In Proceedings of the
fifth annual international pres-
ence workshop, Porto, Portugal:
Universidade Fernando Pessoa
Press.

Biocca, F., Harms, C., & Bur-
goon, J. (2003). Toward a more
robust theory and measure of
social presence: Review and
suggested criteria. Presence: Te-

leoperators and Virtual Environ-
ments, 12(5), 456-480.

Biocca, F., Rolland, J., Plant-
egenest, G., Reddy, C., Harms,
C., Owen, C., & Tang, A. (2003).
Approaches to the design and
measurement of social and infor-
mation awareness in augmented
reality systems. In J. A. Jacko &
C. Stephanidis (Eds.), Proceed-
ings of the 2003 human- com-
puter interaction international
conference: Theory and practice
(pp- 844-848). Hillsdale, NJ:
Lawrence Erlbaum.

Davis, N.E., Roblyer, M.D.,
Charania, A., Ferdig, R., Harms,
C., Compton, L., & Cho, M.O.
(2005). lustrating the “virtual”
in virtual schooling: Challenges
and strategies for creating real
tools to prepare virtual teachers.
The Internet and Higher Educa-
tion, 10(1), 27-39.

Harms. C. (forthcoming). Social
presence. In G. D. Putnik & M.
M. C. Cunha (Eds.), Encyclo-
pedia of networked and virtual
organizations. ldea Group Inc.
Publishing.

Harms, C. (2008). Education and
exploitation off the virtual trail
to Oregon. In R. E. Ferdig, (Ed.).
Handbook of research on effec-
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tive electronic gaming in educa-

tion. Hershey, PA: 1GI Global.

Harms, C. (2006). Social pres-
ence as a theoretical format for
virtual education. Paper pre-
sented at the technology as an
agent of change in teaching and
learning symposium, American
Educational Research Associa-
tion conference, San Francisco,
CA.

Harms, C. (2006). Human com-
munication functions of a com-
puter-generated artificial intelli-
gence agent: Creating a tool to be
used by Internet Crimes Against
Children (ICAC) law enforce-
ment officers for the extraction of
on-line pedophiles. In J. Ferrer,
H-W. Chu, D. D. Zenobio, & N.
Suarez (Eds.), Proceedings of
the 3rd international conference
on cybernetics and information
technologies, systems and ap-
plications, 3, 67-72.

Harms, C. (2006,). Human
communication functions of a
computer-generated artificial
intelligence agent: Creating

a tool to be used by Internet
crimes against children (ICAC)
law enforcement officers for the
extraction of online pedophiles.
Paper presented to the third Inter-
national Conference on Cyber-
netics and Information Technolo-
gies, Systems and Applications,
Orlando, FL.

Harms, C., & Patridge, A.
(2006). Wireless Internet chat in-
security: The danger of wireless
communication. Paper prepared
to the ISU Human-Computer
Interaction Forum, Ames, 1A.

Harms, C. (2005). Analysis of
mediated social interactions: A
matrix of methodological con-
founds. In Proceedings of the
2005 human-computer interac-
tion international conference.
Hillsdale, NJ: Lawrence Erl-
baum, Mira Digital Publishing.

Harms, C. (2005). Analysis of
mediated social interactions: A
matrix of methodological con-
founds. Proceedings of the 2005
Human-Computer Interaction
International Conference. Hills-
dale, NJ: Lawrence Erlbaum.
Mira Digital Publishing

Harms, C. Internet crimes against
children: The Netsmartz Internet
Safety Campaign. Communica-
tion campaign to be launched in
the state of lowa.

Harms, C., Niederhauser, D., Da-
vis, N., Roblyer, M. D., & Gil-
bert, S. (forthcoming). Educating
educators for virtual schooling:
Communicating roles and re-
sponsibilities. Electronic Journal
of Communication, 16(1&2).

B SUMAN LEE

Lee, S., Cheng, X., & Abbott, E.
(2008). Online news reports and
newsworthiness: A study of the
electronic bulletin board system
(BBS) in China. Paper presented
to the Mass Communication
Division. ICA annual conference,
Montreal, Canada.

Lee, S., & Rodriguez, L. (2007).
The four publics of anti-bioter-
rorism information campaigns:
A test of the situational theory.
Public Relations Review, 34,
60-62.

Yoon, Y., & Lee, S. (2008).
Frame building of prescription
drug imports from Canada: An
analysis of policy actors’ mes-
sage frames in news stories.
Paper presented to the Public
Relations Division, ICA annual
conference, Montreal, Canada.

Bl JAY NEWELL

Newell, J. (2007). Revisiting
Schramm’s Radiotown: Media
displacement and saturation.
Journal of Radio Studies, 14(1),
1-17.

Newell, J., Hanley, M., & Meier,
M. (2008). Consumer justifica-
tions for accepting cell phone
advertising: A field study. Paper
presented at the AAA annual
conference, San Mateo, CA.

Newell, J. & Ma, Q. (2005).
Evidence of media saturation
among a group of 10th graders in
Beijing. Paper presented to the
AEJMC annual convention, San
Antonio, TX.

Newell, J., & Meier, M. (2007).
Desperately seeking opt-in.
International Journal of Mobile
Marketing, 2(2) 59-67.

Newell, J., Papper, R.L., Holmes,
M., & Bloxham, M. (2007).
Continuous media consumption:
Evidence from the Middletown
IT studies. Paper presented at

the AEJMC annual convention,
Washington, DC.

B LULU RODRIGUEZ
Rodriguez, L. (2007). The impact
of risk communication on the
acceptance of irradiated food.

Science Communication, 28(4),
476-500.
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Rodriguez, L., & Abbott, E.
(2008). Communication, public
understanding and attitudes to-
ward biotechnology in develop-
ing nations: A meta-analysis. Ag
BioForum.

Rodriguez, L., & Bjelland, D.
(2007). Photo-elicitation as a
method of assessing village
needs for extension planning in
Hangzhou Province, China. Jour-
nal of Applied Communications,
91(2): pp. forthcoming.

Rodriguez, L., Carriquiry, A. L.,
Correia, A. P., Hurd, S., Jensen,
H., O’Connor, A., & Wolt,

J.D. (2008). Enabling graduate
learning in risk analysis. Paper
presented to joint conference

of the National Association of
College Teachers of Agriculture
(NACTA) and the Science Edu-
cation Resources Development
(SERD) Group, US Department
of Agriculture, Logan, UT.

Rodriguez, L., & Hong, H.
(2006). Metaphor use in stem
cell research coverage: A com-
parison of US and South Korean
newspapers. Paper presented

to the Science Communication
Interest Group, AEJMC annual
convention, San Francisco, CA.

Rodriguez, L., & Zheng, X.
(2007, July). Newspaper cov-
erage of genetic modification
events in China, Thailand and
the US: A cross-cultural analysis.
Paper presented to the Science
Communication Interest Group,
annual AEJMC convention,
Washington, DC.

Rodriguez, L., Lee, S., & Peter-
son, J. (2005). Factors affecting

the amplification and attenua-
tion of public worry and dread
about bioterrorist attacks. Paper
presented to Science Communi-
cation Interest Group, AEJMC
annual convention, San Antonio,
TX.

B SELA SAR

Chang, T. K., Anghelcev, G.,
Dong, D., Elmasry, M., Hime-
Iboim, I., Kim, S., Sar, S.,
Schneeweis, A., & Yimbo, W.
(2005). Open networks, closed
flow: World system, media eco-
nomics and international news in
cyberspace. Paper presented to
the Communication Theory and
Methodology Division, AEJIMC
annual convention, San Antonio,
TX.

Nan, X, Anghelcev, G., Myers,
J., Sar, S., & Faber, R. (2006).
What if a website can talk?
Exploring the persuasive effects
of web-based anthropomorphic
agents. Journalism and Mass

Communication Quarterly, 83
(3), 615-631.

Sar, S. (2008). Effects of mood
on responses to preventive health
advertisements. Paper presented
to the ICA annual conference,
Motreal, Canada.

Sar, S. (2006). Mood congruity
effects in the case of anti-child
abuse PSAs. Paper presented to
the Communication Theory and
Methodology, AEJMC midwinter
conference, Bowling Green, OH.

Sar, S. (2005, Sept.). The effects
of frequencies and clutter in Web
advertising. Paper presented to
the annual new media research
conference, Minneapolis, MN.

Sar, S., & Anghelcev, G. (2008).
Effects of mood on responses to
preventive health advertising. Pa-
per presented to the Mass Com-
munication Division, ICA annual
conference, Montreal, Canada.

Sar, S., Anghelcev, G. (2008).
Effects of mood on response to
different types of health mes-
sages. Paper presented to the
Science Communication Interest
Group, AEJMC annual conven-
tion, Chicago, IL.

Sar, S., & Anghelcev, G. (2005).
Effects of mood on response to
preventive and detective health
behavior messages. Paper pre-
sented to the Communication
Theory and Methodology Divi-
sion, AEJMC annual convention,
San Antonio, TX.

Sar, S., & Southwell, B. (2005).
Is empathy a simple extension of
sympathy? Responses to dra-
matic and expository child abuse
prevention messages. Paper
presented to the Health Com-
munication Division, ICA annual
conference, New York, NY.

Yulian, L., & Sar, S. (2002).
Stimulus or outcome: An oper-
ant conditioning explanation of
threat messages’ effectiveness.
Paper presented to the Mass
Communication and Society Di-
vision, AEJMC annual conven-
tion, Palm Beach, FL.

88



Graduate students’ scholarship
productivity in science,

technology and risk
communication, 2005-2008

Our visibility in the field is also
enhanced by the active partici-
pation of our graduate students
in the leading conventions and
conferences of the discipline.
Below are the most recent ex-
amples of their science and risk
communication research produc-
tivity.

B JOURNAL ARTICLES
Blevins, J. L., & Anton, F.
(2006). Muted voices in the
legislative process: The role of
scholarship in US congressional
efforts to protect children from
online pornography. New Media
& Society, 10 (1), 115-137.

Dimitrova, D. V., & NeznansKi,
M. (2006). Online journalism
and the war in cyberspace: A
comparison between US and in-
ternational newspapers. Journal
of Computer-Mediated Commu-
nication, 12(1), article 13. http://
jemce.indiana.edu/vol12/issuel/
dimitrova.html.

Jolley, L. (2005). Computers
and social identity. In Minka

Zlateva (Ed.), John Atanasov i
novata civiliacia (John Atanasoff
and the new civilization) (pp.
142-146), Sofia, Bulgaria: Sofia
University Press, St. Climent
Ochridsky.

B CONFERENCE PAPERS
Albertson (Boss), J. (2005).
Direct-to-consumer television
advertisements of prescription
drugs and their impact on physi-
cians’ prescription-writing ten-
dencies. Paper presented to the
Adpvertising Division, AEIMC
annual conference, San Antonio,
TX.

Anton, F. (2005). Cultivating
fear: The effects of TV news on
the public’s fear of terrorism.
Paper presented to the annual
convention of the Association
for Education in Journalism and
Mass Communication, San Anto-
nio, TX, August.

Anton, F., Rey, R., Abbott, E.,

& Bugeja, M. (2006). Facebook
me!: The social divide between
student newspapers and main

line newspapers. Top 2 paper
presented to the Mass Communi-
cation Division, AEJMC annual
convention, San Francisco, CA.

Baek, Y. M. (2006). A longitudi-
nal analysis of Internet diffusion
in 68 countries: The effects of
economic, social, demographic
and telecommunication factors.
Paper presented to the Communi-
cation and Technology Division,
the International Communication
Association conference, Dresden,
Germany, June 19-23.

de Guzman, A. (2007). Green-
peace cyber-advocacy: The
framing of “Say no to genetic
engineering” campaign. Paper
presented to the Science Com-
munication Interest Group, the
AEJMC midwinter conference,
Reno, NV.

de Guzman, A. & Chen, K. J.
(2008). Greenpeace visual fram-
ing af genetic engineering. Paper
presented to the Visual Com-
munication Division, AEJIMC
annual convention, Chicago, IL.
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Harms, C., & Patridge, A.
(2006). Wireless Internet chat in-
security: The danger of wireless
communication. Paper presented
at the ISU Human Computer
Interaction Forum, Ames, IA.

Lee, S., Cheng, X., & Abbott, E.
(2008). Online news reports and
newsworthiness: A study of the
electronic bulletin board system
(BBS) in China. Paper presented
at the annual ICA conference,
Montreal, Canada.

McDonough (Claussen), K.
(2005). The utility of agricul-
tural extension online resources
to farmers. Paper presented to
the Communication Technology
Division, AEJMC annual confer-
ence, San Antonio, TX.

Mula, S. (2007). Finding golden
rice in the GMO arena: The
framing of golden rice and agri-
cultural biotechnology in Philip-
pine newspapers. Paper present-
ed at the Southern Association
of Agricultural Scientists annual
conference, Mobile, AL.

Mula, S. (2006). Golden rice—
promise or peril? The view from
Philippine farmers. Paper pre-
sented at the international meet-
ing of the Association for Com-
munication Excellence (ACE) in
Agriculture, Natural Resources,
and Life and Human Sciences,
Quebec City, Canada.

Oh, P. (2007). Netting alone.
Paper presented to the Commu-
nication Technology Division,

AEJMC midwinter conference,
Reno, N'V.

Oh, P. (2007). The role of televi-

sion in the creation of social cap-
ital: Construction and application
of a social capital index. Paper
presented to the Public Relations
Division, the annual ICA confer-
ence, San Francisco, CA.

Peterson, J. W., Bugeja, M.,

& Scharpe, J. (2008). Source
selection: A case study on agenda
setting in newspaper reports fol-
lowing an FDA announcement
on meat cloning. Paper presented
to the Science Communication
Interest Group, AEJMC annual
convention, Chicago, IL.

Rodriguez, L. & Hong, H.
(2006). Metaphor use in stem
cell research coverage: A com-
parison of US and South Korean
newspapers. Paper presented

to the Science Communication
Interest Group, AEJMC annual
convention, San Francisco, CA.

Rodriguez, L., & Zheng, X.
(2007). Newspaper coverage of
genetic modification events in
China, Thailand and the US: A
cross-cultural analysis. Paper
presented to the Science Com-
munication Interest Group,
AEJMC annual convention,
Washington, DC.

Scharpe, J. (2008). Tracking
innovation: A historical analysis
of factors associated with beef
magazine start-ups from 1850

to 1990. Paper presented to the
History Division, AEJMC annual
convention, Chicago, IL.

Weare, A. (2008). A qualita-
tive study of pro-rating disorder
nlogging communities. Paper
presented to the Commission on
the Status of Women, AEJMC

annual convention, Chicago, IL.

Zheng, X., & Rodriguez, L.
(2007). Newspaper coverage of
genetic modification events in
China, Thailand and the US: A
framing analysis. Paper present-
ed to the International Consor-
tium on Agricultural Biotechnol-
ogy Research. Ravello, Italy.

B MASTER’S THESES
Albertson, (Boss) J. (2004).
Direct-to-consumer TV adver-
tisements of prescription drugs
and their impact on physicians’
prescription-writing tendencies.

Anton, F. (2005). Cultivating
fear: The effects of TV news on
the public’s fear of terrorism.

Benton, H. (2005). Analysis
and trends in the growth of the
equine media and reporting in
the US.

Berghefer, S. (2006). A virtual
reality training module on envi-
ronmental and health safety.

Cheng, X. (2006). Online news
reports and reader interactiv-
ity: An exploratory study of the
electronic bulletin board system
in China.

Chun, S. (2005). US newspaper
coverage of bioterrorism after the
September 11 attacks.

de Guzman, A. (2008). Green-
peace cyber-advocacy: Message
strategies and the framing of the
“Say no to genetic engineering”
campaign.

Evans, J. H. (2006). The influ-
ence of risk perception on behav-
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ior: A study of adolescents and
anti-tobacco campaigns.

Kuban, A. (2007). The US broad-
cast news media as a social arena
in the global climate change
debate.

Li, Q. (2006). Framing risk: How
the People’s Daily and the Straits
Times covered the 2003 SARS
epidemic in China and Singa-
pore.

Liu, Y. L. (2005). The uses and
gratifications derived from bul-
letin board systems in China.

McDonough (Claussen), K.
(2004). The utility of lowa State
University’s agricultural exten-
sion online resources to [owa
farmers: A uses and gratifications
perspective.

Mula, S. (2006). Golden rice and
agricultural biotechnology: A
comparison between the per-
spectives of Bohol farmers and
Philippine media frames.

Neznanski, M. (2007). Acting
globally, thinking locally: How
five lowa newspapers developed
news content and business strat-
egy for online delivery.

Patridge, A. (2006). It came from
the Internet: Media diffusion of
computer security threats. Thom-
as, J. (2007). Predicting the next
communication technologies us-
ing McLuhan’s tetrad theory.

Weare, A. (2008). A qualita-
tive study of pro-rating disorder
nlogging communities. Paper

presented to the Commission on
the Status of Women, AEJIMC

annual convention, Chicago, IL.

Zheng, X. (2007). Newspaper
coverage of genetic modification
events in China, Thailand and the
US: A cross-cultural analysis.

B MASTER’S THESES IN
PROGRESS

Chang, S. H. Biofuels in the
local agenda: Media frames vs.
audience frames.

Chen, K. J. The uses and gratifi-
cations derived from instant mes-
saging systems: A comparison of
Taiwanese students in the US and
Taipei.

Drewski, E. The uses and grati-
fications college students derive
from MP3 systems.

Enz, T. L. Defining opinion
leadership for the adoption of
environmental practices in the
contemporary farm community.

Ghuge , S. Factors affecting anti-
AIDS behavior among American
teenagers.

Hebshi, S. Ethanol in the news: A
comparative analysis of national
and local newspaper coverage.

Hippen, R. Facilitating the
transfer of intellectual property
to Iowa’s small business com-
munity.

Jordan, Z. Adolescents’ cyber-
connections: Net generation’s
virtual moratorium, identity defi-
nition and disclosure online.

Labra, J. Paving the last mile
of connectivity: Mapping the
flow of rural health care infor-
mation and identifying viable

entry points for information and
communication technologies in
Uganda.

Lee, K. S. Female genital
mutilation: Risk communica-
tion campaigns against a social
convention.

Scharpe, J. M. Crisis communi-
cation during E.coli outbreaks
and ground beef recalls: The beef
industry’s response and plan.
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Job opportunities for doctoral
program graduates, Academic

Bl CORNELL UNIVERSITY.
Department of Communication

The Department of
Communication at Cornell
University is seeking two social
science scholars to conduct
research and to teach in one or
more of the following areas:
communication theory, research
methods, persuasion, and/or
communication technology. The
successful candidates will have

a Ph.D. in Communication or
closely aligned field and have (or
show promise of developing) a
national/international reputation
doing theory-based empirical
research that will contribute

to the Department’s core
strengths in science and
environmental communication,
mass media and social issues,
and communication and
technology; scholars whose work
crosses two or more of these
areas are especially sought.

The successful candidates must
be able to develop a research
program connected to college
and university priorities in
information science, applied
social science, life science
issues, environmental issues,

and/or public outreach, and
should have a high potential

for attracting external research
funding. Communication faculty
teach two to three graduate
and/or undergraduate courses
per academic year, and advise
students in the Department’s
B.S., M.S., and Ph.D. programs.
Cornell offers a highly
competitive salary and benefits
package. Support for start-up
research costs will be available.
Women and minorities are
especially encouraged to apply.

Send letter of application
addressing position qualifications
and goals, vita, official
academic transcripts, names
and contact information of
three references. Please request
that each reference submit a
letter of recommendation. All
materials should be sent to Erin
Hanlon, Search Committee
Coordinator, Department of
Communication, 337 Kennedy
Hall, Cornell University, Ithaca,
NY 14853-4203. For additional
information, e-mail Dr. Michael
Shapiro (mas29@cornell.edu)
or telephone 607-255-6356.

For more information about the
Department of Communication,
please visit our website at www.
comm.cornell.edu.

B GEORGETOWN
UNIVERSITY

Edmund A. Walsh School of
Foreign Service

The Edmund A. Walsh School
of Foreign Service launches
searches to fill two tenured or
tenure-track positions in science,
technology, and international
affairs. The Hery R. Luce
Professorship in International
Relations and Information
Technology Scholars whose
work explores the impact of the
information revolution on world
politics are invited to apply for
the newly-created Henry R. Luce
Professorship in International
Relations and Information
Technology. Candidates might
be established professors in
international relations who are
now turning their research
attention to the ways in which
communications technologies
and the digital revolution are
altering patterns of political
and economic relations.
Alternatively, they might come
from the ranks of scientists,
engineers, or scholars in
information, communications,
science policy, law, economics
or business, seeking to offer a
fresh perspective on information
technology and foreign policy
issues. Academics at all levels
are encouraged to apply.
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Housed in the Program in
Science and Technology in
International Affairs in the
School of Foreign Service, the
Luce Professor will be charged
with encouraging collaboration
among the Georgetown faculty
from many different academic
disciplines in considering the
impact of the information age
on international relations (visit
www.georgetown.edu/sfs). The
Henry R. Luce Professorship

in International Relations and
Information Technology has been
established with a grant to the
Georgetown School of Foreign
Service from the Henry Luce
Foundation of New York.

The School of Foreign Service
also seeks an assistant professor
in science, technology

and international affairs.
Candidates with a Ph.D. who
specialize in the study of policy
related to science, business,
information and communications
technology are especially
encouraged to apply for this
tenure-track position in the
School of Foreign Service’s
Program in Science, Technology,
and International Affairs (STIA),
although candidates in all the
sub-fields listed below will be
considered.

The STIA program (see www.
georgetown.edu/sfs/programs/
stia) offers an undergraduate
major to more than 100
students in the Walsh School of
Foreign Service. It addresses
the intersection of science,
technology, business and
government in an international
context, and is organized

into four sub-fields: business,

information and communications,
including the impact of
innovations in information
technology on business,
government, and international
affairs; biotechnology and
international Health, including
political, economic, cultural
and social factors; technology
and security, including nuclear
proliferation, technology

and military strategy, and
unconventional security
threats; and environmental
science, politics and economics.
Successful candidates for these
positions will be judged on the
basis of their record in both
teaching and scholarship.

Georgetown University is an
equal opportunity/affirmative
action employer. Candidates
should submit a statement of
interest, vita, and the names

of three referees to: Chair,

Luce Professorship and STIA
Search Committee, ¢/o Dr. Peter
Dunkley, Associate Dean for
Faculty Affairs, Edmund A.
Walsh School of Foreign Service,
301 ICC Bldg., Georgetown
University, Washington, DC
20057.

B JOHNS HOPKINS
UNIVERSITY

Bloomberg School of Public
Health

Applications and nominations are
sought for the position of Chair
of the Department of Population
and Family Health Sciences.

The Department is the academic
locus of a population-based, life-
course development approach
to health in the Johns Hopkins

Bloomberg School of Public
Health. The Department has over
40 full-time faculty and over 90
part-time faculty and affiliates.
The faculty is multidisciplinary,
drawing from a diverse array

of disciplines, including
demography, communication
sciences, epidemiology,
economics, maternal &

child health, policy analysis,
developmental psychology

and behavioral sciences. The
Department is home to important
centers for research, teaching and
practice including the Center
for Communication Programs,
the Hopkins Population Center,
the Center for Adolescent

Health Promotion and Disease
Prevention, the Bill & Melinda
Gates Institute for Population
and Reproductive Health,

among others. The Department
is focused internationally and
domestically.

The Chair will be expected

to have an active research
and/or practice agenda.

The department presently
offers academic training

in four areas: child health
and development; health
communication; population
studies; and reproductive,
perinatal and women’s health.
It has approximately 70 doctoral
and 20 masters students, and 10
post-doctoral fellows, and is a
core participant in the School-
wide, interdepartmental Master
of Public Health Program.

The Department is one of nine
departments in the largest and
most academically acclaimed
school of public health. Its
activities are closely linked

to those of the Johns Hopkins
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Schools of Medicine and Nursing
and to the Johns Hopkins
Hospital and Health System.

Minority and women
candidates are particularly
encouraged to apply. The
Johns Hopkins University is

an affirmative action/equal
opportunity employer. Please
send applications to: Dr. Diane
Griffin, Chair, Population and
Family Health Sciences Search
Committee, ¢/o Ms Amanda
Cline, Johns Hopkins Bloomberg
School of Public Health, 615
N. Wolfe Street, Room W1041,
Baltimore, MD 21205-2179,
acline@jhsph.edu.

B LEHIGH UNIVERSITY
Department of Journalism and
Communication

The Department of Journalism
and Communication invites
applications for a tenure-track
assistant professor in mass
communication. The successful
candidate will be able to teach a
variety of undergraduate classes,
including introductory mass
communication, mass media

and society, and persuasion.

The candidate should also have
experience as a journalist and

be able to teach courses such as
feature writing, news writing,
editing, and reporting. Global or
environmental communication
interests will be an asset. A
Ph.D. is required by appointment
start date.

The candidate will be expected to
teach two courses per semester,
advise students, participate in
departmental and college service,
and conduct an active research

program. Salary and benefits are
highly competitive.

The department has served a
small undergraduate program of
superior quality since 1927. It
has six full-time and five part-
time faculty. With major and
minor programs in journalism,
science and environmental
writing, and communication, it
enrolls about 160 majors and
minors. The campus newspaper
has been published for 110 years.
Lehigh University ranks 32nd
among national universities in
the 2005 U.S. News & World
Report ratings and is in the
most competitive category

in both Peterson s Guide and
Barron’s Profile of American
Colleges. Lehigh is located on

a scenic, 1,600-acre campus in
historic Bethlehem in eastern
Pennsylvania, adjacent to
Allentown and Easton, and about
one and one-half hours from
New York and Philadelphia. The
Lehigh Valley is an attractive
place to live and work with
reasonable cost of living, easy
commuting, good schools, and
abundant cultural activities.

Applicants should submit a

vita, letter of application, a
statement of teaching philosophy
and research interests, and two
samples of scholarly work.
Applicants should also request
that three letters of reference be
sent. Materials should be sent to:
Professor Walter Trimble, Chair,
Department of Journalism &
Communication, 33 Coppee Hall,
Lehigh University, Bethlehem,
PA 18015. Lehigh University is
an equal opportunity/affirmative
action employer.

B MIDDLE TENNESSEE
STATE UNIVERSITY
School of Journalism

The School of Journalism, an
ACEJMC-accredited program,
seeks two tenure-track assistant
or associate professors beginning
July 1, 2006.

PR Position #143360. Scholar
with professional experience

to teach undergraduate public
relations courses with a
secondary interest in teaching
general mass communication
theory or methods at the
graduate level. Individuals

with a research interest in
health communication or
political communication are
particularly encouraged to
apply, although applications
from a variety of public relations
specialties will be welcome.
Expertise in quantitative methods
desirable.

News/Magazine Position
#143300. Scholar with
professional journalism
experience to teach basic and
advanced writing courses and
develop undergraduate courses
in area of specialization.
Specialty areas may include
free expression, news and
public opinion, religion,
music/entertainment, news and
technology, literary journalism,
science and the environment,
computer assisted reporting.

A possibility of teaching in
graduate program in mass
communication.

The School of Journalism has
over 700 students and 20+
faculty who teach in one of four
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sequences: news/magazine,
advertising, public relations, or
media design. MTSU is located
30 miles southeast of Nashville.
More information about the
university can be found at www.
mtsu.edu.

Send letter, vitae, and names of
three references to Larry Burriss,
News Search Committee Chair,
or Zeny Panol, Public Relations
Search Committee Chair, Box
64, Middle Tennessee State
University, Murfreesboro, TN
37132. EO/AA.

B PURDUE UNIVERSITY
Department of Communication

This position will emphasize
the study and pedagogy of
risk communication as an
interactive process involving
stakeholders in dialogue
about the social creation

of risk meaning and the
technical hazards surrounding
environmental health, science,
and technology. The successful
candidate will be expected to
develop a nationally recognized
research program that

studies risk communication.
Other responsibilities

include teaching related
undergraduate and graduate
courses in public relations
and/or health communication
and developing youth-based
educational programs on

risk communication that

can be delivered in informal
educational settings.

The successful candidate

is expected to collaborate

with other faculty in the
communications area, as well as

faculty in other areas affected
by issues surrounding risk
communication.

Candidates must have earned

a Ph.D. in communication

or related discipline with
emphasis in one or more

of the following areas:
agricultural communication,
health communication, mass
communication, journalism, and/
or public relations. Familiarity
with risk communication-related
issues and the agricultural
industry is desirable. They must
be able to work effectively in a
team environment, have excellent
oral and written communication
skills, and be able to conduct and
publish high quality research.
Salary and rank are competitive
and commensurate with
experience and training.

The Department of
Communication is located in
the School of Liberal Arts.
The department is home to 37
faculty and approximately 900
undergraduate and 80 graduate
students.

Please send: a current curriculum
vitae; a brief narrative summary
outlining experiences, goals,
and qualifications for this
position; and three letters

of recommendation. Send
requested materials to: Dr.
Marifran Mattson, Search
Committee Co-Chair, Purdue
University, Department of
Communication, Beering Hall
of Liberal Arts and Education
2114, 100 N. University Street,
West Lafayette, IN 47907-
2098, Phone: 765-494-7596,
Fax: 765-496-1394, E-mail:

MMattson@sla.purdue.edu.
Purdue University is an equal-
opportunity/equal access
affirmative action employer.

B PURDUE UNIVERSITY
Department of Youth
Development and Agricultural
Education

This position would serve as
the lead faculty member for the
agricultural communications
undergraduate program,
coordinating and executing
teaching, counseling, and
placement duties. The
successful candidate will

be a member of the faculty

in the Department of Youth
Development and Agricultural
Education. Responsibilities will
include coordinating the core
undergraduate requirement in
communication competency,
facilitating a capstone experience
in agricultural communications,
teaching an upper-level course
in science communication,
science journalism, and/or
public issues management,
conducting externally funded
research in some area of
science communication or
public issues management, and
developing effective youth-
based educational programs

on effective communication
strategies. Development of
effective collaborations within
the university system and outside
with industrial partners is
expected.

Candidates must have
earned a Ph. D. in
agricultural communications,
communication, journalism,
public relations or related
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discipline. Familiarity with
science communication-

related issues facing youth

and the agricultural industry is
desirable. They must be able

to work effectively in a team
environment, have excellent

oral and written communication
skills, and be able to conduct and
publish high quality research.

Salary is competitive and
commensurate with experience
and training.

The Department of Youth
Development and Agricultural
Education is comprised of

three major educational
programs: an undergraduate

and graduate program in
agricultural education; an
undergraduate program in
agricultural communication;

and the 4-H youth program. The
department has 11 faculty; 130
undergraduate (90 in agricultural
education and 40 in agricultural
communication) and 60 graduate
students.

Please send: a current curriculum
vitae; a brief narrative summary
outlining experience, goals, and
qualifications for this position;
and names, addresses, phone
numbers, and e-mail addresses
of three references who may

be contacted for letters of
recommendation, if requested

by the search committee. Send
requested materials to: Dr. Roger
Tormoehlen, Head, Department
of Youth Development and
Agricultural Education, 615 W.
State Street, Purdue University,
West Lafayette, IN 47907-2053,
Phone: (765) 494-8422, Fax:
(765) 496-1152, E-mail: torm@
purdue.edu.

B STANFORD UNIVERSITY
Department of Communication

Stanford University’s
Department of Communication
seeks to appoint a tenure track
assistant professor whose
areas of expertise include the
intersection of technology
and human behavior and/

or society (e.g., individuals,
groups, organizations, societies,
cultures, governments).
Relevant disciplines include
communication, anthropology,
computer science, economics,
law, organizational behavior,
political science, public policy,
psychology, and sociology.
Candidates should have a
demonstrated commitment

to excellence in research

and teaching (at both the
undergraduate and graduate
levels). Ph.D. required.

Send CV, three letters of
recommendation, and samples
of written work to Professor
Clifford Nass, Search
Committee Chair, Department
of Communication, McClatchy
Hall, Stanford University,
Stanford, CA 94305-2050.
Women and minorities are
particularly encouraged to apply.
Stanford University is an equal
opportunity employer.

B THE UNIVERSITY OF
CALIFORNIA

Department of Epidemiology
and Preventive Medicine

Assistant or associate adjunct
professor, social marketing
nutrition/cancer prevention.
Applicants must possess a
doctoral degree in nutrition,

epidemiology, behavioral
science, communications,
public health, medicine or a
related field. Experience in
intervention/health promotion
programs and research related
to public health nutrition

and behavioral interventions
is required. Responsibilities
include a leadership role in the
Center for Advanced Studies in
Nutrition and Social Marketing,
development of an independent
research program, and teaching.

Send CV and the names of five
references to Marc Schenker,
MD, MPH, Department of
Epidemiology and Preventive
Medicine, TB-168, One Shiclds
Avenue, University of California,
Davis, CA 95616-8638.

B UNIVERSITY OF
FLORIDA
Department of Public Relations

Assistant professor of public
relations with specialization

in risk communication
management in health or
science. The Department of
Public Relations in the College of
Journalism and Communications
at the University of Florida
seeks applications for a nine-
month tenure-track assistant
professor position with a focus
on risk/crisis communication
management, particularly

in health and sciences.. The
successful candidate will teach
graduate and undergraduate
courses in public relations.
Successful applicants

must have experience or
demonstrated expertise in risk
communication management.
Interest in health or science
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communication is highly
desirable. In addition,
successful applicants must
have the academic expertise
to teach/conduct research

in risk communication
management. The person
selected must establish a research
record at a level appropriate

for an AAU institution. In
addition to supervising theses
and dissertations, the faculty
member also will supervise MA
non-thesis option programs,
advise undergraduate and
graduate students, engage in
governing and other service
activities, and demonstrate
interest in contributing to the
internationalization of the college
and university.

Candidates must possess an
earned Ph.D. in communication
or other relevant field and a
record of or potential for original
research. Relevant professional
experience is preferred. Other
qualifications include evidence
of or potential for excellence

in teaching and for working
productively and effectively in
and contributing to a collegial
environment.

The Department of Public
Relations is the largest public
relations program in the country,
with 10 tenured or tenure-track
faculty, soon to be 11. It serves
approximately 710 undergraduate
majors and 50 graduate students.
The department consistently

is ranked among the top three
public relations programs in

the country and aspires to be

the very best. The College of
Journalism and Communications
(www.jou.ufl.edu) has 60 faculty

members teaching in four
departments: Public Relations,
Advertising, Journalism, and
Telecommunication. It has 2,900
undergraduate and 230 graduate
students (including 55 doctoral
students). A recognized national
leader in the field, the College
offers four undergraduate
bachelor of science degrees,
Ph.D. and Master of Arts degrees
in mass communication and joint
Ph.D./JD and MA/JD degrees
with UF’s College of Law.

The University of Florida, one
of the most comprehensive
universities in the nation, is

a member of the Association
of American Universities and
is included in the Carnegie
Commission’s list of leading
research universities. UF’s
48,000 students come from all
50 states and more than 100
countries.

Send application materials
(application letter; curriculum
vitae; statement describing
teaching, advising, and
scholarship goals; copies of
course evaluations for three
years, if available; sample
publication or paper; and names
and telephone numbers of three
references) to: Dr. Linda Childers
Hon, Chair, Public Relations
Search Committee, College of
Journalism and Communications,
University of Florida, P.O. Box
118400, Gainesville, FL 32611-
8400.

The search is conducted under
Florida’s open records laws,

and all documents are open for
public inspection. Minorities and
women are encouraged to apply.

AA/EEO employer. Contact
(352) 392-6522 or lhon@)jou.ufl.
edu for more information.

B UNIVERSITY OF
FLORIDA
Department of Public Relations

The Department of Public
Relations in the College of
Journalism and Communications
seeks applications for a nine-
month tenure-track assistant
professor position. Requires
Ph.D. or equivalent degree in a
relevant field; potential for, or
demonstrated record of, effective
teaching, research, publication
and service commensurate with
the level of employment and
with the productivity expected
at a major research university;
appropriate professional
experience. The successful
candidate also will have the
ability to teach effectively two or
more introductory and advanced
undergraduate courses (including
public relations principles,
writing, visual communications
and campaigns) and one or

more graduate courses in public
relations (including theory,
research and management).

The successful candidate

also will be able to advise
undergraduate and graduate
students, supervise theses and/or
dissertations, and contribute

to the internationalization of

the college and the university.
Interest in health and science
communication is a plus.

The College has 70 faculty
members in four departments—
Advertising, Journalism,

Public Relations, and
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Telecommunication—and its
broadcasting facilities which
include WUFT TV-FM, WLUF-
TV, and WRUF AM-FM. It

has 3,000 undergraduate and
193 graduate students. The
Department of Public Relations
has 821 undergraduate students
and 40 graduate students. Send
application materials, including
cover letter; curriculum vitae;
statement describing teaching,
advising and scholarship

goals; copies of teacher/course
evaluations for no more than
five years; and names and
telephone numbers of three
references to: Dr. Linda Childers
Hon, chair, Public Relations
Search Committee, College of
Journalism and Communications,
University of Florida, PO Box
118400, Gainesville, FL 32611-
8400.

The search is conducted under
Florida’s open records and open
meetings laws, and all documents
are open for public inspection.
Minorities and women are
encouraged to apply. AA/EEO/
ADA employer.

Bl UNIVERSITY OF
ILLINOIS AT URBANA-
CHAMPAIGN

Department of Human and
Community Development,
College of Agricultural
Consumer and Environmental
Sciences

The department head will
provide leadership for long-term
policies, organizational structure,
teaching programs, and research
and outreach initiatives, and be
responsible for administration

of all departmental academic

activities. The mission of the
Department of Human and
Community Development (www.
aces.uiuc.edu/hcd) is to improve
the lives of children, youth, and
adults in the context of families,
communities, and societies.
Faculty are engaged in basic

and applied research in child

and adolescent development,
family studies, community

and rural development,
agricultural and environmental
communications and education
and extension/ outreach. The
22 faculty in the department
have diverse disciplinary
backgrounds including human
development, family studies,
psychology, sociology,
education, communications and
anthropology.

A Ph.D. in at least one area of
emphasis of the department

or a closely related field. The
candidate must be tenurable as
professor, with a commitment

to interdisciplinary programs
and initiatives. The candidate
should have a strong background
in research and in teaching or
outreach education, as well

as a demonstrated record of
administrative and resource
development accomplishments.
The candidate should have
excellent communication

skills and the ability to work
effectively with faculty, students,
staff, administrators, and external
constituencies. Experience in a
land-grant institution is desirable.
Salary is commensurate with
experience and qualifications.

Applicants should send a letter
of application indicating the
basis for their interest in the

position, a full curriculum vitae
and the names, addresses and
phone numbers of five persons
familiar with the candidate’s
qualifications and experience
to: Dr. Sharon Donovan, Search
Committee Chair, College of
ACES, University of Illinois,
122 Mumford Hall, 1301 West
Gregory Drive, Urbana, IL
61801-3605; Tel. 217-244-
2285; Fax 217-244-2911;
e-mail: sdonovan@uiuc.edu.
The University of Illinois is

an affirmative action/equal
opportunity employer.

B UNIVERSITY OF
MISSOURI

Advertising Department,
School of Journalism

We seek an assistant or
associate professor specializing
in health communication to
fill a new position created

by new state funding. The
ideal candidate will have

a solid understanding and
proficiency in a broad tool kit
of communication skills, but
especially in the integration
of communication tools to
target audiences with effective
campaigns. The ability to use
research to develop effective
strategy, infuse creativity and
produce results is critical.
The ability to work with our
many campus strengths in
health informatics, cancer
communication, food science,
and medicine is a strong

plus. Missouri’s Advertising
Department uses a strategic
communication approach
emphasizing research-based
communication planning,

a global/multi-cultural
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perspective, new technologies
and relationship-building. This
innovative program prepares
students to address issues and
branding opportunities in a
measurable way across a variety
of media. The Missouri School
of Journalism offers ample
opportunities to conduct funded
research projects through our
internationally renowned Center
for Advanced Social Research
and to collaborate with energetic
scholars pursuing active research
agendas.

Applicants should possess
excellent academic credentials
and strong potential for scholarly
productivity, with significant
professional experience in
public relations or health
communication a valued
credential as well. Ph.D. or ABD
required. Excellent teaching,

of course, is expected of all
Missouri faculty.

Applicants should submit a
letter of application, curriculum
vitae, statement of teaching
philosophy, evidence of teaching
ability, and three references.
Also included should be a brief
description of the applicant’s
academic or professional
development goals and copies
of resent research papers and/or
summaries of recent creative
activity. Submit to: Rene Rau,
Health Communication Search
Committee, Missouri School
of Journalism, 103 Neff Hall,
Columbia, MO 65211-1200.
Screening of applications will
begin February 28, 2003, and
continue until the position

is filled. The University of
Missouri-Columbia is an

aggressive equal opportunity and
affirmative action employer. To
request ADA accommodations,
please contact our ADA
Coordinator at (573) 884-7278
(V/ITTY).

Hl UNIVERSITY OF SOUTH
CAROLINA

School of Journalism and Mass
Communications

The University of South
Carolina, Columbia, announces
it is accepting applications for
three faculty positions beginning
fall 2006 at the assistant or
associate rank, dependent upon
the credentials of the selected
candidate, in the broad area

of public communication of
science, technology, health and
risk communication. These
positions were created under the
University’s innovative Faculty
Excellence Initiative in order to
establish a cluster of scholars
who collaborate with one another
and with other interested faculty
on research projects and other
scholarly activities of mutual
interest. These appointments
will be tenure-track positions

in different academic units

in which the faculty member
will teach a regular course

load and otherwise satisfy the
unit’s tenure and promotion
requirements. One of these

three positions will be located

in the School of Journalism

and Mass Communications
within the College of Mass
Communications and
Information Studies; one in the
Department of Health Promotion,
Education and Behavior

within the Arnold School of
Public Health; and one in the

Department of Philosophy within
the College of Arts and Sciences.

Applicants should hold a doctoral
degree in the relevant discipline
by the time of appointment.

A record of success in both
scholarship and teaching, and an
active interest in interdisciplinary
work on communication-

related issues are expected

for any of these positions.

The School of Journalism and
Mass Communications seeks

a candidate with a record of
published research (or clear
promise of the ability to

develop such a program) in

risk communication and the
mass media, drawing from the
literature on social amplification
theory, knowledge gap research,
information seeking and
processing behavior, social
marketing strategies, public
understanding of science and
technology, or other related

areas of scholarship. A doctoral
degree in journalism, mass
communication or a closely
related field is expected. A record
of success in seeking extramural
funding is an advantage. We seek
a researcher who can contribute
to the development of informed
communication practice that
takes cultural values into
account.

Our normal teaching load is
two undergraduate or graduate
courses per semester. The
School offers the B.A., M.A.,
M.M.C. and Ph.D. degrees.

Our research and scholarship
encompasses a number of
themes, in particular: health
and science communication;
mass media, religion, ethics and
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social values; and convergence
and new media technologies.
We have active collaborative
relationships with faculty across
campus, including those in the
Arnold School of Public Health
(http://www.sph.sc.edu), the
School of the Environment
(http://www.environ.sc.edu),
and the USC NanoCenter (http://
nsts.nano.sc.edu). We offer

five undergraduate programs

of study (public relations,
advertising, print journalism,
broadcast journalism, and visual
communications) to over 1,500
majors. The graduate program
offers course work in these
areas, as well as integrated
communications. The School

of Journalism and Mass
Communications is accredited
by the Accrediting Council

on Education in Journalism

and Mass Communications
(ACEJMC). The College of
Mass Communications and
Information Studies also includes
our sister school, the School of
Library and Information Science,
creating opportunities for shared
research in a number of areas,
including health literacy.

For more information about this
position, contact Dr. Susanna
Priest, spriest@gwm.sc.edu.

For additional information,
including descriptions for the
positions in health promotion and
in philosophy, visit http://www.
sc.edu/pcesth.

To apply for any of these
positions, including the risk
communication position,

send a complete dossier,
including current CV, graduate
transcript, three current letters

of recommendation, one or two
examples of written work, and
evidence of teaching ability,

to: Davis Baird, Chair, Public
Communication Cluster Search
Committee, Position in Risk
Communication, South Carolina
Honors College, Harper College,
University of South Carolina,
Columbia, SC 29208. Note

that application review dates
and other hiring procedures

vary among the positions. For
additional information, including
the name of a contact person
within the home unit, be sure to
refer to the description for the
specific position in which you
are interested. The University of
South Carolina is an affirmative
action, equal opportunity
employer. Minorities and women
are encouraged to apply.

B THE UNIVERSITY OF
SOUTH CAROLINA

School of Journalism and Mass
Communications

The College of Mass
Communications and
Information Studies at the
University of South Carolina
seeks full-time, tenure-

track faculty to join its
nationally accredited program.
Qualifications: A Ph.D. with
professional experience and

a demonstrated record of
research and publication is
preferred. Candidates with a
master’s degree and significant
professional experience will be
considered. A record of scholarly
and creative activity, teaching
and service appropriate in the
academic or professional track
is required of all applicants. See
our website at www.jour.sc.edu

for more information on tenure
and promotion requirements.

Position: Health/Science
communications. Open

rank. PhD in Journalism,

Mass Communications,
Communications or related
field preferred, with at least
three years of professional
experience in print or electronic
journalism, social marketing,
advertising or public relations,
or visual communications, and
a significant record of college-
level teaching, research and
creative activity, service, and
publication. Research interests
and professional background
in health/medical reporting or
health/science communication
required. Candidate must

be able to lead School and
College initiatives in health
communications. Expertise

in the area of how individuals
process persuasive messages
such as advertisements, a track
record of grants and publications
in this area, ability to work with
multiple disciplines across the
university, including the School
of Public Health and others
desired. Teaching competencies
in one or more of the School’s
sequences: print and electronic
journalism; advertising

and public relations; visual
communications. Teaching at the
undergraduate and graduate level
desired.

The School of Journalism and
Mass Communications offers the
B.A, M.A, M.M.C. and Ph.D.
degrees. The School enrolls
about 1,500 undergraduates

and 100 graduate students. Its
teaching faculty consists of
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35 full-time and 12 part-time
faculty members. The School
has a strong tradition of teaching
excellence, research, public
service and service to scholastic
journalism and enjoys strong ties
to and support of the mass media
and communications industries
in the Southeast. The School was
established in 2002 as a result

of a merger between the former
College of Journalism and Mass
Communications and College of
Library Information Science that
created a new College of Mass
Communication and Information
Studies that now houses the two
schools. The School continues
the tradition of excellence in
training print and broadcast
journalists, advertising and
public relations specialists, and
is one of the oldest nationally
accredited journalism and

mass communication programs
along the Eastern Seaboard.

The School is accredited by

the Accrediting Council on
Education in Journalism and
Mass Communications. The
University of South Carolina is
an eight-campus, state-assisted
institution with more than 26,000
students at its Columbia campus.
Columbia is the state capital with
a diverse population of nearly
half a million. It is located within
two hours of both the Atlantic
Ocean and the foothills of the
Appalachian Mountains. For
additional information about the
School and College, please visit
our Web site at www.jour.sc.edu.

Send letter of application,

vitae and letters of evaluation
from three references to:

Chair, Search Committee,
School of Journalism and Mass

Communications, College of
Mass Communications and
Information Studies, University
of South Carolina, Columbia, SC
29208. The University of South
Carolina is an equal opportunity
employer and specifically invites
and encourages applications from
women and minorities.

institution with more than 26,000
students at its Columbia campus.
Columbia is the state capital with
a diverse population of nearly
half a million. It is located within
two hours of both the Atlantic
Ocean and the foothills of the
Appalachian Mountains. For
additional information about the
School and College, including
information on other faculty
openings, please visit our Web
site at www.jour.sc.edu.

B UNIVERSITY OF
WISCONSIN-MADISON
Center of Excellence in Cancer
Communication Research

Post doctoral fellowships (two
openings) are available at

the University of Wisconsin-
Madison Center of Excellence

in Cancer Communication
Research. If you have a
background in health sciences

or communications, apply to
develop expertise in cancer-
related eHealth. Deadline is May
1, 2005. For more information,
visit http://chess2.chsra.wisc.edu/
tecc/postgrad.htm.

Bl UNIVERSITY OF
WISCONSIN-MADISON
School of Journalism and Mass
Communication

The University of Wisconsin-
Madison seeks a full-time
assistant professor with a
demonstrated commitment to
excellence in research, teaching,
and service. We welcome
applications from researchers
dedicated to the study of mass
communication who are eager
to advise graduate students.
The School is a community of
productive scholars who value
collaborative, creative, and
substantive scholarship from
various conceptual and analytical
perspectives. Current strengths
include media psychology,
sociology of communication,
political communication, health
and science communication,
law and history of mass media,
international communication,
media studies of race and
gender, and the exploration of
new media technologies. In
particular, we seek applications
from communication scholars
committed to teaching strategic
communication. By strategic
communication, we mean
concepts and skills integral to
advertising, public relations,
marketing communications,
health information, political
campaigns, and social
movements. A focus on new
media will be considered a plus
in combination with a strategic
communication background.

Our new colleague will teach at
the graduate and undergraduate
levels. The regular course load
at the School is two courses
per semester; faculty members
also supervise a large body of
energetic and highly motivated
masters and doctoral students.
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A Ph.D. must be completed in

a field related to the research
and teaching area; research and
publications commensurate

with experience or evidence of
ability to carry out a high quality
research program; evidence of or
potential for teaching excellence.
Professional experience in
strategic communications is
highly desirable.

The University of Wisconsin

is home to one of the oldest
schools of journalism and

mass communication in the
United States. The School,
which celebrated its centennial
during the 2004-05 academic
year, has approximately 20
faculty and instructional staff.
These instructors direct 400
undergraduates and 100 graduate
students. At the graduate

level, the School provides a
professional and research MA
and shares a leading doctoral
program with the Department of
Life Sciences Communication.
The School operates in one

of the nation’s finest public
universities and enjoys
outstanding resources, including
libraries, teaching and research
laboratories, and various sources
of research support. Housed
within the College of Letters
and Science, it is also home

to the Mass Communication
Research Center, the Center for
Communication and Democracy,
the Frank Thayer Center for the
Study of Mass Communication
Law and Management, and

the Center for Environmental
Communications and Education
Studies. The School’s faculty
has close relationships with
other leading departments on

campus. The campus lies in
rolling, wooded hills along the
shore of one of Madison’s four
lakes. Residents enjoy excellent
athletic facilities and a thriving
entertainment and cultural
environment. Madison, the state
capital, consistently ranks among
the top American cities for its
quality of life.

Telephone and e-mail inquiries
to discuss this position are
welcome. Contact Prof. Dhavan
Shah, Search Committee Chair,
(608) 262-0388. To apply, send
a letter of interest, curriculum
vitae, three letters of reference,
and samples of scholarly

work to: Prof. Dhavan Shah,
Chair, Search Committee,
School of Journalism and Mass
Communication, University

of Wisconsin-Madison, 821
University Avenue, Madison.
WI 53706-1497. Unless
confidentiality is requested in
writing, information regarding
the applications must be released
upon request. Finalists cannot
be guaranteed confidentiality.
The University of Wisconsin-
Madison is an equal opportunity
and affirmative action employer.
We actively seek a diverse
faculty.

Bl UNIVERSITY OF
WISCONSIN-MADISON
Vilas School of Journalism and
Mass Communication

The University of Wisconsin-
Madison has created a cluster
of three faculty positions in
the interdisciplinary area of
communication technologies
and information policy. The
University desires to fill the

remaining vacant position with
a scholar whose orientation

is, broadly construed, social
scientific. Areas of focus could
include: information policy,
information economy, science
or health communication,
electronic publishing, alternative
uses of technology, effects of
technology on ethnic cultures,
technology and social networks,
psychosocial aspects of the
interaction between technology
and individuals.

Successful candidates will

use the cluster structure as

a catalyst for independent

and collaborative research,
undergraduate and graduate
teaching, and developing new
courses. Successful candidates
will also be comfortable with the
use of technologies for teaching
and learning. Appointment

will be made at any level with
preference given to assistant
professor (tenure track.).

Applications should include

a CV and a statement
describing research interests,
accomplishments and
direction, as related to the
description above. Names and
contact information for three
references should also be sent
to the Search Committee chair:
James P. Dillard, Center for
Communication Research,
University of Wisconsin-
Madison, 821 University
Avenue, Madison, WI 53706-
1497. Unless confidentiality is
requested in writing, information
regarding the applicants must
be released upon request.
Finalists cannot be guaranteed
confidentiality.
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B APPALACHIAN STATE
UNIVERSITY
Department of Communication

Appalachian State University’s
Department of Communica-

tion seeks candidates for three
positions beginning August
2008. Assistant/associate profes-
sor in health communication:
The successful candidate will
teach health communication

and research methods and will
lead the development of a health
communication concentration.
Assistant/associate professor in
public relations: The successful
candidate will teach in the un-
dergraduate PR curriculum and
advise an active PRSSA chapter.
Lecturer or tenure-track assistant/
associate professor in broadcast
management and news. Profes-
sional experience in broadcast
management, sales and/or TV
news preferred. Assignment will
include teaching courses in news
production, electronic media
management, and other broadcast
courses.

An earned doctorate in Com-
munication or related field is
required for tenure-track appoint-
ment. Rank and salary are com-
mensurate with experience and
qualifications. Other responsibili-
ties include teaching departmen-
tal core courses as needed, advis-
ing undergraduates, maintaining
a program of scholarly activity,
and participating in departmen-
tal, university, and professional
service. A completed application
will include an application letter,

curriculum vitae, a teaching phi-
losophy statement, photocopies
of all official college transcripts,
and the names, addresses, phone
numbers and e-mail addresses
of at least three references.
Review of completed applica-
tions will begin November 1 and
continue until position is filled.
Send materials to: Chair, (name
of position) Search Committee,
Department of Communication,
P.O. Box 32039, Boone, NC
28608-2039.

The Department of Commu-
nication (http://www.asucom.
appstate.edu) has a strong com-
mitment to promoting diver-
sity among our five majors and
throughout the university com-
munity. Appalachian State Uni-
versity is an equal opportunity,
affirmative action employer.

B ARIZONA STATE
UNIVERSITY

Department of Communication
Studies

The ASU Department of Com-
munication Studies, located at
the west campus in Phoenix,
plays an integral role in Arizona
State University’s multi-campus
research and teaching mission.
One of several ASU depart-
ments offering communication
degrees, Communication Studies
is strongly committed to inter-
disciplinary scholarship, meth-
odological diversity, a collegial
environment, the blending of
liberal arts and human services
traditions, and a rigorous under-
graduate and graduate education.
The department benefits from its
location on an intimate campus
(8,500 students) with excel-

lent library and faculty support
services as well as access to the
vast resources of the larger ASU
system of campuses. The depart-
ment consists of 10 full-time
faculty and is adding these two
assistant professor positions to
better serve our 300 undergradu-
ate majors and 40 M.A. students.

We seek exemplary teacher-
scholars to support the depart-
ment’s strengths in two areas.
Candidates with qualifications
that match either of the descrip-
tions below or some combination
of the two are encouraged to
apply. Please visit our web site

at http://www.west.asu.edu/chs/
depts_schools/comm_studies/.

Position 1. Applied Interpersonal
Communication. The depart-
ment seeks a scholar with
research and teaching expertise
in applied communication with
emphasis in one or more of

the following applied contexts:
health, science, aging, family re-
lationships, youth development,
work relationships, mediated
relationships, interpersonal ad-
vocacy. Position 2. New Media.
The department seeks scholars
with teaching and research ex-
pertise in the study of new media
with emphasis in one or more

of the following areas: emerg-
ing technologies; race, ethnicity,
and media; political economy
and media; global media; media
theory.

Ph.D. required by 8/15/2008;
relevant area of research spe-
cialization; an active program
of research, with potential to
establish excellence in scholar-
ship; a strong record of publica-
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tion; evidence of excellence in
teaching. Capacity to advance
the department’s commitment
to serving diverse students and
communities; potential for aca-
demic entrepreneurship and/or
acquisition of external funds;
capacity to teach courses related
to advocacy; experience in teach-
ing undergraduate courses in
scientific or humanistic research
methods.

Application deadline: October
15th, 2007; if not filled, the 1st
and 15th of each month there-
after until the search is closed.
Application procedure: Send (1)
a letter of application explaining
fit with the appropriate position
description(s), (2) a curriculum
vita, (3) three letters of refer-
ence, (4) evidence of teaching
effectiveness, and (4) samples

of publications to Ms. Patri-

cia Bellew, Search Committee
Coordinator, Department of
Communication Studies, Arizona
State University, PO Box 37100,
Phoenix, AZ 85069-7100. Elec-
tronic applications and support-
ive documents are invited. Please
send electronic application along
with supportive documents to:
Patricia.Bellew@ASU.edu. ASU
is an equal opportunity/affirma-
tive action employer in policy
and practice, and the Department
actively seeks and supports a
diverse workforce. A background
check is required prior to em-
ployment. ASU offers applicants
an opportunity to voluntarily
self-disclose information for the
University’s diversity plan; ap-
plicants may complete an EEO
survey for the position(s) to
which they apply at: http://www.
eoaa.asu.edu/aa_eeo_survey.asp.

B BRYANT UNIVERSITY
Department of Communication

The Department of Communica-
tion in the College of Arts and
Sciences at Bryant University
invites applications for a tenure-
track assistant professor position
in interpersonal/health commu-
nication to begin Fall of 2008.
Applicants must have a demon-
strated commitment to teaching,
research, and service, and hold
a Ph.D. by the time of appoint-
ment.

The Department seeks a teacher/
scholar at the assistant level to
teach courses in interpersonal
communication and related areas
in health vommunication as well
as introduction to communica-
tion. Applicants should have
teaching and scholarship compe-
tencies that contribute to devel-
oping interdisciplinary programs
and/or community-engaged
learning initiatives.

Complete information regarding
the required application process
is available on-line at http://em-
ployment.bryant.edu/applicants/
Central?quickFind=50439. For
full consideration, applicants
must apply electronically and
attach a letter of interest, cur-
riculum vitae, letters of recom-
mendation, and writing samples
at time of application.

Please send three letters of refer-
ence to: Kevin Pearce, Com-
munication Search Chair, Bryant
University, 1150 Douglas Pike,
Smithfield, RI 02917. Find out
more about us at: http://web.bry-
ant.edu/~comm. Bryant Univer-
sity is a selective four-year, resi-

dential university with a strong
tradition in business education
and developing strengths in the
liberal arts. We offer a select
number of BA programs, as well
as undergraduate and gradu-

ate degrees in business. We are
located 15 minutes northwest of
Providence, one hour from Bos-
ton, and three hours from New
York City. The University serves
approximately 3,000 undergradu-
ates and 500 graduate (master’s)
students. Women and members
of minority groups are encour-
aged to apply.

Bryant is an EEO/AA employer
and an institution committed to
diversifying its faculty, staff and
students.

B CALIFORNIA POLY-
TECHNIC STATE UNIVER-
SITY AT SAN LUIS OBISPO
Agricultural Education and
Communication Department

Full time, academic year, ten-
ure track position in agricul-
tural communication in the
Agricultural Education and
Communication Department,
College of Agriculture, Food
and Environmental Sciences,
Cal Poly, San Luis Obispo, CA.
Responsibilities include: teach-
ing undergraduate and graduate
courses in agricultural educa-
tion, advising students, assisting
in co-curricular activities, and
supervising internships, student
teachers and graduate students.
Professional development in the
form of creative scholarly activ-
ity (research, consulting, and
writing) is expected. Rank and
salary are commensurate with
qualifications and experience.
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To apply, please visit http://www.
calpolyjobs.org, complete a
required online faculty applica-
tion and apply to requisition
#101454. Attach electronically a
cover letter, resume/curriculum
vitae, copy of transcripts, and
candidate’s statement, including
teaching philosophy and pro-
fessional goals as well as three
letters of reference. Please see
on-line posting for instructions
on submitting any of the required
materials that cannot be attached
to the on-line application. Appli-
cation review begins January 7,
2008. Selected applicant will be
required to submit sealed official
transcripts of highest degree.
EEO.

B CALIFORNIA STATE
UNIVERSITY CHANNEL
ISLANDS

Communication Program

California State University Chan-
nel Islands seeks a tenure track
faculty member (full professor)
to join a new communication
program that was launched Fall
2007. Our program is based

on the ways in which language

is used in a variety of specific
social contexts. We seek a col-
league in the area of health and
science communication broadly
defined. While the area of spe-
cialization may fall anywhere on
the spectrum from provider-pa-
tient interaction to health promo-
tion campaigns, the ideal candi-
date will be a senior scholar with
program building experience.

Placing students at the center of
the educational experience, Cali-
fornia State University Channel

Islands provides undergradu-

ate and graduate education that
facilitates learning within and
across disciplines through inte-
grative approaches, emphasizes
experiential and service learn-
ing, and graduates students with
multicultural and international
perspectives.

Successful candidates will en-
gage in the ongoing development
of this new and growing uni-
versity. Channel Islands, which
opened August 16, 2002, is the
23rd campus of the California
State University system. The 670
acre “green” campus is nestled
in the hills of Camarillo, four
miles from the Pacific Ocean
between Santa Barbara and Los
Angeles, in an area rich in agri-
culture, natural beauty, history
and diverse cultural heritage.
The 1930s Spanish mission style
architecture adds beauty, charm
and character to the campus, as
well as historical significance.
Among the many attractive fea-
tures of this new university is the
affordable, on-campus faculty
housing.

B CALIFORNIA STATE UNI-
VERSITY SAN MARCOS
Communication Department

The Department of Communica-
tion at California State Univer-
sity-San Marcos invites applica-
tions for a tenure-track assistant
professor position in the area of
health and risk communica-
tion. A Ph.D. in communication
must be in hand by August 2008.
Applicants must possess active
research and teaching programs
in health communication and
demonstrated teaching effective-
ness at the undergraduate level.

The successful candidate will
work out of critical, qualitative,
humanist, and/or rhetorical tradi-
tions.

All candidates whose research
and teaching focus on health
issues are invited to apply, but
we will be particularly interested
in applicants who have research
and/or teaching interests in one
or more of the following: ag-
ing, health and the environment,
rhetoric of health, mediated
health campaigns, health and
identity, cultural competency and
healthcare delivery, or health dis-
parities. As the CSUSM Commu-
nication Department is a swiftly
expanding program, we look for
a candidate who is able and will-
ing to contribute meaningfully

to its development. Ethnic and
racial minorities are especially
encouraged to apply.

The successful candidate will
engage in a program of original
research around health issues;
develop and teach courses in
health communication; teach un-
dergraduate courses in the Com-
munication major curriculum;
advise undergraduate students;
work collegially with a faculty
who reflect diverse interests and
training.

Applications must include a let-
ter of application, curriculum vi-
tae, brief statements of teaching
philosophy and research inter-
ests, and current teaching evalua-
tions. Three letters of recommen-
dation must be provided. Position
is contingent upon funding.
Applications, required documen-
tation, and/or inquiries should be
addressed to: Bud Morris, Chair,
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Health and Risk Communication
Search Committee, Communica-
tion Department, California State
University, San Marcos

San Marcos, CA 92096-001; e-
mail: bmorris@csusm.edu.

CSU San Marcos is an equal
opportunity/Title IX employer.
The University has a strong
commitment to the principles of
diversity and, in that spirit, seeks
a broad spectrum of candidates
including women, members of
minority groups and people with
disabilities.

B CARNEGIE MELLON
UNIVERSITY
Department of Engineering
and Public Policy

Carnegie Mellon seeks post-
doctoral fellows with technical
backgrounds to address policy
issues in energy and environmen-
tal systems (e.g., electric power
including intermittency and
storage, regional pollution, life-
cycle analysis, climate change);
information technology policy
(e.g., computer security and
privacy, software policy, broad-
band access and next generation
networks, wireless, emergency
responders); risk analysis, per-
ception and communication;
management of innovation and
R&D policy (e.g., supply chains,
offshoring, technology transfer).

Opportunities for dual-degrees
with Portugal available. See
http://www.epp.cmu.edu. Please
contact Victoria Finney, EPP,
Carnegie Mellon, Pittsburgh, PA
15213.

Hl CLARKSON UNIVERSITY
Communication and Media
Department

Tenure-track position available at
assistant professor rank begin-
ning August 2008. Opportunity
to teach and conduct research
in technical, scientific, and/or
professional communication.
We will consider a wide range of
specializations such as new me-
dia, gender studies, intercultural
communication, design, orga-
nizational communication, and
usability. Evidence of successful
teaching, of scholarly ability, and
an active research agenda neces-
sary. Women and minorities are
encouraged to apply.

Currently the Communication
and Media Department offers

a BS degree in Communica-

tion and, in conjunction with
Clarkson’s Math and Computer
Science Department, a BS degree
in Digital Arts and Sciences. The
C&M Department offers a broad
range of communication courses,
including writing, speech, digital
video, photography, environmen-
tal rhetoric, web design, 3D ani-
mation, digital arts, information
architecture, new media design,
and instructional design. C&M
faculty are encouraged to achieve
their personal and professional
potential in a highly supportive
and collegial department.

A central teaching and research
facility available to the success-
ful candidate is the Center for
Excellence in Communication.
CEC facilities include a 22-seat
communication and technology
training classroom, teamwork
areas, a digital video production

room, a usability testing lab, and
a writing center. In addition, the
CEC staff offers communication
curriculum consulting, special
project support, and distance
education design advice and sup-
port.

Clarkson University, located in
Potsdam, NY, is a private, nation-
ally ranked university with a rep-
utation for developing innovative
leaders in engineering, business,
the sciences, health sciences and
the humanities. At Clarkson,
3,000 high-ability students excel
in an environment where learn-
ing is not only positive, friendly
and supportive, but spans the
boundaries of traditional disci-
plines and knowledge. Faculty
members achieve international
recognition for their research and
scholarship and connect students
to their leadership potential in the
marketplace through dynamic,
real-world problem solving.

Located on the Raquette River in
the foothills of the Adirondack
Mountains, Potsdam 1is a classic
college town situated between
the St. Lawrence River Valley
and the Adirondack Mountains.
The area provides exceptional
opportunities for outdoor activi-
ties and offers a very high quality
of life. Across town, the State
College at Potsdam boasts the
Crane School of Music, which
attracts national artists in classi-
cal music, opera, and jazz. Ad-
ditionally, major Canadian cities,
such as Ottawa and Montreal, are
easily accessible.

Ph.D. preferred, ABD con-
sidered; corporate experience
welcomed. Send letter of ap-
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plication, resume, and dossier to
Prof. Stephen Doheny-Farina,
Department of Communication
and Media, Box 5760, Clarkson
University, Potsdam, NY 13699-
5760. Inquiries should be made
to sdf(@clarkson.edu or (315)
268-6484. Clarkson University is
an AA/EOE.

B COLLEGE OF NEW
JERSEY

Department of Communication
Studies

The Department of Communica-
tion Studies invites applications
for a tenure-track assistant or
associate professor position in
organizational/health commu-
nication. Applicants must have
a demonstrated commitment

to undergraduate teaching and
service, a well-defined program
of scholarship and hold a Ph.D.
by the time of appointment.

For more information about the
Department and its dedicated
facilities, see www.tcnj.edu/%/
7Estudcomm/.

The Department seeks a teacher/
scholar at the assistant or as-
sociate level to teach courses in
organizational communication
and related areas in health com-
munication as well as introduc-
tion to communication

studies. Applicants should

have teaching and scholarship
competencies that contribute

to expanded interdisciplinary
programs and/or community-en-
gaged learning initiatives at the
College. Competencies in orga-
nizational/health communication
include family communication,
mediation, corporate communi-
cation, music and visual com-

munication. All competencies in
organizational/health communi-
cation should integrate ways that
new media technologies shape
communication processes and
outcomes.

The College, one of the most
selective public colleges in the
nation, aspires to offer a premier
public undergraduate educational
experience. For further informa-
tion about the College, please
visit our website at www.tcnj.
edu.

To enrich education through di-
versity, the College of New Jer-
sey is an affirmative action/equal
opportunity employer. Women
and members of minority groups
are encouraged to apply. Please
send a cover letter, curriculum
vitae, sample syllabus for either
intro to communication studies
or intro to health communication
and three letters of reference to
the co-chairs of the search com-
mittee, Drs. John Pollock and
Anntarie Sims, Communication
Studies Department, College

of New Jersey, P.O. Box 7718,
Ewing, NJ 08628-0718. Review
of applications will begin im-
mediately and continue until the
position is filled.

B COLORADO STATE UNI-
VERSITY

Department of Journalism and
Technical Communication

Tenure-track appointment at the
assistant or associate level in the
Department of Journalism and
Technical Communication. Ph.D.
in communication, journalism/
mass communication, or related
field required, as is a demon-

strated research interest in the
interface between humans and
information technology. Applied
focus in health, environment,
risk and /or science communi-
cation and the promise of attract-
ing extramural funding preferred.
Teaching experience preferred;
professional experience a plus.

Apply by Nov. 27, 2007, for full
consideration to Search Commit-
tee Chair, Clark C-225, Colorado
State University, Fort Collins,
CO 80523-1785. Colorado State
University is an EO/AA em-
ployer.

B CORNELL UNIVERSITY
Department of Communication

The Department of Communica-
tion at Cornell University invites
applicants for two tenure track,
open rank faculty positions ap-
pointment starting July 1, 2008.
At least one of the positions will
be filled at the rank of assistant
professor. We encourage quali-
fied applicants of any rank to
apply for either position.

We seek a colleague to conduct
research and teach in the area
of science, environment, and/or
health-risk communication. We
welcome innovative and imagi-
native scholars who approach
the study of science, environ-
ment, and/or health-risk com-
munication from psychological,
sociological, or institutional
vantage points using qualita-
tive or quantitative methods.
The science, environment, and
risk area constitutes one of the
Department’s core strengths;
applicants whose work contrib-
utes to other core strengths in
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communication and information
technology and in media stud-
ies are particularly encouraged
to apply. All materials should be
sent to Dr. Bruce Lewenstein,
Department of Communication,
321 Kennedy Hall, Cornell Uni-
versity, Ithaca, NY 14853. For
additional information, e-mail
Dr. Lewenstein (b.lewenstein@)
cornell.edu) or telephone 607-
255-8310.

We also seek a colleague to
conduct research and to teach
in the area of communication
and information technology,
with an emphasis in one or
more of the following: 1) hu-
man-computer interaction, 2)
computer-mediated communi-
cation, 3) IT in organizations,
and 4) technology and society.
The communication and infor-
mation technology area consti-
tutes one of the Department’s
core strengths; applicants whose
work contributes to other core
strengths in media studies and in
science, environment and risk are
particularly encouraged to apply.
All materials should be sent to
Dr. Jeff Hancock, Department
of Communication, 320 Ken-
nedy Hall, Cornell University,
Ithaca, NY 14853. For additional
information, e-mail Dr. Hancock
(jth34@cornell.edu) or telephone
607-255-4452.

Successful candidates for ei-
ther position will have a Ph.D.
in communication or closely
aligned field and have (or show
promise of developing) a nation-
al and international reputation
doing theory-based empirical
research. We seek innovative
scholars of social science who

will develop a research program
connected to college and univer-
sity priorities in applied social
science, information science, the
new life sciences, environmental
issues, and/or public outreach.

In the Department of Commu-
nication, we focus on a number
of subfields, including social
psychology of communication;
language and communication;
science, risk, environment, and
health communication; human-
computer interaction; media
communication and society; and
organizational communication.
Both positions will involve 50%
research and 50% teaching re-
sponsibilities; publishing in peer-
reviewed literature in relevant
fields is expected. In addition,
successful candidates are expect-
ed to secure external research
funding. Communication faculty
teach two to three undergraduate
and/or graduate courses per aca-
demic year, and advise students
in the Department’s B.S., M.S.,
and Ph.D. programs. Cornell
offers a highly competitive salary
and benefits package. Support
for start-up research costs will be
available. Women and minori-
ties are especially encouraged to

apply.

For more information about the
Department of Communication,
please visit our website: http://
www.comm.cornell.edu.

Send letter of application ad-
dressing position qualifications
and goals, vita, official academic
transcripts, writing sample,
names and contact information of
three references. Please also have
each reference submit a letter of
recommendation.

Cornell University is an equal
opportunity, affirmative action
educator and employer.

H EAST CAROLINA
UNIVERSITY
School of Communication

The School of Communica-

tion at East Carolina University
invites applications for a full-
time faculty position in commu-
nication at the rank of assistant,
associate, or full professor. The
candidate is expected to have
expertise in one or more areas
of science and health commu-
nication research, which may
include interpersonal health
communication, organizational
communication in health con-
texts, media and health, health
campaigns, or intercultural
communication and health. The
person hired for this position will
be expected to teach graduate
and undergraduate courses in sci-
ence and health communication
and other courses in her or his
area of specialty.

The successful candidate will be-
gin in August of 2008. Screening
of applications will begin on
October 28, 2007 and will con-
tinue until the position is filled.

Applicants should submit the
following in hard copy: cur-
riculum vitae, letter of intent,
statement of teaching philosophy,
evidence of teaching effective-
ness, a scholarly writing sample,
three letters of recommendation,
and contact information for three
references. In addition, a can-
didate profile must be filled out
online at the ECU website (www.
ecu.edu; click Jobs@ECU’ then
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choose create profile/applica-
tion; then candidate profile; then
EPA). A proper documentation of
identity and an official transcript
for the highest degree earned are
required at the time of employ-
ment.

Application materials should be
mailed to: Dr. Sachiyo Shear-
man, Search Committee Chair,
School of Communication, East
Carolina University, 102 Joyner
East, Greenville, NC 27858-
4353.

East Carolina University is the
third largest institution in the
16-member University of North
Carolina system, has an enroll-
ment of approximately 23,000
students, including about 4,500
graduate students. East Carolina
University offers 75 master’s
degree programs and 20 doctoral
programs within the University
and the Brody School of Medi-
cine. The University is located in
Greenville, NC, a community of
approximately 63,000 people, 90
miles east of Raleigh, the state
capital, Research Triangle, and
86 miles west of beaches and the
Atlantic Ocean. ECU is an equal
opportunity/affirmative action
university that accommodates
individuals with disabilities. In-
dividuals requesting a disability
accommodation should call the
ECU Office of Disability Sup-
port Services at 252-328-6799
(Voice/TTY/Relay).

l EMERSON COLLEGE
The School of Communication

The School of Communication at
Emerson College seeks applica-
tions and nominations to fill the

following positions beginning in
the 2008-09 academic year.

* Chair, Department of Market-
ing Communication

* Chair, Department of Journal-
ism

* Chair, Department of Organiza-
tional and Political Communica-
tion

* Advertising

* Science/Health Communica-
tion and Social Marketing

Please visit our Emerson College
faculty employment page to view
the complete job description and
application instructions before
applying: http://www.emerson.
edu/academic_affairs/faculty/
Faculty-Employment.cfm.

Emerson College is the only
comprehensive college or univer-
sity in America dedicated exclu-
sively to communication and the
arts in a liberal arts context. It is
located in the heart of downtown
Boston, on the Boston Common,
at the gateway to the Theatre
District and in close proximity
to major media outlets. It also
has facilities in Los Angeles and
the Netherlands. The College
enrolls approximately 3,000 full-
time undergraduates and nearly
1,000 full and part-time graduate
students in its School of the Arts
and School of Communication.

Emerson College values and has
placed an institutional prior-

ity on multiculturalism in the
campus community. Through

its constantly evolving curricu-
lum, it seeks to prepare students
for success in an increasingly
multicultural society. The suc-
cessful candidates must have the
ability to work effectively with

faculty, students, and staff from
diverse backgrounds. Members
of historically under-represented
groups are encouraged to apply.
Emerson College is an equal op-
portunity employer that encour-
ages diversity in its workplace.

B EMERSON COLLEGE
Department of Marketing

Communication, School of
Communication

The Department of Marketing
Communication in the School

of Communication at Emerson
College seeks to fill a full-time,
tenured or tenure-track faculty
position at the assistant, associ-
ate, or full professor level in
health communication/social
marketing beginning in the 2008-
09 academic year. Candidates
must have a Ph.D or be in the
process of completing a Ph.D or
equivalent terminal degree in a
communication discipline, public
health, science communication or
arelated field. Industry experi-
ence is desirable.

Applicants must have dem-
onstrated expertise in social
marketing, media strategies
for health promotion, and
campaign planning and imple-
mentation to contribute to the
health communication master’s
program (a collaboration be-
tween Emerson College and the
Tufts University School of Medi-
cine). Candidates for the health
communication/social marketing
position should also be able to
teach undergraduate courses in
at least one area of marketing,
advertising, public relations,
media effects, social influence

or research methods. Faculty
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members who teach in the health
communication program typi-
cally receive a courtesy appoint-
ment on the faculty at the Tufts
University School of Medicine.
The appointment begins Septem-
ber 2008.

In addition to the health com-
munication M. A. program, the
Department of Marketing Com-
munication offers an undergradu-
ate degree in marketing commu-
nication (with a specialization in
advertising or public relations)
and two other graduate degrees:
integrated marketing communi-
cation; global marketing commu-
nication and advertising. Across
all programs, students learn
research, creative and strategic
planning skills for the design,
implementation and evaluation
of communication campaigns.

Please send a cover letter, cur-
riculum vitae, three letters of
recommendation, one repre-
sentative example of scholarly
work, and evidence of teaching
excellence to: The Search Com-
mittee (Health Communication
Position), Department of Market-
ing Communication, Emerson
College, 120 Boylston Street,
Boston, MA 02116.

Emerson College values campus
multiculturalism as demonstrated
by the diversity of its faculty,
staff, student body, and constant-
ly evolving curriculum. The suc-
cessful candidate must have the
ability to work effectively with
individuals from diverse back-
grounds. Members of historically
under-represented groups are
encouraged to apply. Emerson
College is an equal opportunity

employer that encourages diver-
sity in its workplace.

Please visit our Emerson College
faculty employment page to view
the complete job description and
application instructions before
applying: http://www.emerson.
edu/academic_affairs/faculty/
Faculty-Employment.cfm.

B GEORGE MASON
UNIVERSITY
Department of Communication

Currently seeking to fill the fol-
lowing positions:

Tenured associate/full professor
of communication and social in-
fluence. Duties include teaching
and conducting research on the
ways communication shapes
social change, communication
campaigns concerning health
behaviors and risk preven-
tion, strategic message design,
evaluation research and social
marketing.

Tenure-track assistant/tenured
associate professor of interper-
sonal and health communica-
tion: duties include teaching
and conducting research on
the ways interpersonal com-
munication influences health,
health care, and health promo-
tion, examining topics such as
the communication of social
support, consumer/provider
relations, consumer advocacy,
health literacy, health dispari-
ties and the communication
needs of diverse populations,
and/or cultural influences on
health.

We seek candidates with doc-

toral degrees in Communica-
tion, active programs of relevant
communication research and
publication, research funding
experience, excellent graduate
and undergraduate teaching, and
commitment to collegiality and
collaboration. Related expertise
in research methods, group/orga-
nizational communication, media
studies, international/intercultur-
al communication, communica-
tion and gender, communication
and conflict, political communi-
cation, public relations, or new
information technologies is also
welcome.

To view detailed job descrip-
tions/qualifications and to apply
for these positions please visit
our jobs website http://jobs.gmu.
edu.

B JAMES MADISON UNI-
VERSITY

School of Communication
Studies

The School of Communication
Studies of James Madison Uni-
versity invites applications for
three positions in a department
that continues to expand. The
School is currently housed in
new facilities and has the poten-
tial to offer a graduate program
and become part of a College of
Communication, Information and
Media in the near future.

Position 1: Health and science
communication — tenure track.
Rank of position is open but
preference will be given to senior
ranking applicants.

We are seeking teacher-scholars
who will contribute to our com-
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munication program and show
interest in cross-disciplinary
work with university and com-
munity initiatives. The position
includes directing research, facil-
itating internships and directing
student projects within the Insti-
tute for Health and Environmen-
tal Communication. Candidates
will have a Ph.D. in Communica-
tion or in a related field with a
sound academic background in
health communication, show evi-
dence of high quality instruction
in undergraduate and graduate
coursework and possess a strong
record of scholarly productivity
in health communication. Prefer-
ence will be given to applicants
who can demonstrate a history in
securing external funding.

Applicants should initiate the
application process by accessing
www.jmu.edu/humanresources/
joblink.shtml. In addition, ap-
plicants should submit a letter
of application, curriculum vitae,
official transcripts, evidence of
teaching excellence and three
letters of recommendation to

Dr. Toni Whitfield, School of
Communication Studies, James
Madison University, MSC 2106,
Harrisonburg, VA 22807.

Positions 2 and 3: Two tenure-
track positions at the rank of
assistant professor. Candidates
should be able to contribute to
one or more of the following
areas: conflict analysis and inter-
vention, cultural communication,
health communication, inter-
personal communication, organi-
zational communication, political
communication, public relations
or research methods.

The persons hired will have a

3/3 teaching load and will teach
courses in their areas of specialty
in addition to the department’s
core and general education class-
es. Ideal applicants will have a
completed Ph.D. in communica-
tion or a related field, show evi-
dence of high-quality instruction
and possess a record of continued
or promising scholarly produc-
tivity. Preference will be given to
applicants who can demonstrate
an interest and ability in securing
external funding, show an inter-
est in cross-disciplinary work, or
teach at the graduate level in the
future.

Applicants should initiate the
application process by accessing
www.jmu.edu.humanresources/
joblink.shtml. In addition, ap-
plicants should submit a letter
of application, curriculum vitae,
official transcripts, evidence of
teaching excellence, and three
letters of recommendation to

Dr. C. Leigh Nelson, School of
Communication Studies, James
Madison University, MSC 2106,
Harrisonburg, VA 22807.

James Madison University is an
affirmative action/equal opportu-
nity, equal access employer and
especially encourages applica-
tions from minorities, women,
and persons with disabilities. We
seek candidates who will con-
tribute to the climate of diversity
in the school and in the develop-
ment of a College of Communi-
cation, Information and Media.
The School of Communication
strives to create an educational
environment in which students
and faculty facilitate constructive
dialogue in the classroom and

community to inspire responsible
citizenship in a diverse world.

James Madison University is a
rapidly growing university of
approximately 17,000 students.
JMU is located in Harrisonburg,
a Virginia Main Street com-
munity of about 41,000, in the
beautiful Shenandoah Valley. It is
approximately an hour from his-
toric Charlottesville, 2 1/2 hours
from Washington, D.C. and Rich-
mond, and 3 1/2 hours from the
Chesapeake Bay. JMU has been
ranked as the South’s top public,
master’s-level university for the
14th consecutive year, according
to the annual U.S. News & World
Report 2008 America’s Best
Colleges guide. In addition, ]IMU
earned national recognition for
its outstanding first-year experi-
ences, learning communities and
service-learning. More informa-
tion can be found at www.jmu.
edu, www.jmu.edu/commstudies,
and http://www.harrisonburgva.
gov.

B JOHNS HOPKINS UNIVER-
SITY BLOOMBERG SCHOOL
OF PUBLIC HEALTH
Department of International
Health

The Department of International
Health of the Johns Hopkins
Bloomberg School of Public
Health seeks candidates for a
junior tenure-track faculty posi-
tion in the area of humanitarian
assistance, focused on the psy-
chosocial/mental health issues
resulting from disasters, popula-
tion displacement, and similar
traumatic events. This position
would have a very strong em-
phasis on the collection, analysis
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and use of data from disaster
and post-disaster situations and
the use of data to implement
programs post disaster. The
position is to be based within the
Center for Refugee and Disaster
Response in the Health Systems
Division.

Eligible candidates should have
a PhD or MD with experience in
field based research and pro-
grams in the context of natural
disasters, conflict, and complex
emergencies in multiple inter-
national settings. Expertise and
field experience is required in
the design and implementation
of population and demographic
assessments related to psychoso-
cial/mental health issues result-
ing from disasters or complex
emergencies. Emphasis will be
placed on the ability to develop
new and innovative approaches
to assessment, including impact
assessment. A successful track
record in designing and imple-
menting successful research
proposals is a core requirement
for this position. Ability and
experience in the assessment

of both children and adults is
highly desirable, as is experi-
ence in collaborating on research
with humanitarian organizations.
The successful candidate would
be expected to participate in an
active teaching program and in
the development of new course
materials in managing psychoso-
cial issues in emergencies.

Fluency in a second major
language is highly desired. The
position will involve a balance of
research, teaching, collaboration
with NGOs and UN agencies,
and development of new research

areas for the Center for Refugee
and Disaster Response.

Interested candidates should
send an email to: Dr. Gilbert
Burnham, Director, CEDRS,

615 N Wolfe Street, Rm E8132,
Baltimore, MD 21205, gburn-
ham@jhsph.edu. Johns Hopkins
University actively encourages
interest from women and minori-
ties and is an affirmative action/
equal opportunity employer.

B KUTZTOWN
UNIVERSITY

Department of Speech
Communication and Theatre

The Department of Speech Com-
munication and Theatre at Kutz-
town University of Pennsylvania
invites applications for a full-
time, tenure-track health and/or
science ommunication position
effective August 2008. Review of
applications begins immediately.
Successful interview and dem-
onstration of relevant abilities
required.

See the Website www.kutztown.
edu/employment/faculty.shtml
for a complete job description.
Kutztown University in an
AA/EOE member of the PA State
System of Higher Education

and actively solicits applications
from women, veterans, persons
with disabilities and minorities.

B MARSHALL UNIVERSITY
Department of Communication
Studies

The Department of Communica-
tion Studies at Marshall Univer-
sity invites applications for two
tenure-track assistant/associate

professors beginning in August
2008. Candidates’ teaching

and research records should
include expertise in one or
more of the following special-
ties: health communication,
rhetoric and public communica-
tion, intercultural communication
and/or communication education.
Successful candidates will be
expected to teach departmental
service courses as well as gradu-
ate and undergraduate courses in
their areas of specialization. Ap-
plicants must have a Ph.D. at the
time of appointment and should
have a record of excellence in
teaching as well as research.

A letter of application, curricu-
lum vitae, and a list of references
should be submitted to: Search
Committee Chair, Department of
Communication Studies, Mar-
shall University, Huntington, WV
25755-2632. Review of applica-
tions will begin November 12,
2007 and continue until the posi-
tion is filled. Marshall University
is an equal opportunity, affirma-
tive action employer. Explore

the position in more detail at the
Website for the Department of
Communication Studies http:/
www.marshall.edu/commstu/ and
learn more about Marshall Uni-
versity at http://www.marshall.
edu.

Hl OHIO UNIVERSITY
School of Communication
Studies

The School of Communica-

tion Studies at Ohio University
invites applications for a senior
associate or full professor posi-
tion to commence Fall 2008. The
School seeks a teacher/scholar
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who will complement the inter-
ests of our faculty in the area

of health communication. Our
program in health communi-
cation appreciates the wide
diversity of health participants
and considerations for commu-
nicating health in many social,
cultural, political, economic,
and communicative contexts.
Our faculty values a diversity of
methodological approaches in
examining health communication
issues. A program of research
with a record of or potential for
securing external funding is a
plus.

Applicants should hold the Ph.D.
or equivalent, have a strong
record of teaching and scholar-
ship, demonstrate a commitment
to engaged student learning, and
exhibit appreciation for diverse
theoretical and methodological
approaches to communication.
The person hired will teach un-
dergraduate and graduate courses
in his/her area of specialization,
as well as advise and mentor un-
dergraduate and doctoral students
in the School.

The School of Communication
Studies is housed in Ohio Uni-
versity’s nationally recognized
Scripps College of Communi-
cation. The school offers BSC
in Communication Studies and
Ph.D. degrees in Health Com-
munication, Relating and Orga-
nizing, and Rhetoric and Public
Culture with approximately 400
undergraduate majors and 50
graduate students.

Please visit our website to learn
more about our undergraduate
and graduate programs (http://

www.coms.ohiou.edu/). Char-
tered in 1804, Ohio University is
the oldest land grant university in
the Northwest Territory. Enroll-
ment at the Athens campus is
approximately 21,000 students
with over 7,500 additional stu-
dents on five regional campuses.
First year undergraduate students
average at the 75th percentile
nationally in GPA, class rank,
and standardized test scores. OU
enrolls students from all 50 states
and 97 countries. To learn more
about Ohio University, please see
http://www.ohio.edu/.

Review of applications will be-
gin October 1, 2007. Please mail
curriculum vitae, three letters of
recommendation, an exemplar
of your research, summary of
instructional effectiveness, and
a cover letter discussing quali-
fications, research agenda, and
teaching interests to: Professor
William K. Rawlins, School of
Communication Studies, Lasher
Hall, Ohio University, Athens,
OH 45701-2979. Applicants
should formally register inter-
est in position at www.ohiouni-
versityjobs.com/applicants/
Central?quickFind-52837.

For more information, contact
Professor Rawlins at (rawlins@
ohio.edu) or (740) 593-4823.
Ohio University is an equal
opportunity/affirmative action
employer. Applications from
women, minorities, veterans,
and persons with disabilities are
especially encouraged. Preferred
candidates would contribute to
the climate of diversity in the
College, including a diversity
of scholarly approaches. The
University community strives to

create an educational environ-
ment in which students refine
their abilities to reason and com-
municate clearly so as to become
responsible citizens in a diverse
world.

B PENNSYLVANIA STATE
UNIVERSITY

Department of Communication
Arts and Sciences

We are looking for collegial
individuals capable of pursuing
sustained programs of original
research on health and sci-
ence communication broadly
defined. Such persons might
have a complementary interest
in some other area of the field
(e.g., interpersonal, group, or
mass communication). Interest
in or experience with grants and
funded research is desirable.
Quantitative research skills are
required. In addition to teach-
ing undergraduate and graduate
courses, duties include course
development in the area of spe-
cialty, supervision of theses and
dissertations, and involvement in
other departmental activities.

A Ph.D. is required for appoint-
ment to a tenure-track position,
although applicants who are cur-
rently ABD will be considered.

To be considered for this posi-
tion, candidates should submit a
formal letter of application, cur-
riculum vitae and other relevant
professional credentials, selected
samples of scholarly work, evi-
dence of teaching effectiveness
and three letters of recommen-
dation. These materials should
be sent to: Professor Roxanne
Parrott, Chair of the Health/Sci-
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ence Communication Search
Committee, 234 Sparks Building,
Box 200, The Pennsylvania State
University, University Park, PA
16802. Applications received

by November 1, 2006 will be
assured of full consideration;
however, all applications will be
considered until the position is
filled.

For more information about the
department and/or this job, see
http://cas.la.psu.edu/. Penn State
is committed to affirmative ac-
tion, equal opportunity and the
diversity of its workforce.

B UNIVERSITY OF
ARIZONA
Department of Communication

The Department Communication
at the University of Arizona in-
vites applications for an assistant
professor position in media to
start in Fall 2008. This position
is contingent upon availability of
funding.

The successful applicant will: (a)
be a new or beginning assistant
professor, (b) have the Ph.D. in
hand by the start of the appoint-
ment and, (c) employ a social
scientific approach to research
that focuses on media (traditional
or new) in general, or on the
relationship between media and
one of the following areas: inter-
personal communication, science
communication, health com-
munication, social Influence,
small group communication and
political communication

Evidence of the ability to de-
velop a strong research program,
and a record of teaching excel-

lence are desired. Candidates
should be enthusiastic about
teaching undergraduate courses
emphasizing fundamental
communication processes and
skills, as well as teaching gradu-
ate courses in communication
theory, and advising graduate
students.

The Department of Communi-
cation offers studies leading to
B.A., M.A,, and Ph.D. degrees.
It has approximately 30 graduate
students and 1,000 undergradu-
ate majors. The department’s
strong commitment to quality
teaching and research has earned
its faculty and graduate students
numerous teaching awards and a
ranking as one of the top doctoral
programs in the nation.

Outstanding UA benefits include
health, dental, and life insurance;
paid sick leave and holidays;
UA/ASU/NAU tuition reduction
for employee and qualified fam-
ily members; access to campus
cultural and recreational activi-
ties; retirement, and more.

Applications must be completed
online at www.uacareertrack.
com. In addition, please send

a cover letter, CV, and three
recommendation letters to: Dr.
Joseph A. Bonito, Search Com-
mittee Chair, Department of
Communication, Bldg #25, Rm
209, University of Arizona, Tuc-
son, AZ 85721.

Bl UNIVERSITY OF
COLORADO AT BOULDER
School of Journalism and Mass
Communication

We are seeking two assistant pro-

fessors with an active program
of research or creative work in
media and religion or the pub-
lic communication of science
and/or environmental issues.
One candidate will be hired in
each area. Successful candidates
will teach conceptual and skills
courses in the news gathering
sequence at the undergraduate
and graduate levels. Preference
will be given to those who are
also able to teach in the area of
new and converging technologies
for online journalism and who
have a good working knowledge
of relevant software and new
media trends. Successful candi-
dates will teach two courses per
semester and serve on graduate
committees in the Master’s and
Ph.D. programs.

A Ph.D. is required and profes-
sional experience is also highly
valued. For more details, go to:
www.colorado.edu/journalism/.
The University of Colorado is
committed to diversity in educa-
tion and employment.

Please submit letter of appli-
cation, vita and the names of
three references together with
their phone numbers and e-mail
addresses to: Professor Brett
Robbs, Search Chair, School of
Journalism and Mass Communi-
cation, 1511 University Avenue,
478 UCB, University of Colo-
rado, Boulder, CO 80309.

Bl UNIVERSITY OF
COLORADO, BOULDER
School of Journalism and Mass
Communication

The University of Colorado,
Boulder seeks an environmen-
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tal journalism professor who
will have an active program
of research or creative work
in the public communication
of environmental issues. The
successful candidate will take
an active role in our nationally
recognized Center for Environ-
mental Journalism.

Submit cover letter, resume and
the names and contact informa-
tion of three references, at www.
jobsatcu.com, refer to posting
number 802088. Appointments
begin August 2008. For details
go to: www.colorado.edu/jour-
nalism.

B UNIVERSITY OF
CONNECTICUT

Center for Health Marketing
and Communication

The University of Connecticut’s
Center for Health Communica-
tion and Marketing (CHCM) is
seeking a Ph.D. level postdoc-
toral fellow for collaboration on
core research projects funded
through the Center for Disease
Control. The mission of the
Center is to conduct cutting-edge
research to inform the design
and dissemination of health
communication and market-
ing interventions and practices
by focusing on relationships
between at-risk populations
and their contexts, commu-
nication strategies, messages,
and behavior change. Projects
include meta-analyses of health
communication issues, analysis
of the impact of advertising of
health-related products, and
research on current health
communication practices

and dissemination of success-

ful interventions. Successful
candidates for the postdoctoral
fellow will hold a Ph.D. degree,
with advanced training in health
communication and a specializa-
tion in communication, psychol-
ogy, medical anthropology, other
relevant social science or health
disciplines. Experience with
research design and data analysis
(including SEM, multilevel mod-
eling, meta-analysis) is desirable.
Responsibilities of the postdoc-
toral fellow include assisting
with research and reviews of
research in or outside the United
States, data analysis, supervising
graduate assistants, and writing
of journal articles and additional
grant proposals. There is also an
opportunity to apply for internal
funding on original health com-
munication research projects.

The Center is within the Center
for Health and HIV Intervention
and Prevention (CHIP), a dy-
namic, multidisciplinary environ-
ment with a large grant portfolio.
There are many opportunities to
interact with other researchers,
graduate students, and faculty.
Postdoctoral training consists

of participation in seminars and
individual mentoring. This is an
end date position subject to an-
nual renewal.

A writing sample or a copy of

a recent publication would be
highly desirable. Please send
with a cover letter and cur-
riculum vita to: Carol Valone,
The University of Connecticut,
Department of Psychology,

406 Babbidge Road, Storrs CT
06269-1020 or electronically to:
carol.valone@uconn.edu.

Bl UNIVERSITY OF
FLORIDA

Department of Agricultural
Education and Communication

The Department of Agricultural
Education and Communication,
Institute of Food and Agricultural
Sciences (IFAS), University of
Florida, Gainesville secks an
assistant professor. This is one
of several positions associated
with the newly formed Center
for Landscape Ecology in IFAS.
As such, this faculty member
will work in partnership with
other faculty members in the
Center and with industry groups
in effectively communicating
sustainable landscape man-
agement practices to urban
audiences. Duties will include
developing and delivering
programs and materials to
target client groups as part of
a planned extension program;
participating in Extension
focus teams; conducting a fo-
cused research program in the
area of community-based social
marketing and public opinion
formation, and contributing to
the Department’s overall goals in
scholarship and research.

Salary commensurate with
qualifications and experience.
Formal review of applications
will begin on. October 19, 2007.
Go to http://personnel.ifas.ufl.
edu/pjobs.html for the complete
position announcement. Position
#00012901. The University of
Florida is an equal opportunity,
equal access, affirmative action
employer.
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B UNIVERSITY OF
GEORGIA
Telecommunication Depart-
ment

The Telecommunication De-
partment of the Grady College
of Journalism and Mass Com-
munication at the University of
Georgia is seeking three assistant
professors to begin Fall 2008.

The Telecommunications Depart-
ment seeks three individuals with
outstanding potential to conduct
programmatic scholarly research
and teach in the areas of tele-
communications and electronic
media. Specialties of particular
interest to the department in-
clude, but are not limited to: new
media and technologies, health
and science communication,
media management and entrepre-
neurship, and research methods.
The successful candidates will
teach undergraduate and graduate
classes, and conduct scholarly
research. Salary competitive.

Candidates should have a dem-
onstrated record of programmatic
scholarly research and excel-
lence in teaching. All successful
candidates must be able to serve
on graduate student committees
and have the ability to direct
theses and dissertations. Earned
doctorates by Summer 2008 are
required for all three positions.

Research programs that have

the potential to attract external
funding are particularly desir-
able. Some industry experience
in electronic or new media also is
desirable, but is not required. The
department is home to scholars
working in a variety of epistemo-

logical and methodological tradi-
tions. However, for at least one
of the positions, the department
is seeking someone with strong
social science research skills and
expertise in quantitative analysis.

The Department of Telecommu-
nications has 18 faculty members
and offers majors in Telecom-
munications Arts and Broadcast
News. It enrolls approximately
275 undergraduates. Graduate
M.A. and Ph. D. programs also
are offered.

The Grady College of Journal-
ism and Mass Communication
has three departments: Advertis-
ing/Public Relations, Journalism
and Telecommunications. The
College has an enrollment of
approximately 1,200 undergradu-
ates and 100 graduate students.

To ensure that applications will
be considered, they should be
sent no later than Nov. 5, 2007.
Candidates should submit a letter
of application, a vita, an example
of sole or first-authored research,
and a list of three references to:
Dr. Ann Hollifield, Search Com-
mittee Chair, Grady College of
Journalism and Mass Commu-
nication, University of Georgia,
Athens, GA 30602-3018. For
more information about the posi-
tion, contact Dr. Ann Hollifield at
(706) 542-4966 or annholli@uga.
edu. Learn more about the Grady
College by visiting its home
page at www.grady.uga.edu. To
learn more about the University
of Georgia, visit www.uga.edu.
The University of Georgia is an
affirmative action/equal opportu-
nity employer.

B UNIVERSITY OF
HOUSTON
School of Communication

The School of Communica-
tion at the University of Hous-
ton seeks a quantitative social
scientist/Ph.D. specializing in
media health communication
campaigns (assistant or associ-
ate professor). See www.class.
uh.edu/comm/ for full ad.

The University of Houston is an
affirmative action/equal op-
portunity employer. Minorities,
women, veterans and persons
with disabilities are encouraged

to apply.

B UNIVERSITY OF
HOUSTON-DOWNTOWN
Department of Arts and
Humanities

The University of Houston
Downtown is reopening its
search for one assistant profes-
sor of Communication Studies.
The position begins no later
than Fall 2008. The success-

ful candidate will join a rapidly
growing program offering a
bachelors in Communication
Studies, and will be expected to:
teach a range of undergraduate
communication courses, includ-
ing our core courses: introduc-
tion to communication, public
speaking, communication theory
and research in communication
and one or more of the following
communication courses: organi-
zational, cultural, media, science
and health, political, rhetorical
criticism, or public relations.
The ability to fit into one of our
developing concentrations in
Corporate Communication, Pub-
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lic Communication, Interpersonal
Communication, or Mass Media
Effects is highly desired. Sustain
an active research agenda in area
of interest. Display an ongoing
commitment to committee work
and community involvement.

A Ph.D. is required. ABDs will
be considered for a one-year
terminal appointment as an
instructor with conversion to
tenure track assistant professor
if all requirements for the Ph.D.
have been successfully com-
pleted by December 2008. Send
cover letter, curriculum vitae,
teaching portfolio and a list of
three references to: Dr. Susan J.
Baker, Chair, Department of Arts
and Humanities, Suite 10098,
University of Houston-Down-
town, One Main Street, Houston,
TX 77002. Candidates also need
to apply online at the following
link: https://jobs.uhd.edu/appli-
cants/jsp/shared/frameset/Frame-
set.jsp?time=1156454568299.
Review of materials will begin
September 3, 2007, with pre-
liminary interviews taking place
at the National Communication
Association Annual Conference
and continue on campus until the
positions are filled. UHD is an
EEO/AA employer. Employment
eligibility verification requested
prior to interview.

B UNIVERSITY OF ILLI-
NOIS AT CHICAGO
Department of Communcation

Candidate must have interests
in new technology, combined
with diversity, health, politi-
cal, or visual studies; doctorate
in Communication or related
field; promise of scholarly and

teaching success; external grant
prospects; and multidisciplinary
commitment. May consider
strong candidates for associate
professor.

Appointment begins August 16,
2008. Send CV, sample publica-
tions, teaching evidence, and
four reference letters to Search
Chair, Communication (MC-
132), 1007 W. Harrison, Univer-
sity of Illinois-Chicago, Chicago,
IL 60607-7137.

B UNIVERSITY OF
OKLAHOMA

Center for Applied Social
Research

The social sciences have an
impact on our world through

the use of quantitative and
qualitative methods to address
significant social problems. The
University of Oklahoma, along
with its Center for Applied Social
Research (CASR), announces a
strategic initiative to complement
and strengthen existing research
programs in the social sciences.

As part of this initiative, the
University invites applications
for open rank positions, either
tenured or tenure track. We are
seeking individuals who have
established world class research
programs, or are capable of
contributing to extant programs,
in any of, but not limited to, the
following three areas: 1) de-
fense and homeland security,
2) health research and health-
care policy, and 3) disaster
assessment, preparedness, and
management. Other areas of
research that support current cen-
ter activities will be considered.

More information on CASR and
its programs can be found at
http://casr.ou.edu.

Candidates must have a Ph.D.

or equivalent terminal degree, a
proven record of funded research
activity, and an exemplary record
of scholarship as demonstrated
by publications. The successful
candidates will be expected to
contribute to graduate and under-
graduate education in the social
sciences, especially research
methods, and provide leadership
in CASR.

Applicants should submit a cur-
riculum vitae, a description of
their research plans, and a brief
statement of their teaching inter-
ests and philosophy. Applicants
should also provide three letters
of recommendation. Application
materials should be sent to: Paul
B. Bell, Jr., Dean of the Col-
lege of Arts and Sciences and
Vice Provost and Chair, Applied
Social Sciences Initiative Search
Committee, Ellison Hall, Room
323, University of Oklahoma,
633 Elm Avenue, Norman, OK
73019-3118.

We will also accept completed
applications in a PDF format sent
to sbayliss@ou.edu. Initial re-
view of application will begin on
November 1, 2007, and continue
until positions are filled. Minori-
ties and women are encouraged
to apply. The University of Okla-
homa is an affirmative action/
equal opportunity employer.

B UNIVERSITY OF
MICHIGAN

Department of Communication
Studies
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Health and the media, includ-
ing assessments of public
health campaigns; news cov-
erage of health and disease;
effects of the media on child,
adolescent, or adult health;
international health and the
media; new/interactive media
and public health; gender,
health and the media; minori-
ties, health and the media

Junior applicants should send
three letters of recommendation,;
senior candidates should send
names of suggested reviewers.
Evaluation of applicants will
begin immediately and continue
until positions are filled. Some
positions are pending authoriza-
tion.

Send applications to: Search
Committee, Department of Com-
munication Studies, The Uni-
versity of Michigan, 1225 South
University Avenue, Ann Arbor,
MI 48104-2523. The University
of Michigan is an equal opportu-
nity/affirmative action employer.
Women and minorities are
encouraged to apply. The Univer-
sity is supportive of the needs of
dual career couples.

B UNIVERSITY OF NEW
MEXICO

Department of Communication
and Journalism

The Department of Communica-
tion and Journalism at the Uni-
versity of New Mexico invites
applications for a full-time, pro-
bationary position leading to a
tenure decision at the rank of as-
sistant professor or tenured posi-
tion at the rank of associate pro-
fessor. The department expects to

hire a specialist in health and/or
science communication who
will also have some teaching and
service responsibilities with the
combined BA/MD program (an
innovative curricular program
that admits New Mexico high
schools graduates as freshmen to
UNM medical school and seeks
to graduate them within eight
years with a BA and MD) and

is open to various theoretical or
methodological approaches.

Minimum qualification: Doctor-
ate in communication or a related
field. Salary is commensurate
with qualifications. For details
on the desirable qualifications
and what constitutes a complete
application, please see our de-
partmental Website: http://www.
unm.edu/~cjdept or contact Gill
Woodall, 505-277-5305, gwood-
all@unm.edu or John Oetzel,
Chair, Communication and Jour-
nalism, 505- 277-1905, joetzel@
unm.edu. The University of New
Mexico is an equal opportunity,
affirmative action employer.

B UNIVERSITY OF
OKLAHOMA
Department of Communication

The Department of Commu-
nication at the University of
Oklahoma invites applications
from scholars with teaching and
research interests in science
and health communication.
The department seeks to hire a
promising teacher/scholar at the
assistant professor rank (tenure-
track). The department has strong
relationships with several units at
the OU Health Sciences Center
in Oklahoma City, including
health promotions, family medi-

cine, hospital administration, and
surgery.

Applicants must have an earned
doctorate at the time of ap-
pointment, a record of schol-
arly research, show evidence of
effective university teaching,
and demonstrate the ability and
willingness to serve on advisory
committees and to actively pur-
sue external funding.

The Department of Communi-
cation is strongly committed to
providing quality instruction
and research in communication
theory and research. The depart-
ment is a member of the Division
of Social Sciences within the
College of Arts and Sciences.

At full strength, the department
includes 17 FTE faculty. Faculty
and 30-plus graduate teaching
and research assistants staff

a program which offers B.A.,
M.A., and Ph.D. degrees to over
60 graduate students and over
300 undergraduate majors.

The department’s major areas

of concentration include: social
influence/interpersonal commu-
nication, political/mass com-
munication, intercultural/interna-
tional communication, language
and social interaction, and health
and science communication. The
ideal candidate should have a
primary interest in health com-
munication, but we welcome a
secondary interest in one of our
other core niches.

The University of Oklahoma is
an equal opportunity and affir-
mative action employer. Women
and minorities are encouraged
to apply. Salary for the position
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will be competitive and commen-
surate with experience. Start-up
funds and relocation expenses
may be available.

Applicants should send a letter
of application, curriculum vitae,
and names of contact information
for three references to: Dr. Dan
O’Hair, Search Committee Chair,
Department of Communication,
University of Oklahoma, 610
Elm Avenue, Room 101, Nor-
man, OK 73019-2081; Depart-
ment phone: (405) 325-1619;
FAX: (405) 325-7625; e-mail
hdohair@ou.edu. Informal inqui-
ries are invited and welcome.

B UNIVERSITY OF
PENNSYLVANIA

Annenberg School of Commu-
nication

The Annenberg School for Com-
munication at the University of
Pennsylvania seeks two research
directors for NCI-funded Center
of Excellence in Cancer Com-
munication. Research directors
will work for a study of the
role of public communication
and information seeking and
scanning in cancer doing data
analysis, paper writing and
managing field research. Posi-
tions may start in June

2008 and are funded through
August 2010. The directors will
report to Robert Hornik.

Ph.D. in Science Communica-
tion, Psychology, Sociology,
Public Health or related field;
ABD considered; substantial
experience in related research re-
quired; strong quantitative/writ-
ing skills; background in health
communication, or public health

with an emphasis in communi-
cation preferred. If appropriate,
opportunities for teaching may
be available.

To obtain more information con-
tact Megan Kasimatis, e-mail:
mkasimatis@asc.upenn.edu;
phone: (215) 746-3401).

B UNIVERSITY OF
SOUTHERN CALIFORNIA
The Annenberg School of
Communication

The USC Annenberg School of
Communication seeks applicants
for two appointments at the rank
of senior assistant or associate
professor. Areas of interest are:
[1] public opinion theory and
measurement; and [2] commu-
nication processes and institu-
tions in Asia, China in particular.
Within these primary areas,
related substantive research ar-
eas might include science and
health; management regulation
and policy; and entertainment.
The School of Communication
encourages candidates who seek
to work with colleagues from a
broad range of specializations
and methodological approaches.
The School of Communication
is a leader in the implementa-
tion of USC’s new strategic plan,
which emphasizes innovation in
inter-disciplinary research that
addresses societal needs.

Applicants should send their
curriculum vita, three letters of
recommendation, and samples
of their recent refereed publica-
tions to School of Communica-
tion Faculty Search, Annenberg
School for Communication,
University of Southern Cali-

fornia, 3502 Watt Way, Suite
305, Los Angeles, CA 90089-
0281, and can direct questions

to search chair Professor Peter
Monge: monge@usc.edu or(213)
740-0921. USC is an AA/EO
employer and is seeking to create
a diverse community.

Bl UNIVERSITY OF SOUTH
CAROLINA

School of Journalism and Mass
Communications

The University of South Caro-
lina’s School of Journalism and
Mass Communications seeks
applicants for positions in varied
areas of emphasis in teaching,
research and creative activity.
Positions are open rank unless
otherwise specified, and we en-
courage applications from senior
faculty.

The School has dual academic
and professional tracks. Aca-
demic-track candidates must
have a Ph.D. (ABDs considered),
proven research record and some
professional and/or teaching
experience. Professional-track
candidates must have significant
professional experience (some
teaching experience preferred).
All applicants should be com-
mitted to research or creative
activity, teaching and service in
their areas.

We expect to hire faculty in
health and science communica-
tion. The ideal candidate would
be able to lead initiatives in
health and science communica-
tion. Professional experience, a
track record of grants and publi-
cations, the ability to work with
multiple disciplines across the
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University (including the Arnold
School of Public Health) and
graduate teaching experience are
all desired. We are particularly
interested in hiring faculty at the
senior associate or full professor
level, but outstanding candidates
at the assistant level will be con-
sidered. Ph.D. required.

The School of Journalism and
Mass Communications offers
bachelor’s and master’s degrees
in journalism and mass com-
munication, as well as a Ph.D.
in mass communication. The
University of South Carolina is
a research university with more
than 27,000 students located in
South Carolina’s capital city,
located two hours from the

coast and from the mountains.
The School has an enrollment
of 1,400 undergraduates and 60
graduate students in print and
electronic journalism, advertising
and public relations, visual com-
munications, and mass commu-
nications. The faculty consists of
a collegial group of researchers
and educators with a wide range
of backgrounds and interests.
For more information, see the
School’s Website at www.jour.
sc.edu.

Applicants should send a letter of
application, CV, and the names
of references to: Dr. Lowndes F.
Stephens, Chair, Faculty Search
Committee, School of Journal-
ism and Mass Communications,
University of South Carolina,
Columbia, SC 29208.

Rank and salary will depend on
qualifications and experience.
Employment begins in August
2008.

The University of South Carolina
is an affirmative action, equal
opportunity employer. Minorities
and women are encouraged to
apply. The University of South
Carolina is responsive to the
needs of dual career couples.

B UNIVERSITY OF SOUTH
FLORIDA
Department of Communication

The Department of Communica-
tion at the University of South
Florida invites applications for a
nine-month tenure-track position
in health and science commu-
nication at the rank of assistant
professor to begin August 2008.
We seek a dynamic scholar and
teacher with a commitment to
applied communication research
aimed at improving the health
of individuals, institutions, and
communities. The successful
candidate will see his or her
research program as aligned with
our department’s expertise and
leadership in cutting-edge quali-
tative research methods, and will
be excited by the opportunity to
teach health communication and
related courses at the graduate
and undergraduate levels.

The department and the universi-
ty value community engagement
and support research and teach-
ing addressing contemporary
social issues. Applicants should
have a doctoral degree in Com-
munication, and while we will
consider applicants with terminal
degrees in an allied discipline,
the successful applicant will
make his or her intellectual home
in the communication discipline.
A completed Ph.D. is strongly
preferred, but advanced ABD

applicants will be considered

(In the event that the Ph.D. is
not completed by August 2008,
initial appointment will be made
at the rank of instructor.) Appli-
cants must demonstrate evidence
of accomplishment in research
and teaching appropriate for
appointment at a major research
university, and preference will
be given to candidates who show
potential for securing external
funding for research and have
practical experience with health
professionals.

This position will be filled con-
tingent upon available funding.
Salary is negotiable. According
to Florida law, applications and
meetings regarding the search
are open to the public. USF is an
EO/AA/equal access institution.
For disability accommodations,
please notify the search chair

at least five working days in
advance of need. The department
strongly encourages applications
from scholars of color. A com-
pleted application file includes a
letter of application, curriculum
vitae, three letters of recommen-
dation, and documentation of
high-quality teaching and schol-
arship. Please send applications
and supporting materials to: Dr.
Eric M. Eisenberg, Chair, Health
Communication Search Commit-
tee, Department of Communica-
tion, University of South Florida,
4202 East Fowler Avenue-CIS
1040, Tampa, FL 33620-7800.

The University of South Florida
is among the nation’s top 63
public research universities and
one of 76 universities designated
as community-engaged by the
Carnegie Foundation for the
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Advancement of Teaching. It is
one of Florida’s top three re-
search universities, and the only
one set in a diverse, metropolitan
environment. Further informa-
tion about the department, its
students, and faculty is available
at our Website, http://www.cas.
usf.edu/communication/. In-
quiries can be addressed to Dr.
Eisenberg by e-mail (eisenber@
cas.usf.edu) or phone (813-974-
6823).

B UNIVERSITY OF TEXAS
AT EL PASO
Department of Communication

The Department of Communica-
tion at the University of Texas

at El Paso (UTEP) is seeking

to fill the Samuel Shirley and
Edna Holt Martson Endowed
Professorship in Communication.
Applicants should have sufficient
research and teaching accom-
plishments to warrant appoint-
ment to the rank of professor,
and they should possess a history
of successful grantsmanship.
Applicants should have a Ph.D.
in communication, or a sub-

area within the discipline, and
they should teach and conduct
research in one or more of the
following areas: communication
and public helath, communica-
tion in developing countries, or
a related area, e.g., risk com-
munication and crisis commu-
nication.

To apply for this position, submit
a letter of intent, curriculum
vitae, and names of three refer-
ences to: Dr. Patricia D. With-
erspoon, Chair, Department of
Communication, Cotton Memo-
rial, Room 202, University of

Texas at El Paso 79968-0550.
Questions about the position
should be directed to Dr. With-
erspoon at 915-747-6287 or
withersp@utep.edu.

UTEP is situated in the largest,
bi-national metropolitan area

in the world. It is a doctoral/re-
search-intensive university in

the Carnegie Classification of
Institutions of Higher Education.
It has an enrollment of approxi-
mately 20,000 students, and is a
Hispanic Serving Institution. The
Department of Communication,
one of the larger departments on
campus, currently awards bac-
calaureate and master’s degrees,
and includes undergraduate pro-
grams in Print Media, Electronic
Media, Organizational and Cor-
porate Communication, Advertis-
ing, and Communication Studies.
Its companion structure, the Sam
Donaldson Center for Communi-
cation Studies, includes research
initiatives, academic enrichment
programs, and outreach activi-
ties for high school students and
communication professionals.

The University does not dis-
criminate on the basis of race,
national origin, sex, religion,
age, disability, veteran status or
sexual orientation in employment
or the provision of services.

B UNIVERSITY OF
WISCONSIN-MILWAUKEE
Department of Communication

The Department of Communica-
tion seeks to hire a tenure-track
assistant professor specializing
in health and/or science com-
munication in interpersonal,
organizational or social influ-

ence contexts. The successful
candidate will be a strong teacher
and scholar grounded in social
science and will contribute to
UW-Milwaukee’s anticipated
School of Public Health.

Ph.D. (or ABD) in Communica-
tion required. Send letter, vita,
teaching credentials, writing
sample, and three letters of
recommendation to: Prof. Nancy
Burrell, Chair, Department of
Communication, UW-Milwau-
kee, Milwaukee, WI 53201. To
learn more about Communication
and UWM, please see http://
www.uwm.edu/letsci/jobs/index.
html.

B WAYNE STATE
UNIVERSITY
Department of Communication

The Department of Communica-
tion at Wayne State University
invites applications for a tenure
track assistant professor in com-
munication studies, with an em-
phasis in one or more of the fol-
lowing areas preferred: conflict,
health, science, intercultural,
interpersonal, or organizational
communication; communica-
tion and technology; persuasion;
and social influence or social
support. Applicants must have a
Ph.D. and an active program of
scholarship as well as a strong
record of teaching, and interest in
both undergraduate and graduate
(M.A. & PhD) education.

Applications are made through
the WSU Online Hiring Sys-
tem at http://www.jobs.wayne.
edu referring to posting number
F97335. Applications should
include: letter of application, cv,
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and three letters of reference.

The Department of Communica-
tion is committed to building a
diverse faculty and educating a
diverse student population. We
encourage candidates who can
serve well in a dynamic, mul-
ticultural urban environment.
Wayne State University is an
affirmative action/equal oppor-
tunity employer. Women and
minority applicants are encour-
aged to apply.

For detailed information about
the Department of Communica-
tion at WSU, please see http://
www.comm.wayne.edu For ques-
tions, contact the search commit-
tee chair, Prof. Mary Garrett, at
mary.garrett@wayne.edu.ll
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Job opportunities for doctoral
program graduates, Federal and
other government

B ACADEMY FOR EDUCA-
TIONAL DEVELOPMENT
(AED)

Chief of Party/Deputy Chief of
Party, West or Southern Africa

AED is seeking candidates with
strong management skills and
technical expertise in health for
long term, resident positions in
West or Southern Africa. Can-
didates should have 10 or more
years of field experience pro-
viding leadership and technical
direction to large projects.

Experience managing USAID-
funded programs and field
offices and knowledge of US
government regulations (FAR
and AIDAR), procedures, and
contracting requirements essen-
tial. Expertise in behavior change
communications, reproductive
health and HIV/AIDS highly de-
sirable. Candidates must have an
advanced degree in public health,
social science or related areas,
strong interpersonal, supervisory,
and organizational skills and
excellent English language skills,
both written and spoken.

Please send cover letter and cv
including your availability to
employ@aed.org.

B US AGENCY FOR INTER-
NATIONAL DEVELOPMENT
(USAID)

International Resources Group
(IRG)

The International Resources
Group (IRG) is seeking a writer/
editor and research analyst for a
Washington, DC-based assign-
ment under a current USAID
contract. The Asia and Near East
(ANE) Bureau Writer/Editor and
Research Analyst is responsible
for writing, editing and coor-
dinating high priority and high
visibility documentation and
presentation materials for senior
officials in USAID’s Bureau for
Asia and the Near East. The ANE
Bureau Writer/Editor and Re-
search Analyst is also responsible
for performing in-depth research,
analysis, and reference services
on a variety of topics to support
the development of strategies,
and the analysis of program ac-
tivities and achievements in the
ANE region.

Technical responsibilities: (1)
Conduct background research,
write, and edit high profile and
high visibility documentation
and presentation materials for
senior USAID/ANE manag-

ers. This may include congres-
sional testimony, talking points
for high visibility meetings and
official delegations, and bureau
presentation narratives. (2) In
collaboration with USAID/ANE
staff, coordinate the preparation
of bureau documents, briefing
books, and other resource materi-
als. (3) Perform short- and long-
term reference and substantive
research to meet the needs of the
ANE Bureau. This may include
substantive research to support
the development of Agency and
Bureau strategic objectives and
program strategies. Prepare suc-
cess stories, document lessons
learned, and identify on-going
challenges relating to USAID
activities in the ANE region. This
may include travel to ANE Mis-
sions to work with mission pro-
gram office and technical staff on
strategy development and/or pro-
gram monitoring and reporting.
(4) Write substantive material for
inclusion on the ANE Bureau’s
external and internal websites in
collaboration with the ANE Sr.
Outreach Coordinator. (5) Edit
material provided by specific
offices within the Bureau, and
provide other writing and editing
support as needed. (6) Remain
current on USAID programs and

123



trends and priorities in interna-
tional development and spe-
cifically the Asia and Near East,
and share relevant information
with ANE Bureau. (7) Consult
on-line development resources
from USAID and non-USAID
information sources including
the World Bank, United Nations,
other donor organizations, the
media, and commercial databases
to provide timely and relevant in-
formation for ANE Bureau users.

Qualifications: Ph.D. or masters
degree in communication or re-
lated field; demonstrated writing
and editing skills, prefer experi-
ence with government reports,
speeches, congressional testimo-
ny and/or web content; demon-
strated ability to conceptualize,
develop, and produce research
products in response to USAID
requirements; excellent research,
analytical, organizational, and
communications skills essen-
tial; two to four years research,
writing and editorial experience;
ability to work effectively both
individually and as a member of
a team; must be able to plan, or-
ganize, and use time effectively;
ability to handle multiple tasks
simultaneously and work within
tight deadlines; knowledge of
international development issues;
knowledge of the organization
and operation of USAID is a
plus.

Send resume, cover letter, and
references to Reconstruction@
irgltd.com with “ANE Bureau
Writer” in the subject line. Inter-
national Resources Group (IRG)
is an international professional
services firm that helps govern-
ments, the private sector, com-

munities, and households man-
age critical resources to build a
cleaner, safer, and more prosper-
ous world. Since its inception in
1978, IRG has completed over
750 contracts in 137 countries,
delivering high-quality, cost-ef-
fective services that promote
positive economic growth,
institutional and social change,
and intelligent use of resources-
human, physical, environmental,
and financial.

B DEPARTMENT OF
AGRICULTURE

Animal and Plant Inspection
Service (APHIS)
Communication and Training
Specialist

The incumbent serves as commu-
nication and training specialist
at the Professional Development
Center (PDC) in Fredrick, MD.
The incumbent develops and
conducts training and com-
munication programs for plant
protection and quarantine (PPQ)
personnel. Major duties include,
but are not limited to: Carrying
out systematic identification of
communication and training, and
development of reference/re-
source needs of PPQ personnel
and other clients. Utilizing the
findings of evaluations to design,
develop and/or improve training
programs. Developing tech-
niques, surveys and assessment
tools to appraise performance,
skill and knowledge levels of
personnel. Adopts comprehen-
sive and nontraditional training
and education designs to rem-
edy performance problems or
enhance performance of profes-
sional personnel. Establishing
and maintaining professional

contacts and cooperative rela-
tions with training and academic
institutions, industry representa-
tives, animal and APHIS pro-
gram managers and staff, and
other training/education profes-
sional within APHIS and other
government agencies. Serves

as an administrator of instruc-
tion by delivering classroom and
self-paced training. Serves as an
evaluator of training, communi-
cation and education programs
and makes recommendations to
management as to the practical
application of these programs for
PPQ employees.

Requirements: Successful
completion of a Ph.D. or equiva-
lent doctoral degree with major
study in science communica-
tion, health education or other
related field, or three full years
off progressively higher level
graduate education leading to
such a degree. Education must
be obtained from an accredited
college or university.

B DEPARTMENT OF
AGRICULTURE

Foreign Agricultural Service
Supervisory Public Affairs
Specialist

This position is located in the
Legislative and Public Affairs
Staff, Public Affairs and Execu-
tive Correspondence Staff. FAS
is looking for people who want
to work to improve foreign mar-
ket access for US products. FAS
operates programs designed to
build new markets and improve
the competitive position of US
agriculture in the global market-
place.
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Apply to: HQ Farm Service
Agency, 1400 Independence Ave.
SW, Washington, DC 20250-
0590. For questions about this
job: Sheila H. Campbell, phone:
(202)401-0145, TDD: 202-205-
9057, e-mail: sheila.campbell@
wdc.usda.gov.

B DEPARTMENT OF
AGRICULTURE
Forest Service

Public Affairs Specialist

Applications for this position

are being processed through an
on-line applicant assessment
system that has been specifically
configured for USDA Forest
Service applicants. To obtain in-
formation about this position and
to apply, please click on http://
www.avuecentral.com/vacancy.
htm]?ref=AXOWS.

Apply to: Forest Service. Refer

to announcement for instructions.

Albuquerque, NM 87109, Fax:
505-563-9991. For questions
about this job: ASC-HCM (Staff-
ing), phone: 877-372-7248, Fax:
505-563-9991, e-mail: fsjobs@
fs.fed.us.

Il DEPARTMENT OF
AGRICULTURE

Forest Service

Director of Public Affairs

Serves as the Director for the
Public Affairs Unit in the Re-
gional Office and principal ex-
pert and advisor to the Regional
Forester and Leadership Team
on the effects and relationships
between regional programs and
the social, economic and politi-
cal environment of the region as
well as in matters relating to

communication with and to the
public. Performs work related

to public affairs program activi-
ties, such as coordinating news
and information, media inter-
views, developing communica-
tion plans, coordinating agency
information programs, evaluating
agency public affairs programs,
etc. Evaluates impacts and effec-
tiveness of public affairs pro-
grams. Establishes and maintains
relationships with the general
public, the news and informa-
tion media, key officials, agency
stakeholders, industry represen-
tatives and/or community groups
in order to communicate and
disseminate program information
which results in an understanding
of the agency’s missions and ac-
tivities. Performs administrative
and human resource management
functions relative to the staff
supervised. Plans, schedules, and
assigns work to subordinates.
Establishes guidelines and per-
formance expectations for staff
members. Provides feedback and
periodically evaluates employee
performance. Provides advice,
counsel and/or instruction to
staff members. Recommends or
approves appointments, selec-
tions or reassignments to posi-
tions appropriate to the selection
authority delegated. Implements
disciplinary measures as appro-
priate to the authority delegated
in this area. Carries out equal
employment opportunity policies
and program activities.

Knowledge, skills and abilities:
Leading change—Ability to
develop and implement organi-
zational vision, integrating key
national and program goals; abil-
ity to balance change and conti-

nuity, improve customer services
and program performance, create
a work environment that encour-
ages creative thinking. Program
knowledge—Knowledge of
communication and public affairs
principles, methods and tech-
niques. Building coalitions/Com-
munication—Ability to explain,
advocate for and express facts
and ideas in a convincing man-
ner and develop professional
networks to enhance the work of
the organization. Results driv-
en—Ability to make timely and
effective decisions and produce
results through strategic plan-
ning and the implementation and
evaluation of programs and poli-
cies. Leading people—Ability to
design and implement strategies
that maximize employee poten-
tial, emphasize safety, and foster
high ethical standards in meeting
the organization’s vision, mission
and goals. Business acumen—
Ability to acquire and administer
human, financial, material and
information resources that instills
public trust, accomplishes orga-
nizational mission, and uses new
technology to enhance decision-
making.

Requirements: Ph.D. in commu-
nication, and one year or special-
ized experience at least equiva-
lent to G-13 level.

B DEPARTMENT OF
COMMERCE

National Oceanic and
Atmospheric Administration
(NOAA)

Communications Specialist

NESDIS is looking for good
people to manage our world-
class operations. Our satellites
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monitor US and global weather
conditions and we also have
three world-class data centers.
The data from NESDIS satellites
help save lives and resources.

As the Communications Special-
ist, you will develop and execute
a broad range of communications
activities to support a marketing
strategy for NESDIS. You will
develop and organize NESDIS-
related exhibits and materials for
communicating NESDIS infor-
mation.

Apply to: US Department of
Commerce, WFMO/CSO, 325
Broadway, Boulder, CO 23510.
For questions about this job: Lars
Morales, phone: 303-497-6292,
e-mail: Lars.Morales@noaa.gov.

B DEPARTMENT OF
COMMERCE

National Oceanic and
Atmospheric Administration
(NOAA)

Supervising Communication
Specialist

NOAA Research headquarters

is located in Silver Spring, MD.
The newly-formed Communica-
tions Office offers the opportu-
nity to manage with bureau-wide
responsibility while exercising
principal responsibility for of-
fice- or division-level administra-
tive management. The incumbent
will formulate/implement orga-
nizational goals and objectives,
plan/evaluate programs, design
organizational structure, promote
economy of operations, plan/con-
trol an organizational budget; or
carry out projects involving the
substance of key bureau or
Department programs.

Key requirements are: Ph.D. or
equivalent in the field of science
and/or environmental communi-
cation, excellent oral and written
communication with external
and internal workforce, ability
to develop and implement policy
and direction for communication
activities, ability to supervise a
communication staff,

B DEPARTMENT OF
COMMERCE

Office of the Secretary of
Commerce

Deputy Chief Information
Officer

The Department of Commerce

is currently seeking a highly
motivated individual to serve as
the Deputy Chief Information
Officer. The Deputy Chief Infor-
mation Officer reports directly to
the Chief Information Officer in
carrying out the requirements of
this position.

The Department is comprised
of 13 bureaus, supporting our
mission to encourage economic
growth that benefits all American
industries, workers and consum-
ers; enhance technological lead-
ership and environmental stew-
ardship; and advocate market
growth strategies. For additional
information about DOC, please
visit www.doc.gov.

This position is in the Senior Ex-
ecutive Service (SES). Positions
in the SES are not graded. SES
pay is commensurate with quali-
fications. SES employees are
eligible for bonuses and awards
based on performance. Veterans
preference is not applicable to
the SES. Selectee is subject to

a one-year probationary period
unless currently serving under an
SES appointment. SES members
may be subject to reassignment
across geographic, organiza-
tional, and functional lines. Visit
our Website (www.opm.gov/ses)
for additional information and
benefits for SES employees.

Apply to: Department of Com-
merce, 14th & Constitution Av-
enue, OS/OHRM, Washington,
DC 20230, Fax: (202) 482-2922.
For questions about this job: De-
nise Howell Parker, phone: (202)
482-5243, Fax: (202) 482-2922,
e-mail: Dhowellparker@doc.gov.

B DEPARTMENT OF
HEALTH AND HUMAN
SERVICES

Center for Biologics Evaluation
and Research

Science Communication
Adyvisor

This position is located in the
Office of the Director, Center for
Biologics Evaluation and Re-
search (CBER), Rockville, MD.

The incumbent will work directly
for the Director, including the
Center Deputy and Associate
Directors as well as those in
various offices in CBER and the
Food and Drug Administration
(FDA) as a whole to address and
complete tasks that reflect the
Director’s priorities and goals.
The incumbent will provide
strategic leadership planning and
coordination for CBER’s high
level scientific and public health
communications.

The incumbent in this position is
deemed an essential employee.
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Apply to: Department of Health
and Human Services, 5515 Secu-
rity Lane, Rockwall II Building,
10 Floor, Suite 1000, Rockville,
MD 20852, Fax: 301-480-5855.
For questions about this job:
Rockville Center HelpDesk,
phone: 888-478-4340; Fax: 301-
480-5855; TDD: 800-877-8339;
e-mail: quickquestions@psc.gov.

Il DEPARTMENT OF
HEALTH AND HUMAN SER-
VICES

Centers for Disease Control
and Prevention (CDC)

Global Immunization Division
Communication Consultants/
Volunteers

The Stop Transmission of Polio
(STOP) Program is part of the
Global Immunization Division at
the Centers for Disease Control
and Prevention (CDC), Atlanta,
Georgia. CDC, along with the
World Health Organization
(WHO) and UNICEF, sends vol-
unteers through the STOP pro-
gram to support countries toward
the eradication of polio, reducing
measles mortality and morbidity,
and supporting routine immu-
nization programs. The STOP
program is recruiting qualified,
enthusiastic communication
professionals who can volunteer
to support vaccine-preventable
disease activities through country
placements from January through
April 2008.

CDC and its global partners are
recruiting volunteers to assist
with this project as field-based
communication support consul-
tants. Assignments are 12 weeks
in length, beginning with ten
days of training in Atlanta, GA,

in January 2008, prior to de-
ployment to field positions. The
purpose of training is to provide
team members with basic knowl-
edge and skills necessary to work
as field-based communication
support personnel for polio eradi-
cation and routine immunization
programs.

Communication STOP team
members work at the national,
provincial or district levels,
may be paired with one or more
national counterparts, and will
receive travel and living allow-
ances. Team members will work
to support the development,
implementation and evaluation
of communication and social
mobilization activities with an
emphasis on linking social-cul-
tural understanding to health
data on immunization and polio
incidence.

STOP teams require highly
qualified communication profes-
sionals selected from a global
pool of applicants. The minimum
qualification to be considered

for a communication STOP as-
signment is at least six years of
relevant professional experience,
preferably in the field of com-
munication. Advanced degree
(Ph.D.) is preferred. Relevant
experience is defined as having
worked (school work/internships
not included) in one or more of
the following areas: public health
campaigns or immunization
programs, social marketing, mass
media campaigns, program com-
munication activities, develop-
ment or social welfare projects.
Command of English is required.
Fluency in French or Portuguese,
or prior international experi-

ence, are considered additional
strengths.

It is also important to be a self-
starter, to be very flexible, and to
work well with people of differ-
ent cultures and under difficult
conditions. It cannot be over-
emphasized that each candidate
must work exceptionally well as
a part of an interdisciplinary and
multi-national team. Also, many
of the country assignments pres-
ent living conditions that are es-
pecially challenging such as lack
of electricity, inconsistent water
supply, difficult communications
systems and demanding travel.
These conditions should be con-
sidered as part of the assignment
prior to submitting applications.

Applications, including CV and
cover letter, should be submit-
ted to UNICEEF at the following
e-mail: jbates@unicef.org, with
Communication STOP in the
subject heading.

B DEPARTMENT OF
HEALTH AND HUMAN
SERVICES

Centers for Disease Control
and Prevention

Health Communications
Specialist

As a global leader in public
health, CDC is the nation’s
premier health promotion,
prevention, and preparedness
agency. Whether we are protect-
ing the American people from
public health threats, researching
emerging diseases, or mobilizing
public health programs with our
domestic and international part-
ners, we rely on our employees
to make a real difference in the
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health and well-being of people
here and around the world.

The incumbent will serve as a
health communication expert
responsible for supporting the
planning, implementation, and
evaluation of various health com-
munication activities, projects,
and products. This position is
located at the Centers for Disease
Control and Prevention, Office of
the Director, Office of Enterprise
Communications, CDC Con-
nects, Atlanta, GA.

Apply to: Department of Health
and Human Services—CDC, 4770
Buford Highway, Atlanta, GA
30341, Fax: 770-488-1979. For
questions about this job:

HR Customer Service, phone:
770-488-1725, Fax: 770-488-
1979, TDD: 770-488-1228,
e-mail: hrcs@cdc.gov.

Il DEPARTMENT OF
HEALTH AND HUMAN
SERVICES

Centers for Disease Control
and Prevention

Lead Health Communications
Specialist

The incumbent will serve as
Team Leader in the Division of
Health Assessment and Consul-
tation, Health Promotion and
Community Involvement Branch.
He/she will lead employees
performing two-grade interval
professional/technical/adminis-
trative duties in support of the
Agency for Toxic Substances and
Disease Registry (ATSDR) mis-
sions and goals.

This job is located at the Depart-
ment of Health and Human Ser-

vices (HHS), Centers for Disease
Control and Prevention (CDC),
Agency for Toxic Substances and
Disease Registry (ATSDR), Divi-
sion of Health Assessment and
Consultation, Atlanta, GA.

Apply to: Department of Health
and Human Services—CDC, 4770
Buford Hwy, NE, Mailstop K16,
Altanta, GA 30341-3724, Fax:
770-488-1979. For questions
about this job: HR Customer Ser-
vice, phone: 770-488-1725, Fax:
770-488-1979, TDD: 770-488-
1228, e-mail: hres@cdc.gov.

B DEPARTMENT OF
HEALTH AND HUMAN
SERVICES

Centers for Disease Control
and Prevention

Health Communication
Specialist

The incumbent serves as techni-
cal resource in assessing, plan-
ning, developing, coordinating,
implementing, and evaluating
new or novel public health com-
munication strategies for national
dissemination of information to
primarily specialized, high-risk
groups, policymakers, special
interest groups, and comparable
audiences through a variety of
print and audio-visual media
outlets. Plans, organizes, and car-
ries out workshops, conferences,
public meetings, and symposia.
Supports and/or coordinates
public health research and in-
terventions through extramural
program management. Initiates
and/or participates in evaluation
efforts and studies to develop and
implement public health com-
munication products for a broad
or at-risk audiences. Develops

methodologies and techniques

to assess the effectiveness of
health communications and to
develop and/or improve com-
munication products accordingly.
Manages and oversees national
public health communication
campaigns. Develops strategic
plans to achieve campaign goals
and objectives. Establishes and
maintains internal and external
partnerships to plan, implement,
and evaluate national campaigns.
Arranges for media coverage and
message execution and prepares
reports or briefs for review by
management and/or community
partners.

Requirement: Ph.D. in com-
municaton or equivalent gradu-
ate degree or three full years of
progressively higher level gradu-
ate education leading to such a
degree.

Questions regarding this an-
nouncement should be referred
to: Atlanta HR Customer Service
Center, HRCS@cdc.gov.

B DEPARTMENT OF
HEALTH AND HUMAN
SERVICES

National Institutes of Health
Supervisory Public Affairs
Specialist

If you are an exceptionally tal-
ented, knowledgeable and moti-
vated individual with experience
in public communications and
public liaison as well as a dy-
namic leader who welcomes the
challenge of increasing public
awareness of outstanding infor-
mation services, cutting-edge
biomedical informatics research,
and innovative grant and
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training programs, this executive
position at the National Library
of Medicine provides an excep-
tional opportunity for you. For
more information, please visit
http://www.nlm.nih.gov/.

Apply to: Department of Health
and Human Services/NIH, 2115
East Jefferson Street, Room
1-G105, Bethesda, MD 20892-
8502; Fax: 301-480-1392.

For questions about this job,
please contact Ron Canada, (301)
402-7375; Fax: 301-480-1392;
e-mail: canadar@mail.nih.gov

B DEPARTMENT OF
HEALTH AND HUMAN
SERVICES

Office of the Secretary of
Health and Human Services
Strategic Communications
Manager

This position is located in the Of-
fice of Policy, Strategic Planning
and Communications (OPSP),
Office of the Assistant Secretary
for Preparedness and Response
(ASPR), Department of Health
and Human Services (DHHS).
As a component of the Public
Health Service, ASPR develops
public health and medical pre-
paredness and response capa-
bilities. The principal areas of
program emphasis are enhance-
ment of state and local public
health and medical preparedness,
primarily health departments
and hospitals; development and
use of national and departmental
policies and plans relating to
public health and medical threats
and emergencies; coordination
with relevant entities inside and
outside HHS such as state, lo-
cal and tribal public health and

medical officials, the private sec-
tor, the Departments of Home-
land Security, Defense, Veterans
Affairs, Justice, the Homeland
Security Council, and National
Security Council, other ESF 8
partner organizations, and oth-
ers within the national security
community; rapid public and
medical support to federal, state,
local and tribal governments who
may be responding to incidents
of national significance or public
health emergencies; coordina-
tion, support of, and participation
in research, development and
procurement activities related to
public health emergency medical
countermeasures destined for the
strategic national stockpile, in-
cluding under Project BioShield;
leadership in international pro-
grams, initiatives, and policies
that deal with public health and
medical emergency preparedness
and response related to naturally
occurring threats such as infec-
tious diseases and deliberate
threats from biologic, chemical,
nuclear and radiation sources;
and leadership and oversight

on medical, science, and pub-

lic health policies, issues, and
programs.

Apply to: Department of Health
and Human Services, DHHS
Rockville HR Center, 5600 Fish-
ers Lane Room 7B-43, Rock-
ville, MD 20857, Fax: 301-562-
8968. For questions about this
job: Rockville Center HelpDesk,
phone: 888-478-4340. Fax: 301-
562-8968, e-mail: quickques-
tions@psc.gov.

B ENVIRONMENTAL
PROTECTION AGENCY
Communications Specialist

Founded in 1970, EPA is a dy-
namic organization employing
people from diverse backgrounds
dedicated to improving and
preserving the quality of public
health and the environment. EPA
seeks to recruit exceptional men
and women who will work in
new creative ways that are clean-
er for the environment, cheaper
for business and taxpayers, and
smarter for America’s future.

This position is located in the
Office of Administration and Re-
sources Management (OARM),
Office of Policy and Resources
Management (OPRM), Infor-
mation and Human Resources
Team, Washington, DC. The mis-
sion of the office is to serve as
the principal staff to the Assistant
Administrator on matters related
to program management, budget,
human resources and workforce
development programs, and
administrative operations within
OARM.

Apply to: Environmental Protec-
tion Agency, Office of Adminis-
tration and Resources Manage-
ment, 1200 Pennsylvania Ave,
NW, Washington, DC 20460-
000, Fax: 202-564-0685. For
questions about this job: Linda
Portis, phone: 202-564-0610,
Fax: 202-564-0685, e-mail: por-
tis.linda@epa.gov.

B THE STATE OF
MONTANA

Department of Public Health
and Human Services

Risk Communication/Special
Populations Coordinator

The Department of Public Health
and Human Services seeks a risk
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communication/special popula-
tions coordinator. This position
serves as a disaster and emer-
gency management specialist for
the division and is responsible
for developing, integrating,

and monitoring state and local-
level planning and preparedness
activities; coordinating outreach,
training, and related functions

in support of ongoing program
operations and activities; and
performing a variety of other
duties as assigned, including
serving on related communica-
tion committees to represent the
department, serving as opera-
tions manager for the Emergency
Public Information Center, and
serving as department backup
for the public affairs officer and
media relations specialist. This
position reports to the program
coordinator, designee, or section
supervisor and does not directly
supervise other agency personnel
unless otherwise indicated.

Requires knowledge of principles
and practices of public health ed-
ucation and disease prevention;
strategic planning and program
development; and youth, adult,
and community education princi-
ples; business, technical, and me-
dia communications; and federal,
state, and department regulations
and requirements pertaining to
public health programs. Skill in
developing program plans and
operational models according

to unique community needs and
funding requirements; analyzing,
interpreting, and applying public
health standards and regula-

tory requirements to unique
situations; operating standard
office technologies and soft-
ware; developing and delivering

public presentations and outreach
materials; and excellent oral and
written communication.

Eligible state employees are also
provided paid health, dental,
vision and life insurance. Other
benefits, including a deferred
compensation program, public
employees retirement system,
annual leave, sick leave, paid
holidays and up to 15 days mili-
tary leave with full pay. B
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Job opportunities for doctoral
program graduates, Private

H RTI INTERNATIONAL
Health, Social and Economics
Research Unit

Senior Research Health
Communication Analyst

RTI is an independent organiza-
tion dedicated to conducting
innovative, multidisciplinary
research that improves the hu-
man condition. With a worldwide
staff of more than 2,500 people,
RTI offers innovative research
and development and a full
spectrum of multidisciplinary
services. Universities in North
Carolina founded RTI in 1958 as
the first scientific organization in
and centerpiece of the Research
Triangle Park.

The Health, Social and Econom-
ics Research Unit within RTI
International has an immediate
opening for a senior research
health communication analyst to
participate in the development
and implementation of large
research and evaluation projects,
providing leadership and vision
in further developing health
education and social marketing
research.

Responsibilities include (1) lead-
ing data collection and analysis
of community level evaluation

research projects; (2) lead-

ing qualitative data collection
through focus groups, and other
method; (3) promoting both
qualitative and quantitative ap-
proaches to evaluating studies in
the such areas as obesity, cardio-
vascular health, nutrition, and/or
physical activity experience; (4)
experienced in obtaining research
funding for new grants and con-
tracts; (5) motivating, mentoring,
and supervising junior and mid-
level research staff. Additionally,
previous experience in cancer
control topics is a plus

Qualifications include a PhD in
Communication, Psychology,
Sociology, Public Health, or
related field. Candidates should
be trained in health and/or social
sciences and demonstrate ability
to contribute to the planning, de-
velopment, and implementation
of research, evaluation, or field
studies within public health. The
ideal candidate will have a mini-
mum of five years experience in
a research environment with 10
years ideally desired. Experience
in management and direction of a
complex, comprehensive multi-
level health promotion or disease
prevention outcome related eval-
uations. Demonstrated results in
obtaining competitive funding

and publishing in peer-reviewed
journals. We are proud to be an
EEO/AA employer M/F/D/V

Interested applicants must apply
online at www.rti.org/careers and
refer to position: Senior Research
Health Communication Analyst

1 (Job # 11105). Please mention
that you saw this job on jobs.
phds.org, reference code: 11105.

RTTI International is one of the
world’s leading research insti-
tutes, dedicated to improving
the human condition by turning
knowledge into practice. With
projects in more than 40 coun-
tries and a staff of more than
2,600, RTT offers innovative
research and technical solutions
to governments and businesses
worldwide in the areas of health
and pharmaceuticals, education
and training, surveys and statis-
tics, advanced technology, demo-
cratic governance, economic and
social development, energy, and
the environment.

B BIOPHARMACEUTICALS
Medical Writer/Editor/Re-
searcher-Urology

This position is responsible for

analyzing and extracting medi-
cal data, as well as assisting in
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development of our publications
division. This position will also
be responsible for coordinating
the research publication archive,
and providing general editing
and proofing of research docu-
mentation.

Essential duties and responsibili-
ties: Maintain research publica-
tion archive. Prepare presen-
tations on clinical trial data.
Prepare abstract, poster and/or
presentation for academic meet-
ings. Assist with medical writing,
editing, and proofing as needed.

PhD or M.D. preferred. Mini-
mum three years medical writing
experience. Experience analyz-
ing and extracting data. Strong
experience writing articles for
research publications. Experi-
ence in writing grant and patent
applications a plus.

Experience in Urology a must.
Requires excellent organiza-
tional, verbal communication,
medical writing skills. Able to
work independently. Attention to
detail.

B BIOTECH GENERAL
Manager, Scientific
Communications

We currently have an opening for
a Manager, Scientific Commu-
nications, Hypertension, in our
Parsippany, New Jersey location.
This position will be responsible
for maintaining a current and
accurate scientific knowledge of
all completed sponsored clinical
studies conducted with brands
related to the field of hyperten-
sion. The Manager will maintain
expert knowledge of scien-

tific details related to disclosed

landmark clinical studies, key
competitor studies in the field of
hypertension.

Responsibilities: As Manager,
Scientific Communications, Hy-
pertension, you will be respon-
sible for helping to ensure the ac-
curacy of all product related data
disclosures in corporate material,
corporate-supported scientific
publications and on corporate
designated websites for company
brands related to hypertension. In
this role, you will participate in
the development of publication
plans by providing strategic input
and identifying gaps, and for
participating in the management
and execution of U.S. publication
plans for hypertension prod-
ucts. You will participate in the
development and management
of the medical slide library, and
manage the medical slide vendor.
You will help develop strategies,
evaluate vendors and identify
education partners for continuing
medical education activities. You
will participate on the Publica-
tion Review Committee, the
Grant Committee, and on advo-
cacy initiatives, as well as repre-
sent the hypertension therapeutic
area at company sponsored
functions. You will help with the
development and presentation of
information provided at inter-
nal scientific strategy meetings,
provide scientific support to
internal medical colleagues, and
serve as a scientific consultant
for the Advertising Review Com-
mittee. Additionally, you will
assist in the training, supervision
and recruitment of postdoctoral
fellows for the department. This
position requires approximately
40% travel.

Education/Experience require-
ments: Qualified candidates will
have an MD, PharmD, PhD, or
degree equivalent. Residency,
fellowship, or post-doctoral
education is preferred. You must
possess at least two years of ex-
perience in the healthcare, phar-
maceutical or research indus-
tries. A minimum of two years
of experience reviewing and
summarizing clinical data in the
development of scientific com-
munication is required. At least
1-2 years of experience working
with healthcare providers on a
peer to peer level is ideal. It is
imperative that you have the
ability to work within a cross
function team, influence without
authority, and negotiate. Addi-
tionally, you must have excellent
communication, prioritization,
and multi-tasking skills.

This job posting indicates the
general nature and level of work
expected of the incumbent. It is
not designed to cover or con-
tain a comprehensive listing of
activities, duties or responsibili-
ties required. Incumbent may be
asked to perform other duties as
required.

B CELL PRESS
Assistant Editor

Cell is seeking an assistant edi-
tor to join the editorial team of
its dynamic new front section
called Leading Edge. Launched
in December 2005, Leading
Edge explores all areas of cell
and molecular biology research
in both traditional Cell formats
(Reviews, Minireviews and Pre-
views) and new formats (Essay,
Correspondence, Select, Snap
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Shot), while also including dis-
cussion of, for example, science
policy and funding in Analysis
and Commentary articles. The
successful candidate will have a
PhD in science communication
and/or the biological sciences
and preferably some postdoctoral
experience, broad scientific in-
terests and an ability to critically
evaluate the relevant published
literature, a flair for using the
English language and a true pas-
sion for both science and science
communication. They should be
highly organized and dedicated,
with excellent written and oral
communication skills and should
be willing to work to tight dead-
lines within close-knit editorial
and production teams.

The position is fulltime and
based in Cell’s Cambridge, MA
headquarters. Cell Press offers
an attractive salary and benefits
package and a stimulating work
environment. Applications will
be considered on a rolling basis.
For consideration, please ap-
ply online and include a cover
letter, resume, and a 1000-word
Preview about your favorite Cell
paper. Our online jobs site is
www.elsevier.com/wps/find/job
search.careers.

Il THE CONSTELLA GROUP
Divisional Communications
Specialist ITI

Constella Group, LCC has an op-
portunity for a Communications
Specialist III in Marketing and
Media Services. The incumbent
will be responsible for providing
comprehensive marketing plan
development, message develop-
ment, campaign implementation,

and media and public relations
support for public health pro-
grams. The Communication Spe-
cialist will lead the development
of crisis and risk communication
plans for CDC and other health
agencies, develop and present ad-
vance executive media training,
and provide senior leadership on
communication strategies. The
incumbent will use advanced
skills to manage and support a
variety of communications proj-
ects for federal government and
other clients in the health educa-
tion, emergency operations and
prevention arena; coordinates
and conduct projects to promote
client services; develop and
implement crisis communication
plans and media outreach plans
as needed; provide substantial
senior-level writing, editing

and research support including,
but not limited to, communica-
tion strategy documentation and
training materials production;
advise clients on communica-
tion strategies; provide advanced
media training to senior-level
staff; interacts with the media
and maintains media lists; assist
with researching and developing
budgets; direct and lead the work
of others.

Essential functions: Coordinate
work with outside vendors as
well as internal work to promote
federal government and other
client services to selected media
outlets, including media visits,
materials development, advertis-
ing campaigns and production of
b-roll video. Develop and imple-
ment media outreach plans and
advise clients on communication
strategies, including development
of crisis and emergency risk

communication plans. Develop
and present advanced media
relations and message training to
senior-level staff. Provide wiring
support in the production of pro-
cedural strategic communication
manuals, users’ guides, reference
manuals, tutorial and learning
materials, summaries of educa-
tional materials, and publication
development for health com-
munications’ publications, texts,
documents, fact sheets, news
releases, speeches, promotional
materials, website and journal
articles as required. Develop and
maintain media lists, and coordi-
nates media monitoring. Interact
with media as needed. Able to
write for different literacy levels
and different health constituen-
cies. Works closely with graphic
designers, providing input into
design of final products

Requirements: Experience in
communication planning, strong
background in media relations
and advanced media training
concepts and practices. Ability
to manage multiple projects and
tasks. Ph.D. required, preferably
in journalism, mass communica-
tion or related area. Minimum of
five years in the field or re-

lated area. Background in health
education preferred. Disaster
preparedness and bioterrorism
experience a plus.

B GREY HEALTHCARE
GROUP
Biomedical Writer

The biomedical writer ensures
that scientific materials produced
by our medical communications
companies are of high quality,
supported by current scientific
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thinking and are consistent with
CME scientific requirements
with the ultimate goal of main-
taining and building the scientific
reputation of Grey Healthcare
Group. The writer regularly
interacts with opinion leaders
and other internal and external
scientific professionals as well as
works closely with the account
services teams to ensure ongo-
ing, positive relationships with
our clients.

Responsibilities include writing
and managing the development
of medical/scientific journal
articles, posters, abstracts, and
CME-eligible slide presenta-
tions. Involvement in Data Patrol
teams. Monitoring scientific
literature for items relevant to
current and future clients. Ensur-
ing Phase Five and IMsci ac-
count services staff and clients
are up to date with relevant
scientific news. Supporting Ac-
count services staff in develop-
ment of sales force educational
materials. Attendance at US and
international conferences may be
required.

PhD in Communication and/or
Biological Sciences with medical
writing, research and scientific
publishing experience. Strong
written and oral communica-
tions skills with the ability to
effectively communicate to both
scientific and non-scientific audi-
ences. Good presentation skills,
including the ability to prepare
PowerPoint decks. Ability to

be a strong team member in
cross-functional roles. Ability to
travel to conference/symposium
presentations and to meet medi-
cal professionals/thought leaders.

Please apply to hr@ghgroup.
com.

B OGILVY PUBLIC
RELATIONS WORLDWIDE
Account Director, Emergency
and Risk Communication
Group

Ogilvy Public Relations World-
wide is seeking an account direc-
tor to run the day-to-day opera-
tions of a national, integrated
social marketing campaign in

its Washington, DC office. This
creative and innovative campaign
combines our public relations
expertise with the expertise of
our marketing and advertising
partners to promote risk aware-
ness and disaster education in the
area of flood protection.

For nearly two decades, Ogilvy
PR has been at the forefront

of social marketing and emer-
gency and risk communications,
advancing personal and public
health and safety via commu-
nications initiatives. On the
international, national, state and
local fronts, we help organiza-
tions meet their goals and change
community and personal behav-
iors. Among our achievements

in social marketing, we provided
landmark support for the CDC’s
America Responds to the AIDS
campaign (lauded by PR Week as
one of the top 20 public relations
campaigns of the 20th century).
We have more than two decades
of expertise in disaster educa-
tion and preparedness initiatives
for federal and state organiza-
tions. We have also helped raise
awareness of women’s heart
disease for the National Heart,
Lung and Blood Institute through

The Heart Truth campaign and
its widely recognized national
symbol, the Red Dress.

This is an exciting opportunity to
put your leadership skills to work
on a multi-year, multi-million
dollar federal government ac-
count that is making a difference
in local communities nationwide.

We are seeking a public relations
professional with management
experience in a public rela-

tions agency environment to be
the day-to-day lead on a large,
established federal government
account. Working closely with
the vide president, the account
director will provide exceptional
client service while managing
relationships between partners,
managing project deliverables,
and managing and developing a
staff of three. Specifically, he/she
will strategically direct media
relations efforts, write media
materials and oversee partner-
ship development. The success-
ful candidate will also play the
primary role in contract manage-
ment, partnering with the local
finance and contracting teams

to ensure optimal performance
against budgeted deliverables.

Requirements are seven to ten
years of public relations experi-
ence, experience working in a PR
agency required; proven media
relations success, including high-
profile placements; relationships
with journalists and an expertise
in writing for the media; strong
multi-tasking and project man-
agement skills with a focus on
superior client service; excellent
writing and presentation skills;
demonstrated ability to manage
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and mentor junior staff; experi-
ence managing and budgeting
for federal government contracts,
preferably at a PR agency; ex-
perience with disaster, flood and
risk education programs pre-
ferred; experience with or work-
ing knowledge of state EMA
operations, Federal Emergency
Management Agency’s Mitiga-
tion Division, and/or floodplain
management a plus.

Please send a cover letter, re-
sume and salary requirements

to jobopsdc@ogilvypr.com and
note ERC-AD-07 in the sub-
ject line. For more information,
contact Ogilvy PR Worldwide,
1111 19th Street NW, 10th Floor,
Washington, DC 20036.

B WESTERN STATES COM-
PANY

Senior Manager, Medical
Science Liaison

Duties and responsibilities:
Formulates, develops and main-
tains professional relationships
with current and future thought
leaders in academic and clinical
medicine, other healthcare prac-
titioners and decision makers,

as well as internal customers, to
convey complex medical and sci-
entific data and identify further
leveraging opportunities for Dey,
L.P.’s product line. Communi-
cates product-related information
to investigators and institutions.
Provides information on research
developments and new concepts
in medical treatment giving
perspective to field activities
associated with growing exist-
ing products and bringing new
products to market.

Support to external customers:
Identifies and maintains relation-
ships with key priority profes-
sional customers, including key
thought leaders and other key
decision makers. Information
should be tailored to the needs
of the local healthcare commu-
nity, including patient advocacy
groups, in support of national
product strategy and regional
opportunities. Communicates
complex medical and scientific
information to these key audienc-
es. Serves as the primary scientif-
ic contact with Dey, L.P. Creates/
develops medical and scientific
advocates through thought leader
recruitment and development.
Provides custom solutions to key
priority professional customers’
information needs/opportuni-
ties (e.g., educational initiatives,
information for formulary evalu-
ation of Dey products, clinical,
outcome, or Investigator Initiated
Trial research opportunities).
Tracks and maintains under-
standing of all relevant state and
federal compliance guidelines
and regulations for pharmaceuti-
cal manufacturers.

Support to field based internal
customers: Supports Dey mar-
keting and sales leadership in
strategic planning as well as
business resource allocation as
they pertain to priority custom-
ers. Contributes medical and
scientific content expertise to
the development and execution
of local/regional educational
activities. Actively participates
in the presentation of complex
medical and scientific content
to local/regional professional
audiences. Participates as needed
in formulary presentations and

negotiations.

Support to other internal custom-
ers: Works closely with other
Medical Affairs team members
to develop tactics for commu-
nicating complex medical and
scientific information to the
healthcare community. Tracks
the competitive medical, research
and development environment in
the field for therapeutic areas of
commercial and research inter-
est to Dey, L.P. Develops and
maintains in-depth knowledge of
business opportunities and com-
petitive activities within assigned
territory. Assists the clinical trials
group (both Medical Affairs

and R&D) in terms of support

in identifying and screening
potential investigators, support
and communication with exist-
ing investigators, and referral of
appropriate Investigator Initiated
Trail (IIT) proposals. Facilitates
transfer of safety information as
needed from the practitioner to
Dey Safety Officers. Provides
mentoring to relevant others in
areas of expertise. Acts as a tech-
nical and scientific resource for
field and internal colleagues.

Requirements: MD, PharmD,

or PhD in science and/or health
communication or related
scientific discipline. Requires
eight years experience in market
research, competitive analysis
and product planning in the phar-
maceutical industry or related
medical experience, which may
include jobs with medical/sci-
entific focus. Excellent written
and verbal communication skills.
Ability to work independently as
well as collaboratively. Proficient
in Microsoft Office programs and
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other common computer applica-
tions including email and Inter-
net applications.DEY supports
diversity in the work place. We
are an equal opportunity em-
ployer. B
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Job opportunities for doctoral
program graduates, International

and non-governmental

B ACDI/'VOCA
Reporting and Information
Officer for Northern Iraq

For 44 years and in 145 coun-
tries, ACDI/VOCA has empow-
ered people in developing and
transitional nations to succeed
in the global economy. Based in
Washington, DC., ACDI/VOCA
is a nonprofit international
development organization that
delivers technical and manage-
ment assistance in agribusiness
systems, financial services,
enterprise development and com-
munity development in order to
promote broad-based economic
growth and vibrant civil soci-
ety. ACDI/VOCA currently has
approximately 90 projects in 40
countries and revenues of ap-
proximately $90 million.

We are currently seeking a Re-
porting and Information Officer
for the follow-on USAID Iraq
Community Action Program
(ICAP II) in Northern Iraq. ICAP
promotes broad-based citizen
dialogue and participation among
community members and gov-
ernmental authorities which

will assist communities in the
identification and prioritization
of social infrastructure needs

addressed through community-
implemented projects.

The Reporting and Information
Officer will be responsible for
the development and imple-
mentation of the reporting and
communications plan for ICAP
IT activities in the seven-gover-
norate Areas of Responsibility
(AoR) of northern Iraq. This plan
will focus on building public
awareness and developing infor-
mation networks among various
stakeholders, including govern-
ment officials in the local and
provincial governorate levels,
with citizens in target regions,
USAID, and the Provincial and
Regional Reconstruction Teams
(PRTs, RRTs) located throughout
the respective AoR. The officer
is expected to encourage public
participation and social change,
building consensus, introducing
and explaining I[CAP’s objectives
and results, disseminating infor-
mation, including lessons learned
and best practices from ICAP
communities as well as creating
an archive and a sustainable sys-
tem of storage and retrieval.

Responsibilities include collect-
ing information from various
sources, including community

members, staff, internet-based
Project Reporting System (PRS)
for both internal and external
reporting; writing weekly and
quarterly project reports for
submission to donor and PRT/
RRT representatives; developing
case studies, success stories and
vignettes by meeting with com-
munity stakeholders, Community
Action Group (CAG) volunteer
representatives, local government
officials and program staff to col-
lect information on ICAP II best
practices and lessons learned;
traveling with the Chief of Party
or his/her designee to various
meetings with USAID, including
PRT/RRT representatives located
on Forward Operating Bases
(FOBs) throughout the seven-
governorate AoR, and the central
mission located in the Interna-
tional Zone (IZ) in Baghdad;
providing backstop support to the
MIS Director for the review/revi-
sion of project information to be
published via the PRS.

Qualifications: Ph.D. or master’s
degree in social and human sci-
ences, and/or mass communica-
tions. Minimum of three years
experience in developing target-
ed reporting and communications
plans to diverse cultural
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B THE CENTER FOR
COMMUNITY CHANGE
Communications Specialist

The Center for Community
Change is a large national non-
profit organization headquartered
in Washington, DC. Its mission
is to promote the development
of community organizing as a
national force for social and eco-
nomic justice. Founded in 1968,
it is known for its role in support-
ing the national and grassroots
coalitions that led to the creation
of the food stamps program, the
enactment of the Community
Reinvestment Act, the growth

of Community Development
Corporations, and the large-scale
preservation of low income hous-
ing. More recently, the Center
led efforts to secure a refundable
child tax credit and restored food
stamp eligibility to thousands of
immigrant households.

The Communication Specialist
will provide administrative and
general support to the Communi-
cations Department particularly
with outreach to Latino/Hispanic
media sources.

Principal responsibilities: Play a
lead role in developing a com-
munications strategy targeted to
the Latino media. Coordinate and
conduct outreach to the Latino
and mainstream media. Serve as
spokesperson for the CCC in the
Latino media. Plan and coordi-
nate public relations programs
designed to create and maintain
a positive public image of the
Center and its constituency. Co-
ordinate media for immigration
campaigns. Provide general com-
munications support, including

media monitoring, logistical sup-
port for press conferences, assist-
ing with staging events, compil-
ing press kits, and working with
media sources on advertising
space. Conduct media trainings
in both English and Spanish.

Qualifications: Knowledge of the
field of media and press out-
reach experience, especially the
nuances of influencing media.
Excellent organizational skills,

a demonstrated ability to pri-
oritize tasks and the ability to
work under pressure. Excellent
written and verbal communica-
tion skills. A commitment to the
Center’s mission of empowering
low-income community groups.
Demonstrated computer skills,
including experience using
Windows-based software and
working with websites. Fluent in
reading, writing and speaking in
both English and Spanish.

CCC offers a competitive salary
and an excellent benefits pack-
age. Submit resume and cover
letter with salary expectation to:
Human Resources, Attn: Com-
munications Specialist, Center
for Community Change, 1536 L
Street NW,

Washington, DC 20009. Fax:
202-387-4692, employment@
communitychange.org.

B FAMILY HEALTH
INTERNATIONAL
Associate Director, Strategic
Behavior Communication

Family Health International is
dedicated to improving lives,
knowledge and understanding
worldwide through a highly
diversified program of research,

education, and services in HIV/
AIDS prevention, care and treat-
ment, reproductive health, and
infectious diseases. We are seek-
ing qualified candidates for the
position of Associate Director,
Strategic Behavior Communica-
tion to lead and manage the Stra-
tegic Behavior Communication
component of the HIV Institute,
focusing on innovative behavior
change approaches to reinforce
prevention, care and treat and
impact mitigation. Key respon-
sibilities include: (1) Leading
and coordinating expertise across
the Institute in the development,
implementation and evaluation
of innovative communication
strategies based on the global
framework. (2) Supervising and
providing strategic technical
direction to communication offi-
cers and others involved in com-
munication activities at HQ and
in country offices. (3) Coordinat-
ing and managing activities of
sub-contractors, consultants and
other resource agencies in carry-
ing out the HIV/AIDS Institute’s
behavior change communication
activities. (4) Providing technical
input, including standard setting
and monitoring guidelines to
implementing agencies. (5) En-
suring that results from behavior
research and program evaluations
are incorporated in the design
and implementation of behavior
change interventions. (6) Ad-
vising and supporting country
strategies for strategic behavior
communication intervention

at multiple levels and sites of
influence. (7) Collaborating with
OGAC, USAID, CAs, UNAIDS
and other donors working in the
communication area to comple-
ment efforts, share information
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and avoid duplication of efforts.
(8) Representing the HIV/AIDS
Institute as appropriate to make
presentation at relevant profes-
sional meetings, task forces and
conferences. (9) Remaining on
top of current communications
issues in the HIV/AIDS STI field
through constant review of recent
literature and disseminating these
for application as relevant to the
prevention, care and treatment
and mitigation communication
activities of the institutes. (10)
Participating in resource devel-
opment by reflecting unique and
innovative approaches to com-
munication to achieve results.
(11) Liasing closely with IP for
the documentation and dissemi-
nation of promising and/or best
practices. (12) Performing other
duties as assigned.

Knowledge, skills and ability:
Familiarity with developing
country traditional and modern
behavior change determinants
and decision making processes.
Extensive knowledge of com-
munication theory and practice.
Proven skills in management,
supervision and leadership. Skills
in innovation, strategic planning
and program evaluation. Behav-
ior and formative research skills.
Sensitivity to cultural difference
and understanding of the politi-
cal and ethical issues surround-
ing the HIV epidemic. Ability to
lead and coordinate expertise of
others across the Institute and to
develop and maintain harmony
among unit staff, sub-contrac-
tors, consultants and recipients
of assistance. Ability to relate

to and work with other depart-
ments of the Institute. Ability to
manage programs and projects,

set realistic priorities and plan
for successful implementation of
innovative programs. Well-devel-
oped written and oral communi-
cation skills.

Minimum qualifications: Ph.D.
in science and/or health com-
munication, public health and the
relevant field in the behavioral
sciences. Minimum of seven
years experience in the innova-
tive design of behavior commu-
nication campaigns and strate-
gies. Minimum of four years
experience in program manage-
ment.

FHI has a competitive compensa-
tion package. Interested candi-
dates please submit cover letter,
resume, including salara require-
ments online at the FHI website
or e-mail to: human resources@
fthi.org.

H INTERNATIONAL
PARTNERSHIP FOR
MICROBICIDES

Director of Communications

International Partnership for
Microbicides (IPM) is a global,
nonprofit organization designed
to rapidly promote product de-
velopment and worldwide access
to microbicides, women-initiated
products that prevent the sexual
transmission of HIV. At IPM,
you will join a talented and dedi-
cated team of hard-working pro-
fessionals, who sincerely enjoy
our work, and are excited about
and committed to the mission.

The Director for Communica-
tions will be responsible for
managing the daily operations
of IPM’s global communica-

tions team and for implementing
IPM’s global communications
and advocacy strategy. The
Director will manage IPM’s
relationships with the media and
broader public, train and develop
a talented communications staff,
help represent IPM at public
events, and oversee production
of IPM publications, presenta-
tions, and documents. S/he will
seek opportunities to advocate on
behalf of IPM and build support
for the microbicide field at the
national and international level.
The Director will also manage
the organization’s response to
communications challenges in
both industrialized countries and
the developing world.

The successful candidate will be
a superior writer, an exceptional
manager, and a skilled diplomat
with outstanding experience

in media relations. A Ph.D. or
master’s degree or equivalent in
Communications, Journalism,
International Relations, Public
Health or other closely related
field would be preferred; exten-
sive experience managing nation-
al or international communica-
tions or exceptional and effective
written and verbal communica-
tions skills in English. Working
knowledge of issues related to
women and HIV/AIDS; strong
interest in microbicide R&D and
clinical research in developing
countries; and work experience
in or involving Africa is strongly
preferred.

H INTERNATIONAL
PARTNERSHIP FOR
MICROBICIDES
Science Writer
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The International Partnership for
Microbicides (IPM) is a global
non-profit organization dedicated
to promoting product develop-
ment and worldwide access to
microbicides. [PM’s goal is to
develop women-initiated vaginal
products that prevent the sexual
transmission of HIV/AIDS, es-
pecially in low-resource settings.
IPM presents a dynamic and
innovative approach to prevent-
ing HIV infection throughout the
world, especially in developing
country communities where the
epidemic has the most devastat-
ing impact.

The Science Writer will draft and
edit documents, publications,
presentation slides and other ma-
terials on microbicide and related
research conducted by IPM and
others, including peer-review
journal articles, conference ab-
stracts and internal background
papers. S/he will work directly
with [PM’s Research and De-
velopment (R&D) team and
coordinate closely with IPM’s
External Relations (ER) and
Clinical staff to develop materi-
als that translate science for both
lay and technical audiences in the
form of issue briefs, manuscripts,
background papers, web materi-
als or other formats.

To perform this job success-
fully, an individual must be able
to perform each essential duty
satisfactorily: Through interac-
tion with the R&D and Clinical
teams, conceptualize, initiate,
write and/or edit and revise
submissions to appropriate
scientific journals, in accordance
with journal formatting require-
ments, and manage subsequent

journal staff interaction. With
the Executive Director for R&D
and other members of IPM’s
research and development team,
draft conference abstracts, pre-
pare posters and presentations,
and coordinate the submission
of materials to conference staff
and panel organizers. Serve as a
liaison between the R&D and ER
teams by generating and review-
ing scientifically-based materials
for accuracy and answering or
referring ER staff questions on
product development and micro-
bicide technology topics. Assist
the Communications team with
the development of materials
translating science for lay audi-
ences. This may include partici-
pating in the conceptualization
and content development of new
publications, writing drafts, or
reviewing content.

Candidates for this position
should have the following edu-
cation/experience and demon-
strate mastery of the following
knowledge, skills, and abilities:
Advanced degree in life sciences
communication or pharmaceu-
tics. Knowledge of pharmaceuti-
cal product development and
infectious disease, particularly
HIV and formulation technology
Knowledge of the pharmaceuti-
cal and biotechnology industries
in the fields of anti-viral drugs,
and delivery three or more years
of writing experience in a rel-
evant field of science. Excellent
writing skills and track record of
scientific publication. Ability to
communicate scientific concepts
clearly to both scientific and

lay audiences. Ability to work
independently and in conjunc-
tion with both the R&D and ER

teams Expert use of Mircosoft
Office, PowerPoint and Adobe.

This position can be based either
in Silver Spring, Maryland or
the Philadelphia, Pennsylvania
area. Job holder should expect
fast-paced working environment.
International Partnership for
Microbicides is an equal oppor-
tunity employer. Apply online

at: http://ipm-web.ipm-microbi-
cides.org/careers

Bl UNAIDS: THE JOINT
UNITED NATIONS PRO-
GRAM ON HIV/AIDS

Social Mobilization and Policy
Adviser

The Joint United Nations Pro-
gram on HIV/AIDS is searching
for a pool of suitable candidates
for the Social Mobilization
Advisor positions in several duty
stations.

Under the supervision of the
UNAIDS Country Coordinator,
the Social Mobilization Adviser
will work with the national HIV/
AIDS authorities and the UN
Group on HIV/AIDS to strength-
en the UNAIDS’ contribution

to effective national leadership
and strategic management of
HIV/AIDS country programs
primarily through facilitating
and supporting the development
and strengthening of national
partnership forums, inclusive of
the private sector, and by mobi-
lizing the involvement of other
interested actors from all sectors
of society in the fight against
HIV/AIDS.

Specifically, the incumbent will
support processes to develop and
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strengthen strategic partnerships
and alliances for an expanded
response in the country by facili-
tating and supporting the estab-
lishment of multi-sector national
partnership forums led by na-
tional HIV/AIDS authorities (i.e.,
national AIDS councils, national
AIDS secretariats); providing
support to the self-coordinat-

ing mechanisms of the different
constituencies to be operational,
and mobilize resources to fa-
cilitate capacity building where
required; promoting and facilitat-
ing collaboration and joint action
among the various constituen-
cies to drive a multi-sectoral and
expanded response, including
strengthening linkages between
UNGASS commitments and
development efforts on poverty-
reduction programs and MDGs;
assisting in harmonizing proce-
dures and systems for encourag-
ing sustained and meaningful
participation of different sectors,
including labor organizations and
private entities in major initia-
tives such as the Global Fund,
the World Bank MAP, WHO’s

3 x 5, and initiatives by founda-
tions, bilateral and multilateral
development agencies; facilitat-
ing a process to define operation-
al and harmonizing systems in
district mechanisms which sup-
port stakeholders at the decen-
tralized levels to coordinate their
response to HIV/AIDS effective-
ly; sharing reports on progress
and constraints and documenting
experiences and lessons learned
from the overall strengthening
of the coordination functions

of the national AIDS authority;
monitoring and evaluating the
partnerships forum as part of the
overall R and D framework for

all stakeholders.

Requirement: Ph.D. in manage-
ment, communication or relevant
social science field.

B TACTICAL TECHNOL-
OGY COLLECTIVE
Communications Coordinator

Tactical Tech is an international
NGO working to enhance cam-
paigning and advocacy through
the use of new technologies. We
are looking for an experienced
professional, who shares our
passion for bringing new tech-
nologies to rights advocacy, and
will take responsibility for our
external communications.

The Communications Coordina-
tor will lead the organizations’
communications and outreach
efforts, working across the orga-
nization with senior and pro-
gram staff to ensure our work is
clearly and creatively represented
to beneficiaries, partners and
funders. The successful candidate
will be able to make complex
ideas accessible, have a strong
creative flare, excellent writing
and copy editing skills and enjoy
working collaboratively.

The Communications Coordina-
tor will be based in Brighton,
United Kingdom or Bangalore,
India.

B WORLD HEALTH
ORGANIZATION
Communications Manager
Geneva, Switzerland

The objectives of the program
are to improve existing and
develop new approaches for pre-

venting, diagnosing, treating, and
controlling neglected infectious
diseases which are applicable,
acceptable and affordable for de-
veloping countries, which can be
integrated into the health services
of these countries, and which
focus on the health problems of
the poor; strengthen the capac-
ity of developing countries to
undertake the research required
for developing and implementing
these new and improved disease
control approaches.

The communications manager,
reporting to the Director of TDR,
is responsible for the develop-
ment of the overall strategic
communications plan of the
program. Manage policy, finan-
cial, personnel, administrative
and other services for all internal
and external communications
activities and operations. Provide
communications and advocacy
guidance in all scientific areas

of the program. The incumbent
will provide expert advice to the
Director of TDR, senior manage-
ment team and staff, coordinate
with TDR partners, and ensure
efficient completion of key com-
munication products, such as
publications, websites, multi-me-
dia and video materials and news
media releases.

Qualifications: Advanced degree
in management or communica-
tions.

Competencies: Demonstrated
managerial, supervisory and
leadership skills in health and
science communication, advo-
cacy and public relations. Mature
judgment, initiative and interper-
sonal skills. Tact and diplomacy
in dealing with senior govern-
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ment officials and senior staff
in the academe and in industry.
Ability to interpret, recommend,
and communicate administrative,
financial and scientific policies
and systems through the appro-
priate communication vehicles.
Ability to establish and maintain
effective working relationships
within a multicultural team in a
multidisciplinary environment.
Knowledge of WHO’s technical
works an asset.

Experience: Extensive experi-
ence at progressively senior
positions in the field of health
and science communications.
Desirable: Experience at the
international level, in WHO, UN
or other similar organizations.
Languages: Excellent knowl-
edge of English. Knowledge of
other WHO official languages an
advantage.

H WORLD HEALTH
ORGANIZATION
Media Officer

The object of the Department

of HIV/AIDS are to support the
implementation, integration and
intensification of essential inter-
ventions against HIV/AIDS in
countries and communities with
a view to increasing the number
of targeted countries demonstrat-
ing competencies and capabilites
within the health sector to com-
bat HIV/AIDS.

The Partnership, External
Relations and Communications
(PERC) Team’s role is to pro-
mote collaboration within WHO
and a broad range of partners to
achieve the goals of the De-
partment of HIV/AIDS toward

universal access to HIV/AIDS
treatment and care, and to foster
relations with partners, bilat-

eral and multilateral donors to
promote sound and proactive
communication processes and
practices, to develop and imple-
ment effective resource mobiliza-
tion strategies.

Working under the supervision
of the Communications Officer,
the incumbent develops strate-
gies to promote WHO visibility
on HIV/AIDS priority issues
and strengthen political com-
mitments; has first-line respon-
sibility for international media
and advocacy events, including
writing media materials and
briefing packages, and in man-
aging media events and media
consultants.

Within the PERC Team of the
Department of HIV/AIDS, the
incumbent works under the su-
pervision of the Communications
Officer in close collaboration
with other PERC staff, reaching
out to establish relations with the
media, and developing and im-
plementing media strategies. As-
signments also include first-line
responsibility for the organiza-
tion of international conferences,
media and advocacy events, as
well as writing media materials
and briefing packages. The work
requires extensive contact within
the department, WHO at large,
and outside the Organization.

Duties: Develop and implement
media strategies to promote
WHO visibility on HIV/AIDS
priority issues and strengthen po-
litical commitment to its mission
and objectives. Draft media ma-

terials and develop briefing pack-
ages, ensuring their translation
and dissemination as appropriate.
Draft briefs and background ma-
terials to support advocacy work.
Collaborate with mass media
entities through regular liaison
activities, responding to inqui-
ries, organizing and conducting
interviews and briefings, organiz-
ing visits to countries, facilitating
coverage and providing story
ideas. First-line responsibility for
arranging media events, includ-
ing international conferences

and meetings, and or preparing
relevant materials. Participate in
the development and organiza-
tion of special advocacy projects,
initiatives and events and support
for engagement of internationally
known personalities and opinion
leaders who are key in achiev-
ing advocacy and communica-
tion objectives. Organize media
training for key WHO staff.
Supervise regional media consul-
tants. Monitor and analyze media
coverage on WHO HIV/AIDS
activities, reports and events.

Qualifications: Advanced degree
in management, journalism and
communications.

Experience: Extensive experi-
ence at progressively senior
positions in the field of health
and science communications.
Desirable: Experience at the
international level, in WHO, UN
or other similar organizations.
Languages: Excellent knowl-
edge of English. Knowledge of
other WHO official languages an
advantage.ll
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